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The  Burlington  Free  Press 
is  winning  more  than 
just  awards.  ^  ^ 


Circulation 
increases  at 
New  York  Post 


Court  limits 
multimedia 
ownership 

Publisher  lets 
lawman  pose 
as  reporter 


In  Vermont,  they’re  winning  more 
readers  than  ever.  Among  the  six 
New  England  states,  they’ve  just 
won  more  awards  than  any  other 
newspaper.  In  Gannett,  the 
Burlington  Free  Press  has  won 
continued  praise  for  delivering 
better  newspapjers  to  more  readers. 
Now  seven  days  a  week. 

At  the  recent  New  England 
Press  Association’s  annual  compe¬ 
tition,  the  Free  Press  collected  17 
awards.  More  prizes  in  more  cate¬ 
gories  than  any  other  newspaper. 

From  newswriting  to  sports, 
editorial  to  lifestyle  pages,  virtually 
every  part  of  the  newspaper  was 
honored  in  the  20-to-75,000 
circulation  class.  It  took  firsts 
for  best  news  story,  design  and 
typography,  promotional  ad¬ 
vertising,  as  well  as  the  region’s 
news-photographer-of-the-year 
honors. 

Better  yet,  Vermonters  are 
rewarding  that  award-winning 
performance  with  more  readership 
than  ever— the  average  daily  is  up 
almost  four  percent  for  the  year  and 
the  14-month-old  Sunday  edition 
is  up  almost  50%. 


Gannett  % 
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Jack  Murphy  ...  Sports  Editor 
of  The  San  Diego  Union,  with 
25  award-winning  years  of 
making  things  happen  for 
his  newspaper. 


Jack  Murphy  arrived  in  San  Diego  in 
1951,  the  youngest  sports  editor  of  a 
metropolitan  U.  S.  newspaper  at  that 
time.  Today  Jack  is  one  of  the  country's 
most  honored  sports  writers.  Jack  can 
take  pride  not  only  in  his  journalistic 
achievements,  but  also  in  the  important 
role  he  has  played  in  leading  San  Diego 
into  the  major  leagues.  As  a  founding 
father  of  the  Greater  San  Diego  Sports 
Association  and  a  prime  supporter  of 
the  successful  campaign  to  build  the 
San  Diego  stadium.  Jack,  in  a  very  real 
sense,  has  made  things  happen. 


Jack  Murphy  wanted  to  be  a  sports 
writer  when  he  grew  up,  and  he  has 
grown  into  one  of  the  finest.  Copley 
Newspapers  are  proud  that  he  is  one  of 
the  people  who  have  helped  us  grow  too. 
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Managing  for  Growth 


SEELABOHEME 

AS  YOU'VE  NEVER  SEEN  IT  BEFORE.  LIVE  ON  TELEVISION. 

After  bringing  you  the  opera  on  radio  for37years,weVe  honored  to  announce 
the  first  Hye  public  television  broadcast  of  a  performance  by  the  Metropolitan 
Opera  Company. 

The  outstanding  cast  includes  Renata  Scotto  and  Luciano  Pavarotti  in  this 
performance  conducted  by  James  Levine. 

See  and  hear  this  historic  broadcast  on  Public  Broadcasting  Television  Service  (PBS), 
Tuesday  evening,  March  15,  from  8:00  to  11:00  P.M.  (EST).  Consult  your  local 
listings.  Made  possible  by  a  grant  from  Texaco. 

You'll  have  the  best  seats  in  the  house  for  this  outstanding  performance 
featuring  sets  designed  by  Pier  Luigi  Pizzi  for  the  Lyric  Opera  of  Chicago. 

LABOHEME. 

LIVE  TELEVISION  FROM  THE  MET. 

TUESD/OC  MARCH  15, 8-11  P.M.,ON  YOUR  LOCAL  PBS  CHANNEL. 
SIMULCAST  ON  STEREO  FM  IN  MANY  CITIES. 


Made  possible  by  a  grant  from  TEXACO 
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Newsbriefs 


11-13 — Alabama  Press  Association,  Huntsville  Hilton,  Huntsville,  Ala. 

13-15 — Southern  Newspaper  Publishers  Association  Production  Confer¬ 
ence,  Atlanta,  Ga.  (For  members  only.) 

13-16 — ICMA/INPA  circulation  seminar,  Atlanta,  Georgia. 

16-19 — Government  Affairs  Conference,  National  Newspaper  Association, 
Hyatt  Regency,  Washington,  D.C. 

18-19 — Louisiana  and  Mississippi  press  associations  joint  clinic.  Lake 
Charles,  La. 

18-19 — Society  of  Professional  Journalists  Region  2  Conference, 
Richmond,  Va.;  for  Maryland;  Washington,  D.C.;  North  Carolina, 
Virginia. 

18-20 — Oklahoma  Press  Association  workshop,  classified  advertising,  Ok¬ 
lahoma  City. 

18-20 — Mid-American  Press  Institute  Seminar  on  Copy  Editing,  Executive 
International  Inn,  St.  Louis,  Mo.  Airport. 

18-21 — Mid-West  Circulation  Managers  Association,  Sheraton  Skyline 
East,  Tulsa,  Okla. 

21-25 — Penney-Missouri  Newspaper  Awards  Workshop,  University  of 
Missouri,  Columbia,  Missouri 

23- 25 — ANPA  Foundation  Newspaper-in-Education  program  develop¬ 

ment  conference,  Atlanta,  Ga. 

24- 25 — Pacific  Northwest  Newspaper  Association,  Benson  Hotel,  Port¬ 

land,  Oregon. 

24- 26 — Illinois  Press  Association  and  Northern  Illinois  Newspaper  As¬ 

sociation,  joint  meeting,  Ramada  Inn,  Peoria. 

25- 27— Central  State's  Circulation  Managers  Association,  Marriott,  Lin¬ 

colnshire,  III. 

25-27 — Northwest  Mechanical  Conference,  Radisson  South  Hotel, 
Bloomington,  Minn. 

27-30— SNPA  Foundation  workshop,  “Libel  and  Privacy  Law,"  University 
of  Kentucky,  Lexington. 

27- 30 — ANPA  Conference  for  Young  Newspaper  Men  and  Women,  Don 

Cesar  Beach  Resort  Hotel,  St.  Petersburg  Beach,  Florida. 

28- 31 — Inter  American  Press  Association  midyear  meeting,  Cartagena, 

Colombia. 

29- April  1 — SNPA  Editorial  Clinic,  “The  Role  of  the  Press  in  Politics," 

Atlanta,  Ga. 

30- April  1 — America  East  Newspaper  Production  Conference,  Hershey 

Convention  Center,  Hershey,  Pennsylvania. 

30- April  5 — Ohio  Ad  Executives  Sales  Training  Seminar,  Marriott  Inn, 

Columbus. 

31 - April  2 — Society  of  Professional  Journalists  Region  12,  Memphis  State 

University,  Memphis,  Tennessee. 


1-2 — Society  of  Professional  Journalists  Region  3,  Knoxville,  Tennessee. 
Region  4,  Huntington,  W.  Va.  Region  5,  Chicago,  Illinois.  Region  7, 
Columbia,  Mo.  Region  9,  Albuquerque,  N.M. 

1- 3 — Women  in  Communications,  Inc.  Region  2,  Ohio  University,  Athens. 

2- 3 — North  Carolina  Press  Association  Mechanical  Conference,  Jane  S. 

McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  and  Hilton  Inn,  Raleigh. 

4 — Ohio  Newspaper  Association  Free  Press/Free  Enterprise  Workshop, 
Ohio  State  University  Center  for  Tomorrow,  Columbus. 

13- 16 — Pacific  Area  Newspaper  Production  Association,  lluka  and 

Chateau  Hotels,  Surfers  Paradise,  Queensland,  Australia. 

14- 15 — Kansas  Press  Association,  Hilton  Inn,  Wichita. 

15 -  Kansas  Press  Association,  Condensed  Trade  Show  '77,  Hilton  Inn, 
Wichita. 

14-16 — Southern  Circulation  Managers  Association.  Pensacola.  Florida. 

14- 16 — PNPA/Interstate  Advertising  Managers  Association  Ad  Confer¬ 

ence,  Sheraton-Harrisburg  Inn,  Harrisburg,  Pa. 

15- 16 — Society  of  Professional  Journalists  Region  6  Conference,  Mar¬ 

quette  University,  Milwaukee,  Wisconsin. 
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New  York  Daily  News  will  now  be  known  as  the  Daily 
News  seven  days  a  week  rather  than  using  the  name  Sunday 
News  once  a  week.  The  change  was  introduced  February  27 
with  the  copyright  slogan  “New  York’s  Picture  Newspaper” 
also  dropped  from  the  name  plate  but  retained  in  the  editorial 
page  masthead. 
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New  nameplate 

Additionally,  the  traditional  camera  drawing  in  the  name 
has  been  simplified  and  shows  a  side  view  rather  than  the 
camera  full  front. 
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Former  logotype 


Employes  of  the  Los 
Angeles  Herald-Examiner 
ratified  a  new  3-year  contract 
with  the  Hearst  Corp.  news¬ 
paper,  calling  for  a  23%  in¬ 
crease  in  wage  and  fringe 
benefits.  A  top-scale  report¬ 
er  who  currently  earns  $237.50 
a  week  will  receive  $287.45 
after  3  years.  The  700  employ¬ 
es  voted  to  be  represented 
by  one  union,  called  Better 
Working  Conditions  of  the 
International  Printing  and 
Graphic  Communications 
Union.  Most  of  the  members 
of  the  union  were  hired  by 
the  Herald-Examiner  10 
years  ago  to  break  a  strike 
by  The  Newspaper  Guild  and 
12  other  craft  unions. 


EDITOR — Kenneth  P.  John¬ 
son  has  been  named  execu¬ 
tive  vicepresident  and  editor 
of  the  Dallas  Times  Herald. 
Johnson  joined  the  Times 
Herald  in  1975  as  executive 
editor  after  nine  years  with 
the  Washington  Post,  where 
he  was  a  vicepresident. 


Worrell  Newspapers  of  California  Inc.  has  filed  an  anti¬ 
trust  lawsuit  in  federal  court  in  San  Francisco  against  pub¬ 
lisher  Dean  Lesher  and  the  controlling  companies  of  the 
Antioch  (Calif.)  Daily  Ledger,  Pittsburg  (Calif.)  Press  and 
Contra  Costa  Times.  Worrell  publishes  the  Pittsburg  Post- 
Dispatch  and  the  East  County  Sentinel.  A  jury  trial  has 
been  demanded  by  Worrell,  who  is  represented  by  Alioto 
and  Alioto  of  San  Francisco.  Two  of  the  specific  charges 
made  by  Worrell  allege  Lesher  “pirated  and  hired  several 
key  employes  away”  from  the  plaintiff,  and  “sold  ad  space 
below  cost  and  below  their  published  ad  rate.” 


The  Middle  Tennessee  Court  of  Appeals  struck  down 
Tennessee  laws  and  regulatory  body  rules  which  have  pro¬ 
hibited  opticians  from  engaging  in  any  form  of  advertising. 
In  a  unanimous  decision,  the  court  held  that  any  restriction 
on  the  people’s  right  to  know  prices  of  services  legally  avail¬ 
able  are  in  violation  of  the  First  Amendment.  The  opinion 
was  written  by  Judge  Frank  F.  Drowota  III  who  based  his 
ruling  on  the  U.S.  Supreme  Court’s  recent  ruling  declaring 
invalid  a  Virginia  law  prohibiting  price  ads  by  pharmacists. 
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The  Belt-way  is  a  different  route 
to  travel  for  your  news  of  art,  music, 
and  dance — all  with  Byron  Belt, 
critic-at-large  for  the  Newhouse 
News  Service. 

Based  in  New  York,  By¬ 
ron  Belt  travels  the  high¬ 
ways  and  byways  of  the 
cultural  world,  adhering  to 
a  hard-working  schedule 
that  often  sees  him  at  as 
many  as  five  events  a  day 
(and  night). 

With  Belt  as  tour  guide, 
readers  travel  from  open¬ 
ings  at  the  Guggenheim 
and  the  Metropolitan  mu¬ 
seums  on  Manhattan  Island  to  a  new 
library  in  Manhattan,  Kan.,  from  the 
Balanchine  to  the  Birmingham  (Ala.) 
Ballet,  from  Tiffany  glass  to  pre- 
Columbian  works  in  Mexico  City’s 
National  Museum  of  Anthropology. 
Musically,  you  journey  from  Lincoln 
Center  and  Carnegie  Hall  to  a 
Greenwich  Village  Bar  to  opera  in 
Ottawa  and  summer  nights  at  dra¬ 
matic  Wolf  Trap  Farm  Park  near  the 
nation’s  capital. 

A  self-described  missionary  for 
the  arts,  critic  Byron  Belt  has  also 


Byron  Belt 


been  on  the  other  side  of  the  foot¬ 
lights.  He  spent  six  seasons  as  assis¬ 
tant  manager  of  the  Lyric  Opera  of 
Chicago,  two  years  as  president  of 
the  Cosmopolitan  Con¬ 
servatory  of  Music,  and 
three  years  as  founder-di¬ 
rector  of  Chicago  Con¬ 
certs,  where  he  introduced 
Joan  Sutherland. 

Byron  Belt  is  a  cam¬ 
paigner  —  he’s  against 
noisy  audiences  and  tran¬ 
sistor  radios,  against  bad 
management  and  poor 
public  relations.  He’s  for 
quality  arts  for  everyone 
and  wants  President  Carter  to 
appoint  a  Secretary  of  Culture  (a 
widely-reprinted  column). 

Whether  reporting  Bach  or  rock, 
Byron  Belt  writes  informally  and 
personally.  “My  Job,’’  he  says,  “is  not 
just  to  tell  that  something  was  tech¬ 
nically  this  or  that,  but  to  arouse 
others’  interest  so  they  can  go  to  see 
for  themselves.’’ 

For  penetrating  coverage  of  the 
arts,  follow  the  Belt-way. 

Another  exclusive  feature  of 
the .... 
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Carry  an  FOI  card 

Reporters  for  the  New  Bedford  (Mass.)  Standard-Times 
are  carrying  an  “FOI  card”  summarizing  freedom  of  infor¬ 
mation  provisions  in  state  laws.  The  wallet-size  card  lists 
legal  limitations  on  calling  and  conducting  closed  meetings 
and  cites  specifically  the  few  topics  permitted  for  closed 
meetings.  It  has  been  tested  and  proven  successful  in  deter¬ 
ring  governing  bodies  from  going  into  executive  sessions. 

It’s  a  great  idea;  one  that  could  be  used  by  reporters  in  all 
states  where  there  are  open  meetings  laws.  A  reporter  can 
be  much  more  effective  in  dealing  with  secretive  governing 
bodies  by  citing  specific  provisions  in  legislation  rather  than 
saying  “you  can’t  do  that,”  or  calling  the  editor  for  instruc¬ 
tions. 

With  the  federal  “Government  in  the  Sunshine  Law”  be¬ 
coming  effective  March  12  it  would  be  beneficial  for  all 
Washington  reporters  to  have  a  similar  card.  As  we  have 
noted  previously,  there  are  10  exceptions  to  the  requirement 
for  open  meetings.  They  cover  a  wide  area.  Bureaucrats  can 
be  expected  to  interpret  them  to  their  best  advantage,  which 
means  they  will  find  a  way  to  close  doors  if  they  possibly  can. 

Only  constantly  alert  reporters  and  editors  with  the 
proper  ammunition  on  hand  can  make  the  federal  law  work. 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March.  1892:  the  Fourth  Estate  March  1, 1894;  Editor  & 
Publisher,  June  29.  1901;  Advertising.  January  22, 
1925. 


Managing  Editor:  Jerome  H.  Walker,  Jr. 

Associate  Editors:  John  P.  Consoli,  Jane  Levere, 
Carla  Marie  Rupp,  Lenora  Williamson,  Earl  W. 
Wilken 

Midwest  Editor:  Gerald  B.  Healey 

Washington  Correspondent:  I.  William  Hill 

General  Manager:  Ferdinand  C.  Teubner 

Assistant  General  Manager  and  Promotion 
Manager:  George  Wilt 

Advertising  Manager:  Donald  L.  Parvin 

Midwest  Ad  Manager:  Thomas  M.  Bloodgood 

Sales  Representatives:  Richard  J.  Flynn,  Paul  E. 
Hennessy,  Martin  T.  Mylott,  Douglas  P. 
Stephenson 

Advertising  Production  Manager:  Louise 
McAndrew 

Classified  Advertising  Manager:  Virginia  Ann 
Stephenson 

Circulation  Fulfillment  Manager:  Rae  Calvo 
Research  Manager:  Domenick  A.  Bottini 
Librarian:  Adelaide  Santonastaso 


The  ^'adversary  role” 

“Sometime  in  the  1960’s  the  idea  got  born  and  gained 
currency  that  journalism  was  some  kind  of  adversary  activ¬ 
ity.  You  hear  it  said  now,  without  contention  and  no  polemi¬ 
cal  way,  that  journalists  necessarily  are  in  an  adversary 
position  vis-a-vis  government  or  vis-a-vis  other  institutions. 

“This  is  a  new  idea,  less  than  15  years  old:  the  notion  that 
the  media  should  be  an  adversary  of  American  institutions. 
That  the  media  should  be  critical  of  American  institutions 
goes  without  saying.  No  one  ever  denied  that.  But  that  they 
should  be  adversary  to  American  institutions?  It  is  a  most 
peculiar  notion,  and  the  more  you  think  about  it,  the  less 
sense  it  makes.  In  fact,  the  more  senseless  it  is. 

“For  instance,  you  cannot  have  an  adversary  procedure 
that  works  only  one  way.  So,  if  media  is  an  adversary  to 
government,  should  the  government  be  an  adversary  to  the 
media?  I  do  not  know  of  any  journalist  who  claims  that.  And 
I  certainly  do  not  claim  that.  I  think  it  is  as  idiotic  for  the 
government  to  be  an  adversary  to  the  media  as  for  the 
media  to  be  an  adversary  to  the  government. 

“The  whole  concept  of  ‘adversary’  is  the  wrong  concept  to 
apply  to  journalism.” 

Prof.  Irving  Kristol 

Henry  Luce  Professor  of  Urban  Values,  NYU, 
on  leave  as  resident  scholar  at 
American  Enterprise  Institute,  Washington 
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PERSONAL  NOTE 

The  February  5  issue  of  E&P  lavished 
a  whopping  thirty-two  picas  of  precious 
space  on  the  withdrawal  from  the  New 
York  City  evening  field  of  the  last  of  the 
surviving  editors  in  that  woebegone  jour¬ 
nalistic  minefield.  You  know,  The  Sun, 
the  Telegram,  the  World-Telegram,  the 
Journal- American  and  the  World  Journal 
Tribune. 

Well,  the  dean  (morning  and  evening) 
couldn't  be  more  grateful  for  that  effu¬ 
sive  display  in  the  journal  of  his  own 
trade  but  must  rise  on  a  point  of  personal 
history  insufficiently  reported  therein. 

Your  article  says  that  “Sann,  who  a 
few  years  ago  co-authored  a  book  on  the 
life  of  Boston  Celtic  basketball  coach 
Red  Auerbach,  said  he  plans  to  work  on 
another  book.”  Correct.  Sann  wrote  his 
friend  Auerbach’s  autobiography  be¬ 
cause  the  all-time  winningest  coach  in 
th.e  history  of  sports — and  a  talent  scout 
without  peer — picked  himself  the  wrong 
ghost  and  needed  some  fast  help. 

But  Sann,  betwixt  his  multiple  editing 
and  reporting  chores  around  New  York, 
Washington  and  across  the  United  States 
as  well  as  some  points  across  the  seas, 
wrote  himself  some  books  as  well.  Your 
own  files,  indeed,  took  note  of  some  of 
them  along  the  way. 

Sann  is  hurting,  fellow  workers. 

Since  nothing  in  his  forty-six  year 
newspaper  career  seemed  worthy  of  note 
in  those  thirty-two  picas,  it  seemed  to  the 
departing  warrior  that  at  the  very  least 
Editor  &  Publisher  would  not  have  re¬ 
duced  him  to  a  scribbler  who  managed  to 
come  up  with  a  single  piece  of  enduring 
hardcover  work  along  the  way. 

The  books  are  in  the  stores  (not  Red’s, 
alas,  because  it  died  so  young).  One  of 
them,  “The  Lawless  Decade”  (Crown, 
1957)  is  on  some  college  reading  lists 
here  and  there.  “The  Pictorial  History  of 
the  Wild  West”  (with  James  D.  Horan, 
Crown,  1954)  and  “Fads,  Follies  and  De¬ 
lusions  of  the  American  People” 
(Crown,  1967)  have  gone  through  so 
many  printings  that  the  publisher  himself 
couldn’t  give  you  a  figure  without  assign¬ 
ing  a  vicepresident  to  go  dig  it  out.  “Kill 
the  Dutchman:  The  Story  of  Dutch 
Schultz”  (Arlington  House,  1971)  is  sell¬ 
ing  in  paperback  and  may  well  turn  up 
on  the  silver  screen  if  you’ll  just  be  pa¬ 
tient.  “Dead  Heat:  Love  and  Money,” 
an  adventure  in  fiction  Dial  Press  had 
occasion  to  regret  in  1974,  completes  the 
roster  to  date,  but  Sann  liked  it  and  there 
are  some  around. 

Paul  Sann 

(Sann  is  the  former  executive  editor  of 
the  New  York  Post.) 
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COPY  EDITORS 

As  a  “young”  copy  editor  who  started 
in  the  profession  in  the  early  70’ s,  I  take 
exception  with  Edwin  Hunter’s  (E&P, 
Feb.  5)  description  of  the  job  and  the 
Houston  Post’s  training. 

First  off,  copy  editing  is  not  drudgery 
or  confinement.  Anyone  who  believes 
that  and  still  works  the  rim  is  afraid  to  do 
any  other  job  and  likely  only  has  that  one 
because  he’s  the  managing  editor’s 
drinking  buddy. 

Unless  each  story  is  a  challenge  and 
each  opportunity  for  a  cute  headline  is 
approached  with  salesmanship  and  self 
satisfaction  in  mind,  the  rim  man  is  tak¬ 
ing  up  space  and  could  be  better  paid  in 
pr. 

The  copy  desk  may  be  exasperating 
and  draining  but  it  appears  to  me  that  the 
Houston  Post  system  of  training  would 
be  more  confining  in  certain  aspects. 

In  taking  the  alleged  newcomers  and 
teaching  them  “The  Post  way,”  one 
senses  less  a  stress  on  editing  style  than 
an  imprinting  with  an  ideology. 

No  wonder  your  managing  editor  ages. 
If  I  had  to  justify  the  copy  editor  training 
program.  I’d  go  gray  too.  Undoubtedly  it 
is  better  than  dropping  someone  onto  the 
desk  to  “sink  or  swim”  under  fire.  But  I 
get  the  impression  from  the  “structured” 
program  that  any  new  idea  a  desk  man 
culls  from  past  experience  or  another 
paper  won’t  fit  in  with  “The  Post  Way.” 

I’m  presently  a  copy  editor  with  the 
Milwaukee  Sentinel. 

John  G.  Taylor 
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NOT  A  PROBLEM 

E&P  ran  a  story  on  the  “problem”  of 
whether  Jerusalem  is  the  capital  of  Israel 
(January  15). 

The  “problem”  is  not  a  problem;  it  is 
simply  a  manifestation  of  the  1970’s 
brand  of  anti-Semitism. 

Jerusalem  is  the  city  of  King  David 
and  the  Holy  Temple  of  the  Jewish 
people.  It  is  in  the  Bible  for  all  to  see. 
Not  only  that:  The  prophets  tell  us  that 
the  dynasty  of  King  David  and  the  Tem¬ 
ple  will  be  reestablished  in  this  city  when 
the  Jewish  people  return  after  their  exile 
from  the  land. 

They  have  returned — after  2000  years! 
Biblical  prophesy  is  being  fulfilled  before 
our  eyes! 

Those  who  do  not  believe  that 
Jerusalem  belongs  to  Israel  as  its 
capital — or  that  Israel  belongs  to  the 
Jewish  people — need  only  refer  to  the 
Bible,  because  it  states  clearly  that  Is¬ 
rael,  and  Jerusalem  is  part  of  Israel,  were 
given  in  perpetuity  to  the  descendants  of 
Abraham,  Isaac  and  Jacob. 

Roy  S.  Neuberger 

(Neuberger  is  with  the  Long  Island 
Press.) 


LEFT  BEHIND 

There’s  an  important  point  lurking  be¬ 
hind  your  recent  reader  comments  about 
“low”  reporters’  salaries,  but  I  believe 
the  problem  is  different  from  the  sort  of 
difficulty  described  in  the  February  5  let¬ 
ter  from  a  disgruntled  novice. 

It’s  true  that  the  novice  reporter  typi¬ 
cally  receives  a  low  salary,  a  problem 
that  he  or  she  shares  with  the  medical 
intern,  rookie  cop,  law  clerk,  or  man¬ 
agement  trainee.  In  part,  this  salary  real¬ 
ity  is  a  function  of  a  personnel  “buyer’s 
market”  and  a  reflection  of  the  fact  that 
an  untested  commodity  commands  little. 
In  part,  this  salary  factor  also  helps  the 
novice  in  a  perverse  way,  a  reality  which 
can  be  seen  in  some  media  situations  in 
which  rising  salaries  have  acted  to  deter 
the  hiring  of  any  relative  beginners. 

The  true  problem,  I  believe,  comes 
five  or  10  years  down  the  road  from  pro¬ 
fessional  apprenticeship — when  that 
medical  intern  and  law  clerk  have  their 
own  practices,  that  rookie  cop  has  won 
his  sergeant’s  stripes,  the  management 
trainee  has  become  a  junior  executive, 
and  our  hypothetical  reporter  has  been 
left  behind,  way  behind,  in  income. 

This  is  the  point  when  our  profession 
loses  some  of  its  best  people,  when  the 
still-young  veteran  with  a  first  batch  of 
grey  hairs  decides  to  “take  a  walk”  into 
public  relations,  private  business,  be¬ 
lated  law  school  or  some  other  alterna¬ 
tive.  I  know  a  disturbing  number  of 
young  veterans  who’ve  taken  this  reluc¬ 
tant  step,  and  an  equally  disturbing 
number  who  consider  it  each  time  they 
see  former  peers  pass  them  by  in  other 
professions.  The  dedication  which  al¬ 
lows  a  beginner  to  accept  little  is  a  dedi¬ 
cation  which  often  fades  quickly  with  the 
onset  of  family  responsibilities,  a  reced¬ 
ing  hairline  and  a  feeling  of  being  mired. 

The  person  entering  our  news  business 
generally  doesn’t  expect  the  income  po¬ 
tential  of  his  peers  who  decide  to  become 
surgeons  or  attorneys.  But  I  don’t  be¬ 
lieve  that  he  expects  to  be  left  as  far 
behind  as  he  often  is,  a  factor  which  I 
regard  as  apparent  in  the  disturbing  de¬ 
fection  rate  of  competent,  still-young 
veterans. 

Daniel  MacDonald 
(Daniel  MacDonald,  faculty  member, 
Newspaper  Department,  Syracuse  Uni¬ 
versity.) 


Short  Takes 

An  attorney  for  relatives  of  the  late 
Howard  Hughes  has  challenged  the  dredi- 
bility  of  Melvin  Dumman,  named  heir 
to  .  .  .  Rochester  (N.Y.)  Times-Union. 

♦  *  * 

President  Carter  has  proclaimed  the 
week  of  March  6  as  “Save  Your  Pision 
Week.” — Detroit  Free  Press. 
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The  National  Challenge 
(the  newest  game  in 
town) 


Two  distinguished  journalists 
launch  Washington  column 


Jack  W.  Germond  and  Jules  Witcover  are  now  reporting 
6  times  a  week;  the  emphasis  is  national  politics. 

Jack  Germond  and  Jules  Witcover  have  more  than  30 
years’  combined  reporting  experience  in  Washington.  They 
know  Washington  politics  better  than  any  other  team 
writing  today.  Their  new  column,  POLITICS  TODAY,  six  times 
a  week,  began  February  28. 

Five  are  single-subject  columns.  The  sixth,  intended  for 
Sunday  editions,  is  a  political  notebook  of  short  items. 

POLITICS  TODAY  puts  the  emphasis  on  reporting,  not 
opinion.  Though  Washington  based,  Germond  and  Witcover 
will  travel  frequently  to  report  from  statehouses  and  city 
halls.  In  a  particular  week,  their  reports  might  include  a 
look  at  Administration  policy-making,  an  analysis  of  pres¬ 
sures  on  a  congressional  committee  dealing  with  a  contro¬ 
versial  bill,  a  piece  on  a  rising  young  politician  in  California 
or  an  explanation  of  how  a  busing  plan  in  Cleveland  or  Bos¬ 
ton  could  set  a  pattern  for  other  cities. 

Germond  and  Witcover  both  covered  the  Carter  cam¬ 
paign.  They  were  there  when  he  made  his  promises.  They 
will  keep  tabs  on  how  well  President  Carter  keeps  his 
promises. 

For  samples  and  availability  in  your  market,  write  to 
Bruce  Vogel,  sales  director.  Better  yet,  call  him  collect  to¬ 
day  at  212-949-3416. 
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Murdoch  reports  gain 
in  N.Y.  Post  (Circulation 


By  John  Consoli 

Rupert  Murdoch  has  apparently  halted 
the  New  York  Post's  decline  in  circuh' 
tion,  which  had  been  dropping  continu¬ 
ously  since  1973. 

Murdoch,  who  acquired  the  Post  twc 
months  ago,  said  last  week  the  daily  cif- 
culation  is  20,000  more  than  when  he 
took  over.  This  would  place  circulatioi; 
at  around  519,000. 

Although  Murdoch  has  been  reluctant, 
to  set  a  circulation  goal,  it  is  evident  that 
he  would  like  to  at  least  reach  the 
700,000  mark  which  the  Post  had  in  1%9. 
From  September  of  1%9  through  Sep¬ 
tember  of  1976,  the  Post  had  lost  213,600 
readers  or  30.4%  of  its  circulation,  ac¬ 
cording  to  Audit  Bureau  of  Circulation 
figures. 

Murdoch  said  it  is  hard  to  determine 
which  changes  in  the  editorial  appear¬ 
ance  or  content  of  the  Post  resulted  in 
the  rise  in  circulation.  Since  taking  over, 
Murdoch  has  increased  the  number  of 
upfront  news  pages  from  the  traditional 
five  to  seven,  used  more  photos,  added  a 
gossip  page  called  Page  Six  and  has 
bulked  up  its  racing  coverage. 

Bolstering  the  Post’s  advertising  linage 
is  another  problem  Murdoch  recently 
began  to  deal  with.  To  turn  the  advertis¬ 
ing  picture  around,  Murdoch  created  the 
new  post  of  vicepresident  of  sales  and 
marketing  and  named  Don  Gunn,  45- 


ycar-old  ad  director  of  the  Detroit  News. 

Murdoch  said  he  will  give  Gunn  com¬ 
plete  freedom  to  oversee  all  categories  of 

'  ad  department  in  an  attempt  to  turn 
th-;  numbers  around.  Since  1%9,  the  Post 
hijs  lost  close  to  7  million  lines  of  adver- 
t^.ing  or  40%  of  the  17.2  million  lines  it 
had  in  that  year.  During  1976,  ABC  esti- 
ni.^tes  had  the  Post  showing  a  linage  loss 
v\  nearly  12%  compared  to  1975. 

Since  Murdoch’s  takeover  of  the  Post, 
the  rival  New  York  News  has  also  been 
:naking  some  innovative  changes  in  its 
editorial  look  and  the  competitive  out¬ 
look  excites  Murdoch. 

“Newspapers  should  be  competing 
with  each  other  fiercely  for  their  share  of 
the  city’s  readers,’’- he  told  a  breakfast 
audience  of  Association  for  A  Better 
New  York  members.  “In  what  other 
realm  is  free  enterprise  more 
meaningful — and  more  socially  desira¬ 
ble. 

“I  even  like  the  competition  when 
newspapers  try  to  steal  each  other’s 
writers  .  .  .  you  lose  some  and  you  win 
some,  but  it’s  a  healthy  situation  for 
all — particularly  for  the  writers.” 

Murdoch  was  referring  to  a  recent  de¬ 
parture  of  some  Post  reporters  to  the 
News  and  the  coming  of  News’  re¬ 
porters  to  the  Post. 

“I  believe  the  city  can  only  gain  from 
the  competition,”  he  said.  “It  has  lost 
too  much  of  such  adversary  use  of  the 
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Murdoch  dispels 
acquisition  talk 

New  York  Post  publisher  Rupert  Mur¬ 
doch  said  last  week  he  wants  to  dispel 
rumors  that  he  is  negotiating  to  buy  avail¬ 
able  newspapers  in  the  United  States. 

“lam  not  negotiating  for  the  Oakland 
Tribune,  the  Los  Angeles  Herald- 
Examiner  or  any  other  newspaper  at  this 
time,”  he  said. 

printed  word.” 

In  referring  to  the  three  remaining 
dailies  in  New  York  City,  Murdoch  said, 
“We  should  make  sure  not  just  that  these 
three,  at  least,  survive,  but  that,  if  the 
opportunity  comes,  we  can  make  it  four 
or  five  or  more.  Monopoly  can  be  the 
graveyard  of  journalistic  initiative  no  less 
than  it  can  stifle  animation  in  other 
fields.” 

“I  did  not  come  to  New  York  to  fail, 
or  to  provide  expert,  morbid  coverage  of 
the  last  chapter  of  the  city’s  decline  and 
fall,”  he  told  those  in  attendance.  “I  be¬ 
lieve  there  is  a  success  story  that  can  yet 
be  written.” 

While  stating  that  he  refuses  to  believe 
New  York  City  will  “roll  over  and  play 
dead,”  Murdoch  also  said  he  will  not  be 
a  “blind  optimist  who  listens  only  to  the 
good  news  and  ignores  the  bad.” 

“We  want  to  cover  all  the  bases,”  he 
said.  “And  I  make  no  apology  for  it.  Just 
as  ABC’s  Eyewitness  News  makes  no 
apology  for  its  often  racy  coverage  of 
events  and  Channel  13  does  not  ask  lis¬ 
tener  indulgence  for  its  sometimes  sol¬ 
emn  chronicling  of  the  news  and  grave 
interpretation.” 


NAZIS  ON  THE  LOOSE  INTNEU.S. 
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Cops  seek  fo  tie  mass  killer 
to  two  murder  suspects 


Fatal  fire  in  the  subway 


Gossip  and  racing  tout  sheet  pages  are  Murdoch  additions  to  the  Post 
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FCC  directed  to  limit 
common  ownership 


By  I.  WUUam  HUl 

The  Federal  Communications  Commis¬ 
sion  this  week  (March  1)  was  directed  by 
theUnitedStatesCourtofAppealstoadopt 
rules  to  ban  common  ownership  of  a  news¬ 
paper  and  a  broadcasting  station  in  the 
same  city  unless  such  joint  ownership  is 
proved  to  be  in  the  public  interest. 

The  court  ruled  that  diversity  of  news 
dissemination  should  take  precedence 
over  arguments  that  Joint  ownership  is 
economically  convenient. 

If  not  upset  by  appeal,  the  decision  will 
affect  79  joint  newspaper-broadcast  own¬ 
erships  in  74  cities  as  well  as  an  estimated 
167  newspaper  and  radio  combinations, 
according  to  information  compiled  by  the 
Justice  Department  in  1975. 

Whether  the  FCC  will  appeal  or  not  will 
probably  be  decided  in  the  week  ahead, 
Daniel  M.  Armstrong,  chief  of  the  FCC 
litigation  told  E&P.  If  an  appeal  is  made  for 
a  rehearingby  the  Court  of  Appeals,  it  must 
befiled  within  14  days.  The  other  avenue  of 
appeal  would  be  directly  to  the  Supreme 
Court  and  Washington  legal  circles  pre¬ 
dicted  one  course  or  the  other  would  be 
taken. 

American  Newspaper  Publishers  As¬ 
sociation,  a  staunch  opponent  of  general 
divestiture,  was  still  considering  what  ac¬ 
tion  to  take  at  this  point ,  according  to  senior 
vicepresident  Donald  McVay. 

Two  years  ago,  the  FCC  adopted  a  rule 
that  joint  newspaper-broadcast  owner¬ 
ships  could  not  be  formed  in  the  future  and 
subsequently  ordered  divestiture  in  16 
cities,  an  order  still  under  litigation,  but 
allowing  about  90existing  combinations  to 
stand.  This  was  because,  among  other 
reasons,  continued  joint  ownerships 
would  ?.llow  for  a  general  stability  that 
would  serve  the  public  interest  in  those 
cities  where  they  existed. 

The  FCC  ruling  was  challenged  by  such 
groups  as  the  National  Citizens  Committee 
for  Broadcasting,  which  claimed  the  ruling 
did  not  go  far  enough  and  should  have 
broken  up  all  existing  joint  combinations. 
The  Justice  Department  also  opposed  the 
FCC  rule. 

Joining  in  defense  of  the  FCC  stand  were 
the  ANPA,  National  Association  of 
Broadcasters,  Hearst  Corporation, 
Washington  Post  Company,  Scripps- 


Next  week  in  E&P: 

150th  anniversary  of 
the  black  press  in 
America 


Howard  Broadcasting  Company,  and 
others. 

In  siding  with  the  Justice  Department 
and  the  National  Citizens  Committee,  the 
Court  of  Appeals  panel  declared  the  FCC 
had  the  au  thority  to  impose  the  ban  retroac¬ 
tively  and  should  have  done  so. 

“We  believe  that  divestiture  is  required 
except  in  those  cases  where  the  evidence 
clearly  discloses  that  cross-ownership  is  in 
the  public  interest,”  said  the  decision  as 
written  by  U.S.  Circuit  Chief  Judge  David 
L.  Bazelon.  Agreeing  with  Bazelon  were 
U.S.  Circuit  judges  J.  Skelly  Wright  and 
Spottswood  Robinson  III. 


‘We  believe  that 
divestiture  is  required 
except  in  those  cases 
where  the  evidence 
clearly  discloses  that 
cross-ownership  is  in  the 
public  interest.’  — Chief 
Judge  David  L.  Bazelon 


According  to  Bazelon’s  opinion,  the 
FCChad  taken  thepositionthatdivestiture 
was  not  required  unless  there  was  a  clear 
showing  that  the  public  interest  was  being 
harmed  by  joint  ownership.  He  said  this 
view  was  too  narrow  and  that  divestiture  is 
not  only  a  “remedy  for  misconduct.” 

He  went  on  to  say  that  the  presumption 
should  be  that  a  joint  ownership  cannot 
exist  unless  it  clearly  serves  the  public 
good,  and  that  the  public  good  increases 
when  more  groups  have  access  to  the 
limitednumberofbroadcastingoutletsthat 
exist. 

“Althoughdivestiturecannotguarantee 
greater  diversity,  it  increases  the  likeli¬ 
hood  that  the  public  will  be  served  by 
broadcasters  with  diverse  views,”  Baze¬ 
lon  said. 

He  declared  that  the  FCC  has  had  a 
long-standing  policy  holding  “diversifica¬ 
tion  of  media  sources  is  of  central  impor¬ 
tance,”  which  it  seemed  to  have  aban¬ 
doned  in  allowing  existingjoint  operations 
to  continue. 


Astotheargumentthatdivestituremight 
lead  to  large  out-of-town  companies  mov¬ 
ing  in  to  replace  local  owners  of  broad¬ 
casting  stations,  Bazelon  said  “there  is  no 
reason  to  suppose  that  local  entrepreneurs 
will  not  find  television  an  attractive  in¬ 
vestment.” 

The  Bazelon  opinion  made  clear  that  the 
public  interest  criterion  will  not  be  met 
simply  by  stability  ownership  and  financial 
solidity. 

Although  citing  evidence  during  FCC 
hearings  that  combinations  were  some¬ 
times  perceived  by  the  public  to  provide 
more  news  coverage  than  individually 
owned  stations,  Bazelon  also  pointed  out 
that  some  studies  showed  that  news- 
paper-owned  stations  provided  less  ser¬ 
vice  to  viewers  and  listeners  than  indepen¬ 
dent  outlets. 

Bazelon  wrote,  however;  “no  studies 
dealt  with  whether  the  public  would  be 
injured  by  the  economic  consequences  of 
divestiture.  Various  comments  predict  di¬ 
vestiture  will  produce  harmful  side  effects 
such  as  reductions  in  local  ownership  or 
demise  of  marginally  profitable  news¬ 
papers.  Such  suggestions  are  little  more 
than  speculation.” 

Joint  ownership  agreements  exist  in  the 
following  cities: 

Anniston,  Ala.;  Birmingham,  Ala.;  Little  Rock,  Ark.; 
Fresno,  Calif.;  Sacramento,  Calif.;  San  Francisco,  Calif.; 
Denver,  Colo.;  Washlngton,O.C.;Tampa,  Fla.;  Albany,Ga.; 
Atlanta,  Ga.;  Idaho  Falls,  Idaho;  Champaign,  III.;  Chicago, 
IIL  (with  two  such  arrangements); Quincy,  III.;  Rock  Island, 
III. 

Bloomington,  Ind.;  Elkhart,  I  nd. ;  South  Bend,  Ind. ;  Terre 
Haute,  lnd.;CedarRapids,lowa;Des  Moines,  Iowa;  Mason 
City,  Iowa;  Topeka,  Kan.;  Louisville,  Ky.;  Paducah,  Ky.; 
Baton  Rouge,  La.;  Shreveport,  La.;  Portland,  Maine;  Balti¬ 
more,  Md.  (2);  Detroit,  Mich. 

Duluth,  Minn.;  Minneapolis,  Minn.;  Columbus,  Miss.; 
Jackson,  Miss.;  Meridian,  Miss.;  Joplin,  Mo.;St.  Louis,  Mo. 
(2);  Springfield,  Mo.;  Hasting,  Neb.;  Omaha,  Neb.;  Las 
Vegas, Nev.;Buffalo,N.Y.;NawYork,N.Y.;Rochester,N.Y.; 
Syracuse,  N.Y.;  Watertown,  N.Y. 

Greensboro,  N.C.;  Hickory,  N.C.;  Fargo,  N.D.;  Akron, 
Ohio;  Cincinnati,  Ohio;  Cleveland,  Ohio;  Columbus,  Ohio; 
Dayton,  Ohio;  Youngstown,  Ohio,  Oklahoma  City,  Okla.; 
Portland,  Ore. ;  Erie,  Pa.;  Harrisburg,  Pa.;  Johnstown,  Pa.; 
Lancaster,  Pa. 

Memphis,  Tenn.;  Dallas,  Texas  (2),  Houston,  Texas; 
Temple  Texas;Texarkana,  Texas;  Ogden,  Utah;  Salt  Lake 
City,  Utah  (2);  Norfolk-Portsmouth,  Va.;  Spokane,  Wash.; 
Bluefleld,  W.  Va.;  Milwaukee,  Wis.;  and  Wausau,  Wis. 

• 

22-day  strike  ends 
in  Philadelphia 

A  tentative  31-month  contract  agree¬ 
ment  was  ratified  by  members  of  the 
Newspaper  Guild  of  Greater  Philadel¬ 
phia  on  March  2. 

The  contract  brought  to  an  end  a  22- 
day  strike  against  the  Philadelphia  In¬ 
quirer  and  Daily  News.  Both  papers 
were  scheduled  to  start  publishing  again 
on  Friday  (March  4). 

The  Guild  reached  the  tentative  ac¬ 
cord  after  agreeing  on  a  Federal  court 
compromise  proposal  concerning  fines 
against  anions  that  honored  the  Guild's 
picket  lines.  If  fines  are  paid  by  March 
15,  the  amounts  are  reduced  under  the 
compromise  proposal. 
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CIA-Hussein 
expose  defended 
by  Post  editors 

King  Hussein’s  “first  and  last  words” 
on  the  Washington  Post's  February  18 
story  revealing  CIA  payments  to  him  ap¬ 
pear  in  the  March  7  Newsweek  as  he 
terms  reports  that  the  funds  were  for  his 
personal  benefit  a  “complete  fabrica¬ 
tion.” 

President  Carter  had  tried  to  discour¬ 
age  the  Washington  Post’s  executive 
editor  Benjamin  Bradlee  and  reporter 
Bob  Woodward  from  publishing  the 
story  during  a  White  House  meeting 
February  16  and  asked  for  a  24-hour 
notice  of  publication,  according  to  a 
House  member  present  at  a  subsequent 
congressional  ^leadership  meeting  with 
the  President. 

A  Washington  Post  editorial  answei 
February  28  to  weekend  reports  surfac¬ 
ing  on  the  Bradlee/Woodward  meeting 
said,  “We  will  let  you  decide  whether 
the  president  was,  or  wasn’t  trying  to 
stop  the  story” — a  reference  to  a  White 
House  press  statement  that  the  President 
“did  riot  try  to  stop  the  story”  but  that 
“it  was  simply  an  attempt  to  provide  the 
context  and  the  setting.  ...  to  explain 
what  the  impact  of  the  story  might 
be.  .  .  .” 

The  editorial  noted  an  Associated 
Press  February  26  weekend  report  (pub¬ 
lished  in  the  Post)  that  the  President  in 
private  meetings  with  cabinet  and  con¬ 
gressional  leaders  termed  publication  of 
the  story  “irresponsible.”  The  view  ap¬ 
pears  to  be  “a  popular  one,”  judging 
from  the  sampling  of  letters-to-the-editor 
being  published  along  side  the  editorial, 
the  Post  observed. 

The  Post  story  about  the  CIA  pay-offs 
was  published  hours  before  the  Secre¬ 
tary  of  State  arrived  in  Jordan  February 
18  as  part  of  his  Middle  East  tour. 

At  the  White  House  Monday  (Feb¬ 
ruary  28),  Press  Secretary  Jody  Powell 
said  the  Washington  Post  displayed  a 
“very  responsible  attitude”  in  dealing 
with  the  White  House  prior  to  the  deci¬ 
sion  to  publish  the  story  but  refused  to 
characterize  President  Carter’s  own  at¬ 
titude  toward  publication,  saying  Carter 
preferred  to  keep  that  “private.” 

Powell  described  a  series  of  telephone 
calls  between  the  White  House  and  the 
Post  resulting  in  the  meeting  between  the 
President,  Bradlee  and  Woodward.  He 
said  newspaper  officials  had  asked 
whether  the  White  House  had  informa¬ 
tion  “that  they  should  know  about”  re¬ 
garding  a  decision  on  publication  and 
“made  a  good  faith  effort”  to  get  such 
information. 

The  Post  editorial  statement  declared 
in  the  wake  of  the  uproar  over  the  pay¬ 
ments  and  the  story’s  publication  at  that 
time: 
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Donald  J.  Brydon  Robert  E.  Crennen  Richard  A.  Litfin 


UPl  restructures  sales  department 

A  reorganization  of  the  domestic  marketing  department  of  United  Press  Interna¬ 
tional,  including  the  appointment  of  three  regional  vicepresidents,  was  reported  by 
president  Roderick  W.  Beaton. 

“The  changes  are  designed  to  strengthen  UPI’s  marketing  and  sales  team,  and  are 
part  of  a  plan  to  establish  an  organizational  structure  better  suited  to  UPI’s  expand¬ 
ing  operations  in  both  the  newspaper  and  broadcast  fields,’’  Beaton  said. 

He  announced  the  followmg  appointments: 

Donald  J.  Brydon,  general  executive  in  Chicago,  moves  to  New  York  headquarters 
as  vicepresident  and  sales  manager  for  the  Eastern  zone. 

Robert  E.  Crennen,  general  executive  in  Dallas,  transfers  to  Chicago  as  vicepresi¬ 
dent  and  sales  manager  for  the  Central  zone. 

Richard  A.  Litfin,  general  executive  in  San  Francisco,  becomes  vicepresident  and 
sales  manager  for  the  Western  zone. 

The  new  marketing  department  structure  provides  for  three  domestic  zones  each 
headed  by  a  vicepresident  reporting  directly  to  him  and  to  Robert  E.  Page,  vicepres¬ 
ident  and  general  manager. 

The  vicepresidents  will  supervise  UPI  sales  executives  and  marketing  programs  in 
their  respective  zones.  They  also  will  serve  on  a  management  marketing  committee 
which  will  meet  periodically  to  determine  sales  directions  and  policy. 


“So  this  newspaper  follows  a  firm 
rule,  in  all  but  the  most  extreme  cases, 
and  so  do  most  others  that  we  know  of: 
the  safest,  soundest  practice  is  to  publish 
a  story  as  quickly  as  possible  after  it  is 
ready  to  be  published.  To  do  otherwise  is 
to  fall  captive  to  the  government’s  whims 
or  wishes — or  to  one’s  own.  .  .  .  The 
real  point  is  that  newspapers  cannot  be 
true  to  their  trust  if  they  allow  them¬ 
selves  to  get  in  a  position  of  managing 
the  news,  of  picking  and  choosing — 
publishing  or  withholding — on  the  basis 
of  anybody’s  hopes  or  fears  of  real  (or 
fancied)  consequences.  .  .  .” 

The  President  was  quoted  as  telling  the 
congressional  leaders  that  he  explained 
to  Bradlee  and  Woodward  “the  great 
sensitivity”  of  Vance’s  trip  and  his  op¬ 
timism  of  a  breakthrough  in  the  quest  for 
Middle  East  peace.  “The  whole  thing 
could  be  blown  up  and  the  trip  rendered 
useless  and  the  chances  for  peace  set 
back  if  any  news  story  were  to  appear 
during  Vance’s  trip.  ...  I  pleaded  with 
them  on  the  basis  to  withhold  any 
story — or  at  least  give  us  24  hours  before 
breaking  it.  .  .  .”  On  the  evening  of 
February  16  after  the  White  House  re¬ 


quest,  the  Post  advised  it  would  publish 
February  18. 

In  the  March  7  Newsweek  Q  and  A 
interview  with  Arnaud  de  Borchgravue, 
King  Hussein  declared,  “As  far  as  I  am 
concerned,  anything  I  can  get  for  Jordan 
and  my  people  is  proper.  And  five  of 
your  Presidents  (Eisenhower,  Kennedy, 
Johnson,  Nixon,  Ford)  thought  so,  too.” 

Hussein  was  quoted  as  saying  he 
hoped  the  story  would  not  be  a  setback 
in  the  peace-with-Israel  campaign. 
“Admittedly  it  may  have  a  deleterious 
effect  on  our  peace  efforts,  but  I  plan  to 
persevere  regardless  of  attempts  to 
sabotage  a  just  and  durable  peace.” 

Finally,  said  the  King,  “regarding 
your  media  attacks  against  a  branch  of 
your  government,  if  you  choose  to  de¬ 
nude  a  vital  arm  that  is  there  to  protect 
you,  that  is  your  affair,  not  Jordan’s.” 

The  1 1  letters  to  the  editor  published 
the  day  of  the  Post  editorial  headed 
“F.Y.l.”  were  mostly  negative  with 
such  terminology  as  “irresponsible  jour¬ 
nalism,”  “timing.  ...  in  the  vilest  of 
taste,”  “an  effort  to  sell  more  news¬ 
papers,”  “unpatriotic.” 
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$1.3m  invested  by  ‘typical’ 
food  store  in  newspapers 


The  ‘typical’  food  retailer  in  a  News¬ 
paper  Advertising  Bureau  Study  will 
raise  his  investment  in  newspaper  ad¬ 
vertising  this  year  to  about  $1.3  million, 
according  to  Richard  L.  Neale,  vice¬ 
president/food  advertising  sales  for 
the  Newspaper  Advertising  Bureau. 

Neale  bases  this  on  data  from  106  food 
retailers  who  answered  a  bureau  survey. 

The  study  released  this  week  shows 
the  ‘typical’  retailer  reported  a  $225  mil¬ 
lion  sales  volume,  operates  50  stores,  and 
invests  72%  of  a  $1 .8  million  ad  budget  in 
newspapers.  A  similar  bureau  study  last 
year  had  reported  a  69%  share  for  news¬ 
paper. 

Neale  said  nearly  4  out  of  10  food  re¬ 
tailers  expect  to  increase  their  ad 
budgets  this  year  as  compared  to  2%  who 
say  they  will  cut  back. 

Food  store  advertising  rose  23.3%  and 
exceeded  $541  million  in  1976,  according 
to  bureau  estimates  based  on  linage 
measurements  by  Media  Records  Inc. 

The  typical  food  retailer,  he  said,  will 
devote  72%  of  its  budget  to  newspapers; 
10%  to  tv;  6%  to  radio;  and  5%,  direct 
mail. 

In  1977,  dry  groceries  are  expected  to 
get  the  biggest  share  of  the  newspaper  ad 
dollar,  43%.  Typical  shares  going  to 
other  categories  are:  meat,  29%;  pro¬ 
duce,  13%;  dairy,  10%,  and  non-foods, 
including  health  and  beauty  aids,  7%, 
and  premiums,  stamps  and  promotions, 
5%. 

3  pages  a  week 

Food  retailers  in  the  study  typically 
run  3  pages  each  week  in  the  newspaper 
in  which  they  place  the  most  advertising. 
More  food  retailers  run  newspaper  ads 
on  Wednesday  than  any  other  day  of  the 
week,  79%.  In  addition,  55%  of  the  food 
retailers  advertise  on  Sunday;  49%  on 
Monday  and  Thursday;  21%  on  Tuesday; 
6%  on  Friday  and  6%  on  Saturday. 

Along  with  their  basic  newspaper  ad¬ 
vertising,  59%  of  the  food  retailers  re¬ 
ported  that  they  had  run  special  news¬ 
paper  promotions  as  follows  in  the  pre- 
ceeding  six  months:  meat,  59%;  pre¬ 
miums,  stamps  and  promotions,  54%; 
produce,  42%;  dry  groceries,  42%;  non- 
foods  and  health  and  beauty  aids,  37%; 
and  dairy,  19%. 

More  than  half  the  retailers  (56%)  also 
reported  that  they  had  run  special  news¬ 
paper  inserts  in  the  past  six  months.  Typ- 
ic^ly,  these  advertisers  had  run  5.6  in¬ 
serts. 

In  the  course  of  the  preceding  year, 
55%  of  the  food  retailers  said  they  had 
changed  their  major  copy  themes.  Most 
often  (22%)  the  change  was  made  in  re¬ 
sponse  to  headlines  on  prices,  shortages. 


or  other  consumer  news.  In  addition, 
13%  reported  changing  because  they  had 
adopted  everyday,  low  discount  price 
programs,  and  10%  changed  in  response 
to  consumer  issues  like  unit  pricing  or 
ecology.  Changes  were  also  reported  be¬ 
cause  of  new  promotion  programs  for 
stamps,  games  and  premiums. 

Pacesetters 

Food  and  drug  stores  increased  their 
newspaper  advertising  at  a  faster  rate 
than  other  major  retail  categories  last 
year,  up  24.5%  to  $692  million,  according 
to  the  Newspaper  Advertising  Bureau. 

The  gain  for  drug  stores  amounted  to 
29.2%  and  drug  store  advertising  rev¬ 
enues  to  daily  newspapers  came  to  $151 
million.  Food  store  advertising  rose 
23.3%  and  exceeded  $541  million. 

Retailers  in  the  entertainment  and 
hobbies  field  made  up  the  second 
strongest  grouping.  They  increased  their 
newspaper  advertising  by  21.6%  last 
year  to  a  total  of  $859  million.  Stores 
selling  radios,  television,  phonographs 
and  records  led  this  grouping  with  a 
43.3%  increase  to  $136  million.  Other  big 
gainers  in  the  entertainment  and  hobbies 
category  were:  camera  and  photo 
supplies  stores,  up  34.4%  to  $26  million; 
boating,  sporting  goods  and  leisure 
equipment,  up  26.8%  to  $89  million; 
health  clubs  and  equipment,  up  20.4%  to 
$20  million  and  hotels,  motels  and  re¬ 
sorts,  up  19.6%  to  $21  million.  Theatres 
had  an  11.8%  increase  to  $302  million, 
and  advertising  by  other  amusements 
gained  27.3%  to  $102  million. 

In  the  housing  and  decorating  cate¬ 
gory,  newspapers’  retail  ad  revenues  in¬ 
creased  19.8%  to  $993  million.  Building, 
hardware  and  farm  equipment  stores  led 
this  grouping  with  a  22.3%  gain  to  $222 
million,  and  furniture,  furnishings  and 
equipment  stores  increased  their  news¬ 
paper  advertising  by  20.7%  to  $549  mil¬ 
lion. 

The  general  merchandise  and  apparel 
category  gained  15.5%  and  amounted  to 
$2.7  billion.  Department  stores,  the 
largest  general  merchandise  grouping, 
increased  their  newspaper  advertising  by 
14.8%  to  $1.5  billion;  major  general  mer¬ 
chandise  stores,  by  12.9%  to  $433  mil¬ 
lion,  and  other  general  merchandise 
stores  by  31.9%  to  $292  million.  Apparel 
and  accessories  stores  at  $307  million 
were  up  15.8%,  and  shoe  stores  gained 
16.8%  to  $45  million. 

Among  the  smaller  retail  categories 
there  were  gains  as  follows:  cleaners  and 
laundries,  up  33.2%  to  $8  million,  busi¬ 
ness,  professional  and  home  services,  up 
31.5%  to  $38  million;  funeral  directors 


and  cemetaries,  up  29.5%  to  $6  million, 
liquor  stores,  up  24.4%  to  $26  million  and 
beauty  salons,  barbers  and  hair  goods, 
up  23.3%  to  $15  million. 

Overall,  retail  advertising  revenues  of 
daily  newspapers  rose  17.9%  last  year  to 
$5.8  billion. 

Bureau  estimates  of  retail  advertising 
revenues  are  based  on  linage  measure¬ 
ments  by  Media  Records,  Inc.  in  its 
index  cities  plus  other  data. 


Architect  chosen 
by  Detroit  Free  Press 

Smith  Hinchman  &  Gryllis  Associates 
has  been  selected  as  architect  for  the 
$37-million  riverfront  production  facility 
to  be  built  by  the  Detroit  Free  Press. 

Smith  Hinchman,  a  Detroit-based 
firm,  has  designed  headquarters  for  S.S. 
Kresge  Corp.  in  Troy,  and  for  Michigan 
Bell  and  First  Federal  Savings  and  Loan 
in  downtown  Detroit.  It  designed  the 
riverfront  sports  arena  which  the  city  is 
planning  west  of  Cobo  Hall. 

As  previously  announced,  the  Free 
Press  facility  will  contain  high-speed 
offset  presses,  newspaper  bundling  and 
truck  loading  operations  and  newsprint 
storage  space.  It  is  scheduled  for  com¬ 
pletion  in  early  1979. 

Smith  Hinchman’ s  preliminary  plans 
for  the  22-acre  site  include  a  public 
promenade  along  the  river  to  tie  in  with 
the  city’s  master  plan  for  rebuilding  the 
downtown  riverfront. 

Chas.  T.  Maine  Inc.,  of  Boston,  was 
chosen  to  do  the  main  mechanical  and 
electrical  engineering  and  to  advise  on 
the  production  systems  in  the  new  plant. 


Contest  sponsors 
seek  newspaper  ads 

Newspaper  ads  that  have  been  pub¬ 
lished  between  November  1,  1975  and 
December  31,  1976,  are  eligible  to  enter 
in  a  contest  sponsored  by  Communica¬ 
tions  Collaborative  Inc.  of  Chicago.  Ill. 

According  to  Jane  Ellen  Murray,  vice- 
president  of  J.  Walter  Thompson  and 
Donald  L.  Rentsch,  executive  vicepresi¬ 
dent  of  RWA  Communications,  who  are 
co-chairing  the  contest,  “the  judges  de¬ 
cision  will  be  based  upon  the  way  in 
which  a  chosen  medium  is  used  or  in 
terms  of  a  unique  creative  solution  to  a 
tough  marketing  problem.’’ 

Entries  will  receive  certificates  of  ex¬ 
cellence,  publication  in  the  Chicago  ’77 
annual  and  then  will  be  displayed  July 
9-31  at  the  newly  completed  Cultural 
Center  at  the  Chicago  Public  Library. 

Entry  information  is  available  from 
Communications  Collaborative,  54  E. 
Erie  St.,  Chicago,  111.  60611. 
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Promotion 


Free  classified  ads  build  awareness 


A  free  classified  advertising  program 
at  the  Trenton  (N.J.)  Times  has  been 
termed  a  “smashing  success”  and  has 
increased  community  awareness  and  cir¬ 
culation,  according  to  the  newspaper’s 
management. 

The  Trenton  Times  launched  its  free 
want  ad  campaign  six  months  ago  to 
strengthen  the  merchandise  section  of 
the  classified  pages,  and  at  same  time 
boost  circulation. 

The  details  of  the  free  ad  section, 
called  the  “Bargain  Basement,”  were 
put  together  by  John  W.  Sweeney,  111, 
advertising  director,  and  the  Times’ 
marketing  department.  Beginning  on 
September  15,  the  Times  offered  its 
readers  the  opportunity  of  placing  free 
classified  ads,  using  coupons  that  ap¬ 
peared  in  the  newspaper  each  day.  The 
free  ads  were  limited  to  two  lines  for 
three  days,  and  the  item’s  price  had  to 
appear  in  the  ad  and  not  exceed  $100  in 
value. 

6,000  ads  run 

The  response  to  the  offer  was  over¬ 
whelming,  Sweeney  said.  “During  the 
first  month  of  the  campaign,  we  ran  more 
than  6,000  ads,  or  about  II  full  pages.” 

In  order  to  keep  the  campaign  with¬ 
in  manageable  limits,  the  Times  modi¬ 
fied  its  offer  on  November  1.  From  then 
on,  readers  could  still  place  2-line  free 
ads  for  merchandise  up  to  $50,  but  for 
merchandise  over  $100  in  value,  the 
reader  is  charged  $1  for  2  lines. 

Although  response  abated  a  bit,  the 
Times  has  published  over  2 1 ,000  Bargain 
Basement  ads  to  date,  Sweeney  said. 

Sweeney  believes  the  campaign  is  a 
success  because  it  is  based  on  the  fun¬ 
damentals  of  classified  advertising. 

He  said,  “We  took  a  page  out  of  the 
basic  book  by  going  back  to  the  theory  of 
serving  our  subscribers.  Many  newspa¬ 
pers  have  priced  themselves  out  of  the 
classified  sections  by  charging  more 
money  for  the  ad  than  the  items  are 
worth.  In  recent  years,  people  have  been 
using  the  bulletin  boards  in  grocery 
stores,  or  simply  discarding  their  mer¬ 
chandise,  because  it  was  too  expensive 
to  advertise  in  newspapers.” 

Circulation  up 

The  free  ads  have  had  an  impact  on  the 
newspaper’s  daily  circulation  figure, 
which  is  currently  in  excess  of  75,000. 
Since  September,  1976,  the  Times  has 
posted  circulation  gains  of  over  2,000  as 
the  classified  section  expanded  and  be¬ 
came  another  “news”  area  commanding 
reader  interest. 

Times  management  considers  the 
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CLASSIFIED  PROMOTION— News¬ 
paper  Advertising  Bureau  has  pre¬ 
pared  this  ad  for  use  by  member 
newspapers  to  promote  International 
Want  Ad  Week,  April  1 7-24.  News¬ 
papers  can  use  it  as  an  ad  or  poster. 


campaign  to  be  one  of  the  least  expen¬ 
sive  forms  of  promotion  to  increase  cir¬ 
culation,  and  of  far  more  service  to  read¬ 
ers  than  many  other,  more  traditional 
forms  of  newspaper  promotion  such  as 
contests  and  giveaways. 

Beginning  March  1 ,  the  Atlantic  City 
(N.J.)  Press  started  offering  free  clas¬ 
sified  ads  to  any  non-commercial  indi¬ 
vidual  who  wants  to  sell  an  item  priced 
for  $500  or  less.  Free  ads  will  be  printed 
in  the  Press  up  to  a  maximum  of  15 
words  for  5  days.  If  charged,  the  regular 
fee  would  cost  an  advertiser  $7.95. 

David  E.  Parton,  ad  director,  for  the 
Press,  said  he  expects  an  average  of  800 
people  to  take  advantage  of  the  Free-Bee 
ads  daily.  Twelve  telephone  lines  have 
been  installed  to  accommodate  the  ad¬ 
vertisers. 


News  executives 
buy  Indiana  daily 

The  Hartford  City  (Ind.)  News-Times, 
published  for  60  years  by  the  Monfort 
family,  has  been  sold  to  several  business 
and  newspaper  executives  who  have  in¬ 
terests  in  several  daily  newspapers  in  Il¬ 
linois  and  Pennsylvania. 

Thomas  R.  Bromeley  of  Bradford, 
Pennsylvania,  is  the  new  president  of  the 
News-Times,  which  has  a  circulation 
under  5,000.  Bromeley  is  also  president 
of  the  Carmi  (111.)  Times  Publishing  Co., 
and  secretary  of  the  West  Frankfort  (Ill.) 
American  Daily  Publishing  Co. 

Other  executives  in  the  group  of  new 
owners  are  John  Satterwhite,  treasurer, 
and  Larry  Perrotto,  vicepresident.  John 
Miller  is  general  manager. 

Satterwhite  is  managing  editor  of  the 
Bradford  (Penn.)  Era,  published  by  his 
father,  Henry  A.  Satterwhite,  who  also 
has  interests  in  several  Illinois  papers, 
and  is  board  chairman  of  Allegheny  Air¬ 
lines.  Henry  Satterwhite  is  president  of 
the  Marian  (Ill.)  Republican  Publishing 
Co.  and  the  West  Frankfort  (III.)  Ameri- 
can. 

Perrotto  is  general  manager  of  the 
West  Frankfort  American,  publisher  and 
secretary-treasurer  of  the  Carmi  Times 
and  secretary  of  the  Marian  Republican. 
John  Satterwhite  is  also  secretary- 
treasurer  of  the  Punxsutawney  (Penn.) 
Spirit  Publishing  Co. 

• 

N.J.’s  top  court 
upholds  ad  rule 

New  Jersey  auto  dealers  must  include 
mileage  of  used  cars  in  newspaper  ads, 
the  New  Jersey  Supreme  Court  ruled  this 
week,  7-0.  The  court  reversed  the  Appel¬ 
late  Division  of  Superior  Court  and 
reinstated  orders  of  the  Division  of  Con¬ 
sumer  Affairs  finding  two  used  car  deal¬ 
ers  (Arrel  Datsun  and  Kay  American 
Jeeps  Inc.)  and  their  agency  (Joseph 
Friedman)  guilty  of  violating  the  ad  regu¬ 
lation. 

Atlanta  Newspapers 
pick  Weltin  agency 

Weltin  Advertising  Agency,  Inc.,  of 
Atlanta,  has  been  appointed  the  advertis¬ 
ing  agency  for  Atlanta  Newspapers,  pub¬ 
lishers  of  the  Journal  and  Constitution. 

• 

Outdoors  section 

The  annual  Great  Outdoors  News¬ 
paper  Service  is  available  to  newspapers, 
free  on  request,  from  Metro  Associated 
Services,  80  Madison  Ave.,  New  York. 
The  section  has  14  pages  of  editorial 
material  from  1 1  outdoor  recreation 
equipment  advertisers. 


Consumer  information 
ads  tested  in 


By  John  ConsoU 

Newspapers  will  be  the  lone  medium 
to  initially  benefit  from  a  Bristol-Myers 
Company  pilot  consumer  information 
advertising  campaign. 

The  campaign,  through  the  use  of 
full-page  ads,  will  promote  the  com¬ 
pany’s  new  Consumer  Guide  to  Product 
Information,  a  128-page  book  edited  by 
Bess  Myerson,  and  will  encourage  con¬ 
sumers  to  read  their  product  labels  more 
carefully. 

Four  full  page  ads  have  already  been 
prepared  and  several  more  are  in  the 
works.  The  ads  were  scheduled  to  break 
on  Thursday  (March  3)  in  New  York 
News,  New  York  Post,  New  York  Times 
and  the  weekly  Amsterdam  News,  a 
Black  newspaper  published  in  New 
York. 

Following  a  few  weeks  run  in  New 
York,  the  campaign  will  also  begin  in  the 
Pittsburgh  newspapers.  It  will  then  be 
run  simultaneously  in  both  markets  for 
about  eight  weeks. 

After  the  test  period  in  both  markets,  a 
decision  will  be  made  on  what  other 
markets  to  go  into  and  what  other  media, 
if  any,  will  get  a  share  of  the  campaign. 
Ads  are  also  being  prepared  for  Spanish 
language  newspapers. 

Bristol-Myers  has  hired  two  research 
organizations  to  get  public  reaction  to 
the  campaign.  One  company  will  monitor 
public  reaction  in  general  and  the  other 
will  concentrate  on  specific  segments  of 
the  population  within  the  two  test  mar¬ 
kets. 

Since  the  campaign  is  only  in  its  test 
stages,  it  has  not  been  determined  how 
much  the  campaign  will  ultimately  cost. 

The  ads  were  created  by  Steve 
Frankfurt  of  Frankfurt  Communications, 
a  subsidiary  of  Kenyon  &  Eckhardt, 
Inc.,  and  created  specifically  for  news¬ 
papers. 

“We  initially  felt  we  had  a  great  deal  of 
information  to  present  to  the  consumer 
and  the  newspaper  lends  itself  best  to 
meeting  this  need,”  a  spokesman  for 
Bristol-Myers  said. 

One  full-page,  black  &  white  ad  per 
week  is  scheduled  to  run  in  each  of  the 
four  New  York  newspapers  for  a  two 
month  period  and  the  same  ads  will  be 
run  in  the  Pittsburgh  papers. 

Finding  an  agency  to  handle  the  cam¬ 
paign  was  not  an  easy  task,  according  to 
Bess  Myerson.  Several  agencies  were 
asked  to  develop  sample  campaigns 
specifically  designed  for  newspapers,  but 
most  came  up  with  hard  sell  type  ads. 
These  were  all  rejected  for  a  softer  ap¬ 
proach  promoting  more  the  consumer  in¬ 
formation  than  the  fact  that  the  program 
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is  being  sponsored  by  Bristol-Myers. 

“The  principal  goal  of  this  campaign  is 
to  inform — to  help  consumers  know 
what  to  look  for  on  a  label,  to  learn  how 
not  to  misuse  a  product,  to  protect  them¬ 
selves,”  said  Myerson,  who  is  former 
New  York  City  Commissioner  of  Con¬ 
sumer  Affairs  and  currently  a  columnist 
for  the  Chicago  Tribune/New  York 
News  Syndicate. 

One  of  the  ads  contains  a  coupon  that 
can  be  sent  in  for  a  free  copy  of  the 
consumer  guide.  The  initial  press  run  for 
the  guide  will  be  1(X),0(X)  copies  and  the 
coupons  will  give  Bristol-Myers  a  mea¬ 
sure  of  the  drawing  power  of  its  news¬ 
paper  ads. 

Bristol-Myers  has  previously  under¬ 
written  health-oriented  programs  on  pub¬ 
lic  television,  but  this  is  the  first  time  it 
has  gotten  involved  in  a  consumer  infor¬ 
mation  campaign.  A  spokesman  for  the 
company  said  it  is  hoped  that  other  large 
manufacturing  companies  in  assorted  in¬ 
dustries  will  begin  running  similar  con¬ 
sumer  information  ad  campaigns. 

♦  ♦  * 

The  Newspaper  Advertising  Bureau 
must  be  beaming,  following  the  an¬ 
nouncement  of  the  Bristol-Myers  news- 
paper-only  ad  campaign.  One  of  the 
Bureau’s  big  pitches  to  advertisers  has 
been  how  newspapers  can  be  used  ad¬ 
vantageously  to  present  a  lengthy  mes¬ 
sage  to  readers — a  message  too  lengthy 
to  be  crammed  into  a  30  or  60  second  tv 
spot.  The  campaign  also  includes  an  ad 
with  a  coupon  which  will  enable 
Bristol-Myers  to  measure  reader  re¬ 
sponse  to  the  ad — another  aspect  of 
newspapers  ads  the  Bureau  has  played 
up  in  its  sales  pitches. 


Police  hassle  photogs 
at  air  crash  spot 

Swatara  Township  police  confiscated 
the  film  of  a  UPI  photographer  and  de¬ 
tained  an  AP  lensman  for  30  minutes  at 
the  scene  of  an  air  crash  near  Harrisburg, 
Pa. ,  Feb.  24,  claiming  they  were  attempt¬ 
ing  to  get  shots  of  bodies  of  the  victims. 
Both  photographers  denied  the  allega¬ 
tions.  No  formal  charges  were  filed. 

Susan  M.  Clemens,  UPI  photo¬ 
grapher,  said  she  turned  the  film  over  to 
the  police  after  being  grabbed  by  the  col¬ 
lar  and  escorted  from  the  crash  scene. 
Dauphin  County  District  Attorney 
LeRoy  S.  Zimmerman  ordered  the  film 
returned  because  there  was  “no  legal 
basis”  for  the  seizure  after  getting  calls 
from  UPI  attorneys  in  Harrisburg  and 
Cleveland.  The  local  police  returned  the 
film  to  UPI  offices  about  four  hours  la¬ 
ter.  Clemens  said  she  turned  the  film 
over  to  the  authorities  “only  because  I 
was  on  deadline  and  had  to  make  pic¬ 
tures  from  the  film  I  shot  earlier.” 

Paul  Vathis,  Pulitzer  Prize  winning  AP 
photographer,  said  his  coat  was  ripped 
when  the  police  escorted  him  to  a  police 
car  where  he  was  held  for  30  minutes, 
denied  access  to  a  telephone  and 
threatened  with  arrest.  “I  was  released 
only  after  one  of  our  reporters  argued 
with  police,”  he  said.  Clemens  said  she 
too  was  threatened  with  arrest  after  she 
took  a  picture  of  the  officers. 

Swatara  Township  Police  Chief  Robert 
L.  Walmer  said  later  he  had  “no  idea” 
why  film  was  taken  from  Clemens,  ad¬ 
ding  “I  wanted  her  out  of  the  scene  be¬ 
cause  she  was  attempting  to  take  pic¬ 
tures  of  the  bodies.” 

The  crash  killed  all  eight  occupants  of 
a  state-rented  plane  and  one  person  in  a 
house  destroyed  by  the  impact  and  a  fire 
that  followed.  Among  the  victims  were 
State  Republican  Chairman  Sen.  Richard 
C.  Frame  (R-Venango),  State  Transpor¬ 
tation  Secretary  William  Sherlock,  and 
Charles  Wilson,  public  relations  director 
of  PennDOT. 

The  Harrisburg  Patriot-News  pro¬ 
tested  the  township  police  action  in  an 
editorial,  saying: 

“What  appears  to  have  triggered  the 
police  action  was  their  belief  that  the 
photographers  were  taking  pictures  of 
the  corpses  at  the  scene.  We  know  of  few 
editors  who  would  run  gory,  close-up 
photos  of  accident  victims.  But  we  also 
do  not  know  of  any  law  that  prohibits  the 
news  media  from  taking  such  pictures  if 
they  wish  and  if  they  are  not  interferring 
with  the  course  of  an  investigation  into 
the  accident. 

“Working  at  such  accident  sites  is  not 
the  pleasantest  of  duties  either  for  the 
press  or  the  police.  If  both  do  their  jobs 
responsibly,  there  should  be  no  excuse 
for  such  incidents.” 
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Buffett  to  serve 
as  board  chairman 

Warren  Buffett  has  been  named 
chairman  of  the  board  of  the  Buffalo 
(N.Y.)  Evening  News. 

The  newspaper  was  acquired  by  Blue 
Chips  Stamps,  a  California  trading  stamp 
company.  Buffett  and  two  companies 
which  he  controls  own  62%  of  the  Blue 
Chip  stock. 

Henry  Z.  Urban  will  continue  as  pub¬ 
lisher  of  the  Evening  News. 

Buffett,  46,  is  a  board  member  of  the 
Washington  Post  and  friend  of  Mrs. 
Katherine  Graham,  Post  publisher. 
Companies  controlled  by  Buffett  own  10 
per  cent  of  the  nonvoting  stock  in  the 
Post. 

He  is  principal  owner  of  the  Sun 
Newspaers  in  Omaha. 

His  companies  own  8  per  cent  of  the 
stock  in  Affiliated  Publications,  Inc., 


publisher  of  the  Boston  Globe,  and  have 
smaller  holdings  in  Booth  Newspapers, 
Ann  Arbor,  Mich.,  publisher  of  eight 
Michigan  newspapers  and  Parade 
magazine,  which  are  owned  by  New- 
house  Newspapers;  Scripps  Howard  In¬ 
vestment  Co.  of  Cincinnati,  an  invest¬ 
ment  arm  of  the  Scripps  publishing  firm; 
and  Harte-Hanks  Newspapers,  Inc.,  San 
Antonio,  Tex.,  owner  of  21  daily  and  25 
nondaily  newspapers. 


Top  editors 

A  booklet  featuring  outstanding 
editors  of  California  newspapers  over  the 
past  130  years  will  be  produced  as  a  re¬ 
sult  of  a  $5,000  Hearst  Foundation  grant 
awarded  to  California  Press  Association. 
Faculty  members  at  California  Poly¬ 
technic  State,  San  Luis  Obispo,  will 
produce  the  booklet. 


McGoff  makes  offer 
for  Panax  stock 

John  McGoff,  chairman  of  Panax 
Corp.,  is  offering  $5  a  share  for  about 
82,000  shares  owned  by  stockholders 
holding  fewer  than  500  shares. 

The  McGoff  offer  is  being  made 
through  the  Sacramento  Publishing  Co., 
one  of  the  corporations  controlled  by 
McGoff. 

If  McGoff  succeeds,  it  would  raise  his 
interest  in  Panax  from  25%  to  about  32%. 
If  all  the  small  stockholders  tendered 
their  shares,  Panax  would  have  under 
300  stockholders,  and  therefore  would 
become  eligible  to  remove  itself  from 
SEC  regulation. 

The  largest  block  of  Panax  stock  is 
controlled  by  the  McKee  family,  former 
owners  of  the  Macomb  Daily.  The  family 
owns  21%  of  Panax. 
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Introducing  a  fresh,  new  look  at  the  out-of- 
doors— the  Kwikee  Outdoor  Product  Illustration 
System! 

Recent  rapid-fire  growth  of  the  Kwikee  Auto 
Cut  System  means  that  all  its  automotive- 
related  illustrations  will  no  longer  fit  into  one 
binder.  So  Multi-Ad  Services  has  taken  this 
unique  opportunity  to  incorporate  the  outdoor 
product  cuts  into  a  book  of  their  own— the 
Kwikee  Outdoor  Product  Illustration  System. 

All-in-one  Source 

The  Outdoor  System  is  a  quick  and  handy 
sourcebook  that  makes  both  product  illustra¬ 
tions  and  camera-ready  layouts  available  at 
your  fingertips.  There’s  no  need  to  wade  through 
piles  of  loose  repro  material  when  all  you  need 
is  available  in  one  comprehensive  and  time¬ 
saving  book. 


Variety  of  Products 

The  Outdoor  System  features  five  easy-to-use 
product  categories; 

motorcycles  and  ATVs 
lawn  and  garden  products 
boats  and  motors 
trailers  and  campers 
snowmobiles 

Well-known  Manufacturers 

Such  famous  names  as  Honda,  Kawasaki, 
Yamaha,  Allis-Chalmers,  Bolens,  Jacobsen, 
Ford,  Shasta,  Argosy/Airstream,  Sunbeam, 
Evinrude  and  Simplicity  are  included  in  the 
’77  Outdoor  System. 

Look  for  the  NEWEST  Kwikee  product  illus¬ 
tration  system  during  the  first  week  of  March. 
It’s  the  one  with  the  green  and  white  cover. 


Publisher  of  advertising  illustration  systems  for  print  communication 

Multi-Ad  Services,  Inc. 

1720  West  Detweiller  Dr.  Peoria,  Illinois  61614 

(309)  692-1530 
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Ad  scene 


By  Dan  Lionel 


Gimbers  ad  boss  wants  circulation  controls 


Robert  Gottlieb,  vicepresident  and 
sales  promotion  director  of  Gimbels, 
New  York  who  puts  65%  of  his  $6  to  $8 
million  ad  budget  into  5  daily  and  Sunday 
newspapers,  has  an  earnest  hope  that 
with  increasingly  sophisticated  technical 
know-how  newspapers  will  be  able  to 
give  major  stores  like  his  a  better  run  for 
their  money. 

“With  the  actual  dollar  costs  per  page 
of  newspaper  advertising  going  up  into 
the  stratosphere,"  said  Gottlieb  in  an  in¬ 
terview,  “I  would  at  least  like  to  know 
that  I’m  getting  what  I’m  paying  for.  By 
that  I  mean,  circulation  within  the  prim¬ 
ary  and  secondary  trading  zones  of  our 
stores.  While  I  don’t  think  we’ll  see  it  in 
our  lifetime  I’m  sure  that  the  major 
dailies  will  be  able,  with  their  computers, 
to  break  out  ‘targeted  circulation  pack¬ 
ages’  for  major  retail  advertisers — that 
is  insert  their  ads  only  in  those  copies 
distributed  within  a  20  mile  radius  of 
each  branch  store.  Beyond  that,  except 
for  mail  and  phone  type  ads,  we’re  pay¬ 
ing  dearly  for  waste  circulation.  We’d 
then  be  paying  for  the  aggregate  circula- 


Robert  Gottlieb 


tion  which  is  useful  to  us  with  no 
waste — no  fat.” 

Gottlieb  is  expected  to  play  an  impor¬ 
tant  role  in  Gimbel’s  drive  to  shake  off 
the  malaise  it  experienced  in  fiscal  ’76 
when  its  New  York  operation  dipped 
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deeply  into  the  red.  Brought  in  from 
Gimbels-Pittsburgh,  last  May,  where  he 
held  a  similar  post,  Gottlieb  says  the 
store’s  advertising  will  soon  reflect  an 
effort  to  create  an  image  that  will  dif¬ 
ferentiate  the  store  from  its  competitors. 
Toward  this  end  it  will  take  into  account 
the  demographics  and  psychographics  of 
its  customer  profile  which  chairman  and 
president  Elliot  Stone  defines  as  “middle 
income,  moderately  sophisticated." 

Broadcast  which  had  been  getting  only 
5%  of  Gimbel’s  ad  outlay  until  Gottlieb’s 
arrival  has  been  upped  to  15%.  The  in¬ 
crease  came  out  of  last  year’s  newspaper 
expenditure.  Broadcast  will  be  getting 
another  10%  boost  in  the  year  ahead  with 
the  money,  this  time,  coming  from  the 
direct  mail  budget. 

Keyed  vehicle 

“Newspapers,”  Gottlieb  said,  “are 
our  key  vehicle  for  promotional  and  reg¬ 
ular  merchandise — for  both  storewide 
and  department  events.  We  have  found 
that  that  broadcast  serves  as  a  highly 
effective  back-up  medium.  We  use  direct 
mail  primarily  for  storewide  events  such 
as  our  celebrated  April  Sale  and  our  Fall 
Anniversary  Sale.” 

“Because,”  he  said,  “most  advertis¬ 
ing  agencies  lack  sensitivity  to 
retailing — it’s  a  different  cat  from  selling 
Clairol  or  Colgate,  we’ve  established  our 
own  in-house  agency  for  broadcast.  It’s 
called  GMG  Promotions.  We  don’t  need 
$40,000  commercials.  We  can,  in  this 
way,  control  our  costs  as  well  as  our 
creative  output.  Besides  it’s  good  to  be 
able  to  put  that  15%  into  media.” 

Just  as  advertising  agencies  generally 
were  described  as  being  unable  to  cope 
with  retail,  so  were  most  broadcast 
salesmen.  “They  all  come  out  of  the 
same  mold-trained  to  a  keen  edge,”  he 
said,  “but  without  any  understanding 
that  the  retail  operation  is  really  a  world 
apart  from  the  national  advertising  they 
were  trained  to  sell.  The  hardest  indi¬ 
vidual  to  find  is  a  retail-oriented  broad¬ 
cast  executive.” 

While  Gottlieb  is  not  critical  of  news¬ 
paper  salesmen,  he  pointed  out  that  after 
11  years  at  the  big  Brooklyn  based  de¬ 
partment  store,  Abraham  &  Straus, 
where  he  served  in  virtually  every  execu¬ 
tive  advertising  capacity  winding  up  as 
administrative  advertising  manager, 
“there  is  not  much  they  can  tell  me  about 
their  publications.  And  I  really  don’t 
need  them  coming  in  here  to  ask  for  more 
business  although  I  appreciate  that  that’s 
how  they  earn  a  living.  My  contact  with 
newspapers  at  this  stage  of  the  game  re¬ 
lates  to  policy  matters  and,  in  the  case  of 
the  present  direction  our  advertising  is 
taking,  I  find  their  research  facilities  of 
great  value.  But  the  average  salesmen 
isn’t  geared  to  provide  help  in  these 
areas.” 

• 

“When  the  press  is  free  and  every  man 
able  to  read,  all  is  safe.” 

— Thomas  Jefferson 
EDITOR  &  PUBLISHER  for  March  5.  1977 
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Publisher  allows  trooper  to  pose 
as  reporter  in  drug  investigation 


A  state  trooper  posing  as  a  reporter  for 
the  Welch  (W.Va.)  Daily  News  was  in¬ 
strumental  in  obtaining  drug-related  in¬ 
dictments  that  have  resulted  in  the  arrest 
of  24  persons  in  four  counties  in  West 
Virginia  and  Virginia. 

Rollo  Taylor,  editor  and  publisher  of 
the  newspaper,  said  the  trooper  was 
from  the  Criminal  Intelligence  Narcotics 
and  Dangerous  E>rugs  Division  and  had 
been  posing  as  a  reporter  for  four 
months. 

Taylor  said  he  cooperated  with  the 
Department  of  Public  Safety  in  planting 
the  trooper  as  a  reporter  on  the  paper. 
The  policeman  used  the  name  of  Tommy 
Kline,  Taylor  said. 

“1  never  knew  his  real  name,  didn’t 
know  where  he  was  from  and  didn’t  want 
to  know  where  he  was  from,”  Taylor 
said,  adding  that  the  trooper  was  not  paid 
by  the  paper  during  the  four  months. 

Some  90  drug  arrests  were  made  in  six 
southern  West  Virginia  counties  follow¬ 
ing  the  investigation.  The  undercover 
agent  played  a  key  role  in  the  probe, 
state  police  said. 

Slapping  the  practice  were:  the  Ohio 
Valley-Kanawha  professional  chapter  of 
the  Society  of  Professional  Journalists, 


Sigma  Delta  Chi  (SDX);  and  the  execu¬ 
tive  secretary'  of  the  West  Virginia  Press 
Association. 

In  a  resolution  adopted,  the  journal¬ 
ism  society  went  on  record  as  op¬ 
posing  the  policy  in  general,  according  to 
SDX  chapter  president  Deryl  Learning. 

The  group  “opposed  any  attempts  by 
law  enforcement  officials  to  carry  out  in¬ 
vestigations  by  posing  as  members  of  the 
news  media.  We  especially  deplore  any 
active  collaboration  in  such  subterfuge 
by  members  of  our  own  organization.” 

Learning,  chairman  of  the  Department 
of  Journalism  at  Marshall  University, 
confirmed  that  the  action  was  taken  in 
response  to  the  Welch  Daily  News  case. 

Meanwhile,  the  state  press  association 
chairman,  Randy  Cline,  also  criticized 
Taylor’s  actions  in  the  case. 

“While  I  view  drug  peddling  as  a  hein¬ 
ous  crime,”  said  Cline,  “I  question  the 
practice  of  police  posing  as  reporters, 
because  of  the  problems  legitimate  re¬ 
porters  will  face  in  the  future  in  trying  to 
gather  news  or  maintain  confidential 
sources  of  information.” 

Cline,  publisher  of  a  weekly  news¬ 
paper  in  Pineville,  said  readers  may 
question  the  credibility  of  news  reports 


about  drug  cases  if  newsmen  are  in¬ 
volved  in  police  work. 

Daily  News  publisher  Taylor  said  the 
trooper  worked  for  the  paper  for  three 
months. 

“If  a  policeman  came  in  again  this  af¬ 
ternoon  and  asked  if  he  could  do  it  again. 
I’d  say  ‘Get  your  pencil  and  go  to 
work,’  ”  he  said. 

State  Police  Supt.  Harley  Mooney  said 
he  was  not  aware  of  the  practice  of  using 
newsmen  in  narcotics  investigations,  and 
declined  to  comment. 

Editor  sees  Castro 

Washington  Post  editor  Benjamin 
Bradlee  said  he  had  a  4-hour  meeting 
with  Cuban  President  Fidel  Castro  on 
Friday  (February  25)  night.  Reuters  said 
in  a  dispatch  from  Havana  that  Bradlee 
would  not  reveal  what  was  discussed  at 
the  meeting,  held  in  Castro’s  office. 
Bradlee  has  been  on  vacation  in  Cuba  for 
a  week.  He  was  scheduled  to  return  to 
Washington,  D.C.  on  February  28. 

• 

Ad  agency  moves 

Hicks  &  Greist  Inc.  has  moved  to 
larger  offices  at  522  Fifth  Ave.  (comer  of 
44th  St.)  in  New  York  City.  The  agency 
was  located  at  850  Third  Ave. 


The  American  Chiropractic  Association 

announces  its  1977 

lOURNALISM 
AWARDS 
COMPETITION 


for  distinguished  service 
in  health  reporting 


Plan  now  to  do  a  story  or  program  in  1977  that  will  bring  public  attention  to 
the  health  needs  of  our  nation.  Then  enter  it  in  this  important  competition. 
Closing  date  —  March  1, 1978. 

If  you  have  been  responsible  for  a  program  or  story  that  is  meritorious  in 
bringing  public  attention  to  the  health  needs  of  our  nation. ..if  your  work  has 
served  to  motivate  your  community  to  a  better  understanding  of  a  health 
problem. ..if  your  efforts  promoted  health  and  welfare,  your  story  or  program 
should  be  entered  in  this  competition.  Enter  your  own  program  or  nominate 
colleagues’  programs  for  awards. 


Awards  to  be  given  for: 
TELEVISION 
RADIO 
NEWSPAPER 
MAGAZINE 

FOR  RULES  &  ENTRY  FORMS,  WRITE  TO: 

Journalism  Awards 
American  Chiropractic  Association 
2200  Grand  Avenue  •  Des  Moines.  Iowa  50312 


CASH  PRIZES  AND  MEDALLIONS  OF  MERIT  WILL  BE  AWARDED 
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Dear 

Publisher: 

''FU  guarantee  you 
millions  of  dollars 
in  'found  money' 
advertising 

sic  If  you're  not  satisfiod. 
it  won't  cost  you  a  cant— and, 
you  can  pay  mo  over  a  year 
...  as  you  growl 

I'm  J.  Warren  McClure,  former 
owner  and  publisher  of  McClure 
Newspapers  which  merged  with 
Gannett  Newspapers  in  1971.  I  re¬ 
tired  at  age  55  as  Vice  President/ 
Marketing,  Gannett,  to  work  with 
newspapers  in  the  U.S.A.  and 
abroad. 

Work  is  by  the  day  at  your  news¬ 
paper,  or  anywhere,  with  top  man¬ 
agement,  sales  management  and 
sales  personnel.  You  are  guaran¬ 
teed  more  sales  and  profits  or  you 
pay  nothing— not  even  expenses. 
Honorarium  $2000  a  day  and  ex¬ 
penses. 

Read  a  few  comments  from  the 
more  than  125  large  and  smaller 
dailies  and  weeklies  I  have  served. 
(Total  circulation  over  4'/>  million.) 
See  more  Success  Stories  on  next 
page! 

Dear  Mac: 

"October  12  will  long  be  remem¬ 
bered  as  the  day  you  stood  our  ad¬ 
vertising  community  on  its  ear!  It  is 
hard  to  say  which  segment  was 
best.  Your  contribution  to  our  ad¬ 
vertisers'  "Greatest  Advertising 
Seminar  You  Ever  Attended!"  was 
magnificent  and  tremendously  re¬ 
ceived.  1  am  sure  it  will  pay  off  not 
only  for  us,  but  for  the  entire  news¬ 
paper  industry  in  our  market.  The 
work  you  did  the  day  before  with 
our  advertising  staff  went  above 
and  beyond  the  call-of-duty.  We 
started  early  in  the  morning  and 
.inished  late  at  night,  but  it  was  one 
of  the  fastest  days  of  my  life — and 
also  one  of  the  most  exciting.  Most 
importantly,  I  am  sure  it  will  all  be 
highly  profitable."— 45,000  circula¬ 
tion  newspaper.  New  York. 

"Your  visit  acted  as  a  very  real 
stimulant  to  our  Circulation  and 
Marketing  Departments.  As  a  result 
oi  your  visit  we  aligned  responsi¬ 
bilities." — 500,000  circulation  news¬ 
paper,  Canada. 


"You  turned  folks  on  and  I'm  con¬ 
fident  it  will  be  repeated  on  the  bot¬ 
tom  line.  It  was  a  personal  pleasure 
getting  to  know  you." — 10,000  circu¬ 
lation  newspaper,  Georgia. 

See  next  page! 

Interested?  Call  or  write  me! 


McClure  Media  Marketing  Motivation 
Company 


2500  East  Avenue 
Rochester,  New  York  14610 
(716)  381-1177 


Newspeople  in  the  news 


Joseph  Willicombe,  Jr.,  vicepresi¬ 
dent/director  of  public  relations  of  King 
Features — retired.  Willicombe,  for  over 
30  years,  produced  the  Banshees  show 
and  luncheon — a  traditional  entertain¬ 
ment  highlight  of  the  AN  PA  annual  meet¬ 
ing  week  in  New  York  City.  During 
World  War  II,  as  a  correspondent  for 
International  News  Service,  Willicombe 
was  one  of  the  first  newsmen  to  land  in 
Normandy  during  the  invasion. 

Hn  Ht 

William  A.  Goodson,  president  of  the 
Montreal  Star  Limited — appointed  pub¬ 
lisher  and  chief  executive  officer.  Good- 
son  has  had  an  extensive  career  with  the 
Montreal  Star  and  related  companies, 
including  Weekend  Magazine  and  its 
predecessor,  Montreal  Standard,  and 
Family  Herald,  a  farm  magazine.  In 
1967,  he  became  vicepresident  and  gen¬ 
eral  manager  of  the  Montreal  Standard 
Limited,  a  magazine  company  publishing 
Weekend  and  a  rotogravure  printing 
company;  became  president  a  year  later, 
and  in  1973  was  appointed  president  of 
the  Montreal  Star.  He  is  also  president  of 
two  subsidiaries,  Canada  Wide  Feature 
Service  Ltd.  and  Optimum  Publishing 
Company  Limited. 

in  ifi  Ha 

Dwight  Ja'vtmes,  high  school  sports  wri¬ 
ter  for  the  Portland  (Ore.)  Journal — 
named  “Prep  Writer  of  the  Year”  by 
United  Scholastic  Sports  writers  Asso¬ 
ciation.  He  has  been  a  Journal  staffer  for 
five  years  and  prep  editor  for  three. 

*  ♦  * 

Joe  Schula,  Associated  Press  staffer  in 
Dallas,  Texas  with  other  AP  duty  in 
Hartford,  Austin  and  Houston — named 
to  the  Oregon  AP  bureau  staff  in  Port¬ 
land,  s  cceeding  Ken  Doney — resigned 
to  join  Portland  Oregonian  sports  staff. 

Ha  Ha  Ha 

Richard  P.  Hronek,  former  managing 
editor  of  the  Boise  Idaho  Statesman — 
named  editor  of  La  Grande  (Ore.)  Ob¬ 
server,  replacing  Greg  Wright,  editor/ 
m.e.  for  the  past  two  years,  who  has 
returned  to  University  of  Oregon  for 
graduate  studies. 

Ht  Ha  Ha 

Dean  Rea,  former  University  of  Ore¬ 
gon  Journalism  School  professor  and  re¬ 
cently  managing  editor  of  the  Bend 
(Ore.)  Bulletin — named  assistant  city 
editor  of  the  Eugene  (Ore.)  Register- 
Guard. 

♦  *  * 

John  J.  McMullen  Jr.,  general  man¬ 
ager  of  the  Cumberland  (Md.)  News  and 
Times — elected  president  of  the 
Maryland-Delaware-D.C.  Press  Associa¬ 
tion. 

Ht  H^  Ha 

Co-publisher  of  the  El  Reno  (Okla.) 
Tribune,  Jack  Dyer — elected  Oklahoma 
Press  Association  president. 


PRESIDENT/PUBLISHER— 
Louis  A.  Weil,  president 
and  general  manager  of 
Westchester  Rockland  News¬ 
papers,  has  been  promoted 
to  president  and  publisher 
of  the  9-daily  group,  suc¬ 
ceeding  Thomas  P.  Dolan, 
31 -year  veteran  with  Gannett 
newspapers  who  moves  to 
group  vicepresident  of 
special  projects  based  in 
Rochester. 


William  F.  Bryant,  reporter  for  Prov¬ 
idence  (R.I.)  Journal  Bulletin — named 
Senator  Claiborne  Pelfs  press  secre  ary 
in  Washington.  Before  joining  the  Piovi- 
dence  newspapers,  Bryant  was  a  report¬ 
er  for  the  Newsport  (R.I.)  Daily  News. 

Ha  Ha  Ha 

Nelson  S.  Winters,  former  reporter- 
editor  with  New  Haven  (Conn.) 
Journal-Courier  and  Hartford 
Courant — has  opened  his  own 
advertising-public  relations  agency.  Nel¬ 
son  S.  Winters  Associates,  1942  State 
St.,  Hamden,  Conn.  06514. 

Ha  Ha  * 

Lorraine  Markland,  formerly  with 
New  Haven  (Conn.)  Register — named 
corporate  secretary.  Institute  for  Man¬ 
agement,  Inc.,  Old  Saybrook,  Conn., 
publishers  of  books  and  periodicals  for 
industry  and  professions. 

Ha  Ha  Ha 

Howard  Graves,  AP  chief  of  bureau  at 
Albuquerque  since  1962 — appointed 
chief  of  bureau  at  Portland,  succeeding 
Frank  Wetzel,  who  is  resigning  to  be¬ 
come  executive  editor  of  the  Bellevue 
(Wash.)  Journal- American.  Succeeding 
Graves  as  chief  of  bureau  at  Albuquer¬ 
que  is  Burt  Wittrup,  New  Mexico  news 
editor  since  1968. 

Ha  Ha  Ha 

Ted  Coombes,  business  editor  of  the 
Oklahoma  Journal,  Oklahoma  City — 
named  a  staff  assistant  to  U.S.  Rep.  Wes 
Watkins. 
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Newspeople  in  the  news 


McClure  Media  Marketing  Motivation 
Company 

Succeu  Stomi! 


See  previous  page 


Dear  Mac: 

"We  feel  your  clinic  was  very  moti¬ 
vational,  stimulating  and  financially 
rewarding  to  our  company.  It  was 
TREMENDOUS  —  without  a  doubt 
every  department  benefited!  You 
were  a  great  asset.  We  appreciate 
your  ideas,  suggestions,  construc¬ 
tive  criticism  and  everything  else 
you  did  to  help  us.  Unaoubtedly  it 
was  one  of  the  best  two  day  periods 
we  have  ever  had."— 45,000  circula¬ 
tion  newspaper,  Oklahoma. 


"Even  though  we're  paying  your 
fee  and  expenses,  I  still  feel  indebted 
to  you  for  the  inspiration  and  wealth 
of  ideas  you  shared  with  us.  Thanks 
for  everything." — Midwest  newspa¬ 
per  group  with  12  newspopers. 


"Enclosed  is  a  check  I  part  with 
happily.  As  you  know  we  had  some 
reservations  about  the  value  to  ex¬ 
pect  from  doing  the  staff  program 
within  three  months  of  your  first 
visit.  Now  that  we  have  done  it,  I 
wonder  why  we  questioned.  All  in¬ 
volved  agree  they  got  more  out  of 
the  second  time  around." — 13,000 
circulation  newspaper.  New  York. 


"We  all  agree  that  your  visit  with 
us  was  an  exciting  experience!  Be¬ 
sides  giving  us  specific  ideas  we 
can  act  upon,  it  has  underscored  on 
attitude  which  we  plan  to  keep  burn¬ 
ing  brightly  through  everything  we 
do.  As  far  as  the  newsroom  goes, 
just  about  all  your  suggestions  have 
been  acted  upon  and  tear  sheets 
are  included  with  this  letter." — 
30,000  circulation  newspaper,  Con¬ 
necticut. 


"I'm  very  happy  to  enclose  a  check 
for  your  fee  and  expenses.  Your  visit 
was  well  worth  every  cent  of  this — 
and  a  whole  lot  more.  Having  these 
new  things  to  talk  about  to  their  cus¬ 
tomers  has  really  turned-on  this 
staff.  I've  already  recommended 
your  seminar  to  some  of  my  fellow 
publishers.  Thanks  for  a  tremen¬ 
dously  enjoyable,  productive,  and 
profitable  two  days." — 22,000  circu¬ 
lation  newspaper,  Iowa. 


Interested?  Call  or  write  me! 
J.  Warren  McClure 


McClure  Media  Marketing  Motivation 
Company 

2500  East  Avenup 
Rochester,  New  York  14610 
(716)  381-1177 
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Arthur  E.  Laro,  Houston — elected 
chairman  of  the  board  of  PRI  of  Texas,  a 
subsidiary  of  Public  Relations  Interna¬ 
tional,  Ltd.,  Tulsa.  He  formerly  headed 
Laro/Donahue,  Ltd.  Laro  has  served  as 
executive  editor  of  the  Houston  Post  and 
was  later  publisher  of  the  Los  Angeles 
Mirror,  editor  of  the  Newhouse  News 
Service  in  Washington,  D.C.,  and  presi¬ 
dent  of  the  Chicago  Tribune-New  York 
News  Syndicate.  PRI  of  Texas  is  located 
at  4800  San  Felipe,  Suite  560,  Houston. 

*  *  ♦ 

■  Donna  Darovich,  former  city  editor  of 
the  Arlington  (Texas)  Citizen- Journal — 
promoted  to  community  relations  direc¬ 
tor  for  the  twice-weekly  publication.  She 
was  the  first  woman  city  editor  in  the 
paper’s  80-year  history  and  is  now  its 
first  community  relations  director. 

♦ 

James  R.  Sutphen,  senior  editor  of  the 
Record,  Hackensack,  N.J.— retired. 

*  *  * 

David  L.  Hobe — to  regional  editor  of 
the  Jamestown  (N.Y.)  Post-Journal,  re¬ 
placing  William  M.  Flynn,  who  resigned 
to  become  city  editor  of  the  Annapolis 
(Md.)  Evening  Capital.  William  J.  Demp¬ 
sey  succeeds  Hobe  as  city  editor. 

*  ♦  * 

Buford  E.  Levick — outside  classified 
sales — promoted  to  classified  ad  man¬ 
ager  of  the  Colorado  Springs  (Colo.) 
Sun. 

♦  *  ♦ 

Ed  Krueger,  formerly  an  industrial 
engineer  at  General  Dynamics/Convair 
aerospace  plant,  San  Diego— joined  the 
San  Diego  Evening  Tribune  as  editorial 
artist. 

Hfi  Ht  Hi 

Marianne  Means,  syndicated  colum¬ 
nist  and  Warren  Weaver,  New  York 
Times  reporter — married  February  10. 

*  ♦  * 

Anthony  Lewis,  two-time  Pulitzer 
Prize  winner  and  a  columnist  for  the  New 
York  Times,  named  1977  Convocation 
Medalist  by  the  American  College  of 
Cardiology — medical  specialty  society 
representing  cardiovascular  physicians, 
surgeons  and  research  scientists.  Lewis 
will  present  the  featured  address  at  the 
College’s  26th  Annual  Convocation 
Wednesday  evening,  March  9,  in  Las 
Vegas,  Nevada.  The  Convocation  is  a 
highlight  of  the  annual  scientific  session. 
♦  *  * 

Russ  Havourd,  assistant  state  editor, 
Hartford  (Conn.)  Courant — promoted 
to  editor  of  newly-introduced  “Connect¬ 
icut  Page.’’  G  Claude  Albert,  reporter 
— appointed  assistant  state  editor.  John 
Beegan,  news  librarian — to  new  post 
of  monitor,  competing  news  in  print  and 
broadcast  media.  Kathleen  McKula, 
library  clerk — appointed  news  librarian. 


AD  DIRECTOR— Jerome 


Benson  is  the  new  advertising 
director  of  the  Glendale 
(Calif.)  News-Press,  Bur¬ 
bank  Daily  Review  and  the 
Star  publications.  Benson 
spent  the  last  14  years  as 
national  advertising  man¬ 
ager  of  the  Detroit  News. 
Before  that,  he  was  with  the 
Minneapolis  Star  and  Trib¬ 
une  for  1 7  years. 


Lenny  Thomas  and  Carol  Jensen,  staff 
artists  in  the  display  advertising  depart¬ 
ment  of  the  Palo  Alto  (Calif.)  Times — 
promoted  to  directorships  in  the  depart¬ 
ment.  Thomas  is  the  new  promotion  art 
director.  He  has  worked  for  the  Times 
since  1964  and  will  prepare  marketing 
presentations  and  other  sales  materials. 

Ms.  Jensen,  with  the  Times  since  1972, 
becomes  retail  art  director,  supervising 
production  of  all  retail  art,  copy  and  lay¬ 
out  for  the  display  advertising  depart¬ 
ment. 

H  H  H 

Robert  F.  Williams — named  director 
of  advertising  sales  for  Lancaster  (Pa.) 
Newspapers  Inc.  A  thirty-year  veteran 
with  LNP,  Williams  succeeds  John  M. 
Buckwalter,  who  recently  was  elected 
executive  vicepresident  of  the  company. 

Noel  S.  Dorwart — named  to  succeed 
Williams  as  manager  of  retail  advertising 
and  Brian  Long — appointed  assistant  re¬ 
tail  advertising  manager  to  succeed 
Dorwart. 

(Continued  on  page  18) 
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Newspeople  in  the  news 


Preddy 


Smith 


COX  PROMOTIONS — Raymond  R.  Preddy,  business  man¬ 
ager  of  Dayton  Newspapers,  Inc.,  has  been  appointed 
assistant  publisher  of  the  Waco  (Texas)  Tribune-Herald . 
Succeeding  Preddy  as  business  manager  will  be  Jay  Smith, 
assistant  managing  editor  of  the  Dayton  Daily  News.  The 
Tribune-Herald  is  part  of  Cox  Enterprises,  Inc.,  which  also 
owns  Dayton  Newspapers  and  others  in  Ohio,  Florida,  Georgia, 
and  Texas.  Preddy  joined  the  News  in  1969  as  a  copy  editor, 
moved  to  metropolitan  editor,  and  coordinated  implementa¬ 
tion  of  the  computerized  editorial  system.  Smith  joined  the 
News  in  1 971  as  a  reporter,  was  named  assistant  city  editor  in 
1976  and  moved  to  assistant  managing  editor  earlier  this 
year. 


John  Walker — to  general  manager  of 
Metropolitan  Printing  Co.,  Elk  Grove 
Village,  Ill.,  part  of  the  Newspaper  Divi¬ 
sion  of  Field  Enterprises  Inc.,  publisher 
of  the  Chicago  Sun-Times  and  Chicago 
Daily  News.  He  has  been  night  produc¬ 
tion  manager. 

*  ♦  ♦ 

F.  Richard  Ciccone — from  politics 
writer  to  political  editor  of  the  Chicago 
Tribune;  George  Langford — to  sports 
editor  of  the  Tribune  succeeding  Cooper 
Rollow — to  reporting  and  writing  major 
sports  events  and  features. 

Hfi  ^  Ht 

Sandra  L.  Puncekar — to  editor  of 
ANPA  Research  Institute's  Bulletin  and 
other  publications. 

«  « 

William  M.  Dowd— named  managing 
editor  of  the  Albany  (N.Y.)  Knicker¬ 
bocker  News.  Dowd,  who  has  been  man¬ 
aging  editor  for  news  at  the  Baltimore 
News  American,  was  named  to  succeed 
Jack  Pease,  who  recently  became  met¬ 
ropolitan  editor  of  the  Detroit  News. 

♦  ♦  * 

Alan  L.  Schrader — named  director  of 
promotion  and  research,  a  new  position, 
for  the  Pittsburgh  Press  and  Pittsburgh 
Post-Gazette.  Schrader  has  been  as¬ 
sociate  director  of  marketing  for  U.S. 
News  &  World  Report,  and  previously 
was  promotion  director  for  the 
Washington  Star. 


The  right  name  is  Caterpillar  12G  Motor  Grader. 
A  familiar  sight  clearing  snow  from  rural  roads, 
shaping  and  smoothing  unpaved  roads;  putting 
the  finishing  touches  on  a  new  driveway  or 
parking  lot.  Weighing  nearly  8  tons,  the  26-foot 
long  12G  can  control-cut  the  land  to  Vb" 
tolerance — and  do  it  year  after  year. 

There  are  several  kinds  of  motor  graders  like 
this,  many  painted  yellow.  But  only  the  12G  is 
made  by  Caterpillar.  CATERPILLAR  and  CAT  are 
registered  Trademarks  of  Caterpillar  Tractor  Co. 


When  you  use  our  name,  please  make  sure 
you’re  talking  about  our  products.  We  make 
wheel-type  tractors  and  loaders,  track-type 
tractors  and  loaders,  off-highway  trucks,  diesel 
engines,  compactors,  excavators,  and  log  skidders 
as  well  as  motor  graders. 

Thanks. 

fH  CATERPILLAR 

Caterpillar.  Cat  and  O  are  Trademarks  of  Caterpillar  Tractor  Co. 


Grader  or  motor  patrol? 


Newspeople  in  the  news 


Changes  in  the  Kentucky  edition 
editorial  staff  of  the  Cincinnati  (O.)  En¬ 
quirer  have  been  announced  by  editor 
Luke  Feck:  Frank  Hinchey — to  execu¬ 
tive  editor  of  the  Kentucky  edition  from 
assistant  city  editor;  Jack  Hicks — to 
daily  column  writer  (Kentucky)  from 
Kentucky  edition  editor;  Jo-Ann  Albers 
to  Kentucky  news  editor;  David 
Beasley — to  write  a  new  weekly  “Ken¬ 
tucky  Digest”;  Ron  Schoolmeester — 
action  line  columnist  and  consumer  af¬ 
fairs  reports;  Scott  Aiken — from  bus¬ 
iness  writer  to  business  and  finance 
editor,  Rolf  Wiegand  — to  Kentucky 
edition  reporter  from  suburban  reporter. 

9te  :(c 

Mary  Ziegenhagen — joined  the  Min¬ 
neapolis  Star  as  an  editorial  writer.  She 
will  retain  ownership  of  the  weekly 
Burnsville  (Minn.)  Current,  while  her 
husband  runs  the  weekly  as  managing 
editor. 

^  ^  ^ 

Robert  Hill — to  circulation  manager 
of  the  Champaign-Urbana  (Ill.)  Courier. 
He  has  been  assistant  circulation  man¬ 
ager  of  the  East  St.  Louis  (Ill.)  Metro- 
East  Journal. 

*  *  * 

Dorothy  G.  Lewis,  former  reporter 
and  copy  editor  for  the  Daytona  Beach 
News-Journal — now  president  of  Rober¬ 
son  and  Lewis,  Inc.,  Port  Orange, 
Florida.  Roberson  and  Lewis,  Inc.  has  a 
staff  of  nine  women — including  three 
other  former  News-Journal  employees. 
From  the  News-Journal’s  art  department 
are  award  winning  watercolorist  Carol 
Richardson,  who  is  art  director  for  the 
new  firm,  and  Donna  DeMarsh,  mechan¬ 
ical  artist.  From  the  News-Journal 
Community  desk  is  Sandra  P.  Palma,  as 
an  account  executive. 

*  *  if 

Jim  Henderson,  investigative  reporter 
of  the  Tulsa  Tribune — named  to  reporto- 
rial  staff  of  the  Dallas  Times  Herald. 
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George  Freeman,  news  editor  of  the 
Coffeyville  (Kan.)  Journal — promoted  to 
managing  editor  to  succeed  Robert  B. 
Burdick,  who  will  become  information 
director  at  the  University  of  Kansas. 


William  Osborne — from  general  as¬ 
signment  reporter,  to  assistant  city 
editor,  San  Diego  (Calif.)  Evening 
Tribune;  Wayne  Carlson — from  copy 
desk  to  assistant  city  editor;  Greg  Joseph 
and  Jack  Williams — from  general  as¬ 
signment  reporters  to  feature  writers. 
Family  Today  section;  Jerry  Remmers — 
from  general  assignment  to  sports  writer. 


Why  we  can  set  our 
Publishers  Libel  Insurance 
policy  entirely  in  10  point 
(or  larger)  Times  Roman,  leaded! 

And  ^t  the  whole  thing  on  Vh  legal  size  pages. 

Forty  years  ago,  our  Publishers  Libel  Insurance  policy  had  more 
exclusions  than  it  did  coverage.  Today,  there's  only  one  exclusion 
left:  Commercial  printing  for  third  parties.  And  you  can  have  that,  too. 
for  a  small  extra  premium. 

That’s  what  experience  will  do  for  you.  That’s  why  IVi  pages  of  10 
point  leaded  Times  Roman  (same  as  this  ad)  are  more  than  enough 
to  include  all  the  details. 

Here  are  the  facts  of  life,  about  libel  suits,  as  we’ve  developed  them 
in  more  than  40  years  of  underwriting  Libel  Insurance  policies: 

Iln  any  given  month  or  year,  it’s  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it’s  bound  to 
•  happen. 

3  When  you  wind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 
•  sock  it  to  you.  They  won’t  want  to  miss  the  opportunity  to  get 
even  for  your  bad  taste  in  comics. 

These  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It’s  an  ideal  setup  for  economical 
coverage:  low  incidence  of  claims,  but  very  stiff  expenses  when  you 
have  to  go  to  court . . .  even  if  you  win. 

Much  like  Major  Medical.  You’ll  probably  only  need  it  once  or  twice, 
but  it’s  curtains  if  you’re  without  it  when  the  time  comes.  If  you  (or 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we’ll 
respond  by  mail  (12  point  IBM  Elite)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  have  you  in  his  sights 
right  now. 

■  Publishers  Libel,  Department  B-11 

Fmplovers  Reinsurance  Corporation 

121  West  lOth  Street 

Kansas  City,  Missouri  64105 

I  Please  lell  me  more  about  your  Publishers  l.ibel  coverage. 
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Planning  to  exhibit  at 
the  ANPA/RI  Conference 
at  Anaheim  in  June? 

(or  even  if  you  aren’t) 

YOU’LL  SELL 

MORE  OF  YOUR 

NEWSPAPER 

PRODUCTS 

with  a  planned  pre-show 
ad  campaign  in  E&P 

These  special  issues  are 
tailor*made  to  tell  your 
sales  story  to  newspapers 
that  are  ready  to  buy  . . . 

•  APRIL  23— ANPA 
Convention  Issue 

Distributed  at  ANPA  Convention 
San  Francisco,  CA,  April  25-28. 

APRIL  30— ANPA 
Post-Convention  Issue 

.  .  .  with  complete  coverage 
of  the  ANPA  Convention. 

•  MAY  14— ANPA/RI 
Planning  Issue 

Run-down  on  exhibitors  at  the 
Production  Management 
Conference.  June  12-16,  Anaheim, 
California. 

•  JUNE  11— ANPA/RI 
Production  Management 
Conference  Issue 

Distributed  from  E&P’s  exhibit  at 
ANPA/RI — part  of  the  show. 

•  JUNE  18— ANPA/RI 
Post-Conference  Issue 

Coverage  of  sessions,  speeches, 
activities  at  the  Conference. 

Make  your  advertising 
space  reservations  now 

. . .  your  regular  E&P  contract  rates 
apply,  of  course.  Or,  one-time  rates: 
Page,  $1150;  half-page,  $675;  third- 
page,  $480;  sixth-page,  $300. 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
Call  (212)  752-7050 


THE  MORILE  REGISTER 


Mard^ras 


<YEAN-WO  m  »  SECnONS-a  PACES  rRICIUHI)  «  TIT-SDAY  IWOIININC.  FEBSt' any  t 


HOLIDAY — A  number  of  years  ago  the  Mobile  (Ala.)  Press  Register  which 
publishes  the  morning  Register,  the  afternoon  Press  and  the  Sunday  Press 
Register  began  publishing  a  combined  edition  of  the  morning  and  afternoon 
papers  on  holidays.  This  edition  is  delivered  in  the  morning.  This  year  the  editors 
made  a  slight  change.  The  holiday  edition  is  identified  with  the  holiday  as 

shown  above. 


Scholarships  offered 
for  business  writers 

Six  $500  scholarships  for  students  who 
will  enter  the  business  journalism  pro¬ 
gram  at  North  Texas  State  University 
have  been  made  by  a  $3,000  grant  from 
Harte-Hanks  Newspapers,  Inc.  The 
NTSU  department  of  journalism  is  seek¬ 
ing  nominations  for  the  awards,  espe¬ 
cially  from  students  in  cities  served  by 
Harte-Hanks  newspapers. 

“We  believe  the  program  will  prepare 
students  for  work  as  business  writers  and 
editors,  for  work  in  various  areas  of 
newspaper  and  publishing  management, 
as  writers  and  editors  with  specialized 
business  publications,  and  for  work  as 
communicators  in  various  areas  of  busi¬ 
ness,”  Dr.  Reg  Westmoreland,  jour¬ 
nalism  department  chairman,  said. 

NOTICE  OF  CHANGE  IN  RULES 
FOR  E&P  PROMOTION  CONTEST 

Classification  5 — ^Television  Promotion: 

Entries  to  consist  of  1976  television  spots, 
used  to  promote  newspaper  circulation 
(readership)  or  advertising. 

Entries  may  be  submitted  on  16  mm.  film, 
or  on  W  videotape  cassette. 

Each  entry  must  be  on  one  film  or  videotape 
cassette  and  can  contain  no  more  than  six 
commercials  on  a  single  subject,  (i.e.,  circu¬ 
lation,  classified,  etc.)  Two-inch  reel  video¬ 
tape  is  not  acceptable.  $15  fee  per  entry  is 
required  for  this  classification. 

Entries  must  be  sent  to:  D.  Fuhrmeister,  contest  chairperson, 
c/o  the  Tacoma  News  Tribune,  1950  South  State  Street,  P.O. 

Box  11000,  Tacoma,  Wash.  98411.  Make  entry  fee  checks 
payable  to  EDITOR  &  PUBLISHER. 

FOR  COMPLETE  RULES  AND  ENTRY  BLANKS,  WRITE  E&P  PRO¬ 
MOTION  CONTEST,  850  Third  Ave.,  New  York,  N.Y.  10022 


FRONT  PAGES— General  Tire  & 
Rubber  Co.  is  using  reproductions  of 
historic  headlines  and  front  pages  of 
the  New  York  Times  on  a  new  line  of 
vinyl  wallcoverings. 
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Water-soluble  glue  for  splices; 
a  small  change  brings  benefits 


“Just  a  little  dab  will  do  ’ya,”  has  be¬ 
come  a  byword  in  the  pressroom  of  the 
Allentown  (Pa.)  Call-Chronicle,  where  a 
shift  from  latex  to  water-soluble  glue  for 
newsprint  splices  four  years  ago  brought 
important  health  and  safety  benefits,  as 
well  as  dollar  savings. 

The  dispenser  was  developed  by  Gar¬ 
den  State  Paper  Co.,  Garfield,  N.J., 
which  make  recycled  newsprint,  and 
keep  a  wary  eye  out  for  paper  containing 
latex  glue  splices. 

Contrasted  with  water-soluble  glue 
which  easily  redisperses  among  wood 
fibers  during  the  paper  recycling  proc¬ 
ess,  latex  glue  can  remain  in  the  form  of 
small  globules.  If  these  contaminants 
were  allowed  to  remain,  they  could 
cause  holes  which  make  newsprint  tear 
on  a  press,  or  cause  sticky  discolored 
spots. 

“A  close  look  at  the  difference  made 
by  our  seemingly  insignificant  switch  to 
water-soluble  splicing  glue,  dispensed  in 
small  airtight  plastic  applicators,  gives  an 
example  of  the  kinds  of  improvements 
waiting  to  be  made  around  any  news¬ 
paper,”  said  Call-Chronicle  president 
Richard  J.  Hummell. 

An  estimated  two-thirds  cut  in  the 
amount  of  glue  purchased  by  the  Call- 


Chronicle  is  credited  by  Charles  Fores- 
man,  press  superintendent,  as  being 
partly  due  to  efficient  use  of  the  plastic 
“squeeze  bottle”  applicators. 

iVessmen  at  another  newspaper  report 
they  use  about  1.5  ounces  of  non-soluble 
glue  per  splice,  under  the  old  practice  of 
daubing  with  a  brush  dipped  into  a  coffee 
can. 

Even  though  water-soluble  glue  costs 
about  twice  as  much  as  the  non-soluble 
variety,  the  “little  dab”  possible  with  the 
plastic  applicator  puts  the  cost-per-splice 
solidly  in  favor  of  water-soluble  glue, 
Foresman  agrees.  He  said  pressmen  use 
as  little  as  a  quarter  ounce  per  splice. 

Applicators,  as  well  as  water-soluble 
“Aquabond”  glue  are  marketed  by  the 
New  England  Newspaper  Supply  Co.,  of 
Millbury,  Massachusetts.  Borden  Chem¬ 
ical  Company  sells  “RESLAC 
SE)-4190,”  another  water-soluble  glue. 

Reduced  waste  is  also  a  big  factor, 
Foresman  said.  When  coffee  cans  and 
brushes  were  used,  evaporation  of  the 
volatile  latex  glue  caused  it  to  harden  in 
cans  and  to  lose  its  adhesive  quality. 

“That’s  not  all.  The  glue  we  formerly 
used  required  the  use  of  strong  solvents, 
so  that  we  had  to  buy  several  dozen  paint 
brushes  every  few  weeks  because  the 


SPLICING  DISPENSER— Pressmen  at 
the  Allentown  (Pa.)  Call-Chronicle  use 
plastic  applicators  to  dispense  water- 
soluble  splicing  glue  for  newsprint 
rolls. 

solvent  wrecked  them.  Those  brushes 
cost  over  $2  each,”  Foresman  recalled. 

With  old-fashioned  latex  glue,  the 
same  powerful  solvents  had  to  be  used  to 
clean  vulnerable  blanket  cylinders  when 
a  broken  splice  spread  glue  on  it.  “It’s 
less  destructive  to  swab  the  blanket  with 
a  water-dampened  cloth  than  to  subject  it 
to  solvent,”  Foresman  said. 


(MEITS  CENTER  IDD™ 

‘TWO-ON-ONE”  VDT  DESK 

New  concept  in  desk  design  aiiows  versatiie  fioor  pianning,  newsroom 
organization,  and  VDT  sharing.  It  features  sturdy  leg  system  with 
Formica  top  to  provide  a  lifetime  of  service. 

Specially  designed  to  operate  a  VDT  at  normal  height  for  newspapers, 
graphic  arts  and  business  departments.  Write  or  call  for  informative  brochure. 
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Annual  reports 

Knight-Ridder  posts  ‘best 
results  in  co.’s  history’ 


Knight-Ridder  Newspapers,  Inc. 
earned  89C  per  share  from  continuing 
operations  during  the  fourth  quarter  of 
1976  compared  to  74^  in  the  same  period 
of  the  previous  year,  a  gain  of  20%. 

For  the  calendar  year  of  1976, 
Knight-Ridder  earned  $2.91  per  share 
from  continuing  operations  compared  to 
$1.94  in  1975,  a  gain  of  50%. 

Total  operating  revenue  in  the  fourth 
quarter  was  $184  million  compared  to 
$164  million  the  year  earlier.  Income 
from  continuing  operations  was  $14.5 


million  compared  with  $12.1  million. 

Full  1976  operating  revenues  reached 
$678  million  compared  with  $593  million 
in  1975.  Income  from  continuing  opera¬ 
tions  was  $47.4  million  compared  with 
$31.5  million  in  1975. 

Net  income  for  1976,  including  gains 
from  the  disposal  of  certain  broadcast 
properties,  was  $52.3  million  or  $3.21  per 
share,  compared  with  net  income  of 
$32.7  million  or  $2.02  per  share  in  1975. 

“Our  1976  results  were  the  best  in  the 
company’s  history,”  said  Alvah  H. 


Chapman,  Jr.,  president  and  chief  execu¬ 
tive  officer,  in  a  letter  to  company  share¬ 
holders.  “Contributing  factors  included 
a  considerably  stronger  national 
economy,  a  13%  linage  gain  in  classified 
advertising  and  more  moderate  increases 
in  the  price  of  newsprint.” 

Chapman  said  1976  full  run  advertising 
linage  at  all  Knight-Ridder  newspapers 
rose  5.9%  over  the  previous  year.  He 
said  daily  and  Sunday  circulation  were 
up  slightly  during  the  year. 

He  added  the  company  had  reduced 
long  term  debt  to  $16  million  on  De¬ 
cember  31,  1976,  down  from  $44  million 
the  year  earlier.  Virtually  all  of  the  debt 
is  at  5Vi%  interest,  he  said. 

Commenting  on  the  strike  at  the  com¬ 
pany’s  Philadelphia  newspapers.  Chap¬ 
man  said: 

“At  this  writing,  our  Philadelphia 
(Continued  on  page  23) 


The  Best  Instruction  Feature 
In  America's  Fastest  Growing  Sport 

STAN  SMITH'S  TENNIS  CLASS 


Stan  Smith  is  one  of  the  world's  foremost 
tennis  players— and  one  of  the  game's  most 
respected  instructors. 

His  newspaper  Tennis  Class  is  the  best  fea¬ 
ture  of  its  kind  available  today.  Its  art  work 
(from  the  same  team  that  creates  Play 
Better  Golf— with  Jack  Nicklaus)  is  superior 
to  any  other  tennis  feature  and  its  game 
tips  help  players  of  every  grade  of  skill. 

For  three  successive  years  Stan  Smith  was 


ranked  No.  1  by  the  U.S.  Lawn  Tennis  As¬ 
sociation.  He  has  won  the  Men's  Singles 
Title  at  both  Forest  Hills  and  Wimbledon, 
has  been  a  U.S.  Doubles  Champion,  a  top 
money  winner  on  the  pro  circuit  and  a  six¬ 
time  member  of  the  Davis  Cup  team. 

In  addition  to  playing  on  the  pro  circuit, 
he  is  tennis  professional  at  Sea  Pines  Plan¬ 
tation,  Hilton  Head,  S.C.,  which  is  one  of 
the  leading  tennis  centers  in  the  country. 


3  times  a  week  in  4  columns,  in  mat  or  proof;  for  release  each  Tuesday,  Thursday  and  weekend. 

For  information  on  availability,  terms  and  samples,  phone  collect 
Lewis  A.  Little,  National  Sales  Director 
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235  East  45th  Street,  New  York,  N.Y.  10017  Area  Code  212  682-5600 
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newspapers,  the  Inquirer  and  Daily 
News,  are  shut  down  due  to  a  strike  by 
The  Newspaper  Guild  which  began  on 
February  8. 

“We  estimate  that  the  strike,  if  it  were 
to  continue  until  the  end  of  February, 
would  cost  us  4-50  per  share.  The  cost 
per  day  is  significantly  less  than  was  in¬ 
curred  during  previous  wildcat  strikes  in 
Philadelphia  in  the  1973-75  period.  The 
reasons  include  implementation  of  a 
mutual  aid  pact  with  the  Philadelphia 
Bulletin  which  is  continuing  to  publish, 
and,  strike  insurance  which  began  on  the 
eighth  day  after  the  start  of  the  strike. 
Moreover,  personnel  costs  have  been 
reduced  to  a  minimum  and  we  have  not 
had  any  newsprint  expense  as  in  prior 
years  when  printed  copies  could  not  be 
delivered.” 

*  *  * 

POST  CORP. 

Post  Corporation,  Appleton,  Wise., 
reported  1976  earnings  of  $2,087,250,  or 
$2.38  per  share,  from  continuing  opera¬ 
tions  compared  with  $1,586,217  or  $1.82 
per  share  in  1975. 

Revenues  of  the  newspaper  and 
broadcasting  firm  totalled  $25,505,000, 
up  21%  from  the  previous  year.  Operat¬ 
ing  costs  were  $20,157,000,  up  22%. 

A  spokesman  attributed  the  32%  in¬ 
crease  in  earnings  to  strong  advertising 
demand  in  both  the  newspaper  and 
broadcasting  industries.  He  said  this 
strength  has  continued  in  the  early 
months  of  1977. 

In  1975  Post  disposed  of  an  insurance 
subsidiary  and  reported  a  loss  for  that 
year  of  $1.14  per  share.  The  spokesman 
said  there  is  no  “holdover”  from  the  in¬ 
surance  operation  that  could  affect  fu¬ 
ture  company  results. 

Broadcasting  led  the  company's  earn¬ 
ings  improvement  in  1976;  the  firm’s  4  tv 
and  3  radio  stations  increased  operating 


profit  over  the  previous  year  by  47%.  All 
of  the  stations  shared  in  the  improve¬ 
ment  with  the  company’s  two  Wisconsin 
tv  stations,  in  Green  Bay  and  Eau  Claire, 
leading  the  way. 

The  newspaper  division  increased  its 
operating  profit  by  3.5%;  its  performance 
is  still  being  held  back  by  losses  at  the 
company’s  Boston  and  Milwaukee  sub¬ 
urban  operations  where  large  market  ex¬ 
pansions  have  been  launched.  However, 
the  firm  said  the  Boston  group  “almost 
broke  even”  in  1976  and  should  be  pro¬ 
fitable  this  year.  The  Milwaukee  group 
lost  more  money  in  1976 — the  first  full 
year  of  its  expanded  operation — than  in 
1975,  but  is  expected  to  show  improve¬ 
ment  this  year. 

• 

Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


2/23  3/2 

Affiliated  Publications  (AMEX)  .  117fi  IIV2 

Combined  Communication  Corp.  (NYSE)  .  21'/4  21 

Capital  Cities  (NYSE)  .  .  49% 

Cowles  Comm.  (NYSE)  .  13%  13'% 

Dow  Jones  (NYSE)  .  30  30’% 

Gannett  (NYSE)  .  35'%  35’% 

Gray  Comm.  (OTC)  .  12  13'% 

Harte  Hanks  (NYSE)  .  28'%  28'% 

Jefferson-Pilot  (NYSE)  .  30%  30% 

Knight-Ridder  (NYSE)  .  34%  33'% 

Lee  Enterprise  (AMEX)  .  26%  25% 

Media  General  (AMEX)  .  18  18% 

Multimedia  (OTC)  .  24'%  24'% 

New  York  Times  (AMEX)  .  16'%  16 

Panax  (OTC)  .  4'%  4’% 

Post  Corp.  (Wise.)  (OTC)  .  18%  19 

Quebecor  (AMEX)  .  6  5% 

Southam  Press  (CE)  .  18%  21% 

Speidel  (OTC)  .  27’%  26% 

Thomson  Newspapers  (CE)  .  12%  12'% 

Time  Inc.  (NYSE)  .  36  35 

Times  Mirror  (NYSE)  .  21%  21% 

Toronto  Star  (CE)  .  16  15% 

Washington  Post  (AMEX)  .  23’%  23'% 

SUPPLIERS 

Abitibi  (CE)  .  9'%  10'% 

Addressograph  Multi.  (NYSE)  .  12’%  12’% 

Altair  (OTC)  .  3’%  3’% 

Ball  Corp.  (NYSE)  .  18’%  17’% 


Higher  earnings 
for  Affiiiated 

Affiliated  Publications,  Inc.  reported 
net  income  of  $2,109,000  or  $.63  per 
share  for  the  fourth  quarter  of  1976  ver¬ 
sus  $1,926,000  or  $.61  per  share  for  the 
comparative  period  a  year  ago. 

1976  earnings  were  $5,467,000  or  $1 .70 
per  share  versus  $4,635,000  or  $1.46  per 
share  for  1975. 

Revenues  were  $33,946,000  versus 
$30,099,000  during  the  fourth  quarter  of 
1975.  1976  revenues  were  $121,850,000 
versus  $108,295,000  for  the  prior  year. 


Berkey  Photo  (NYSE)  .  5'%  5’% 

Boise  Cascade  (NYSE)  .  30'%  31% 

Compugraphic  (NYSE)  .  35’%  34'% 

Compuscan  (OTC)  .  8%  9 

Crown  Zellerbach  (NYSE)  .  40%  40% 

Cutler-Hammer  (NYSE)  .  41  42% 

Dayco  (NYSE)  .  17'%  17% 

Digital  Equipment  (NYSE)  .  45’%  44'% 

Domtar  (AMEX)  .  13%  13% 

Dow  Chemical  (NYSE)  .  37’%  37’% 

Dymo  (NYSE)  .  11%  11% 

Eastman  Kodak  (NYSE)  .  74'%  75% 

Ehrenreich  Photo  (AMEX)  .  6'%  6% 

Eltra  (NYSE)  .  28%  28 

General  Electric  (NYSE)  .  50%  50% 

Georgia  Pacific  (NYSE)  .  33’%  33% 

Grace,  W.R.  (NYSE)  .  29%  28% 

Great  Lakes  Paper  (CE)  .  .  28  29'% 

Great  No.  Nekoosa  (NYSE)  .  27%  28 

Harris  Corporation  (NYSE)  .  32'%  32 

Inmont  (NYSE)  .  21%  21% 

International  Paper  (NYSE)  .  55%  56% 

Itek  Corp.  (NYSE)  .  16%  16% 

Kimberly  Clark  (NYSE)  .  44  43% 

Log  Etronics  (OTC)  .  5'%  5'% 

Logicon  (AMEX)  .  8'%  9% 

MacMillan,  Bloedel  (CE)  .  22'%  22'% 

Milgo  Electronics  (AMEX)  .  .  . 

Minnesota  Min.  &  Mfg.  (NYSE)  .  52  51% 

Optronics  International  Inc.  (BSE)  .  .  . 

Richardson  (NYSE)  .  .  . 

Rockwell  Inti.  (NYSE)  .  33  33’% 

Singer  (NYSE)  .  22’%  21’% 

Southland  Paper  (OTC)  .  27  27'% 

Southwest  Forest  Ind.  (NYSE)  .  8%  8'% 

Sun  Chemical  (NYSE)  .  36%  34% 

Wheelabrator-Frye  (NYSE)  .  25  24% 

White  Consolidated  (NYSE)  .  24'%  24% 

Wood  Industries  (AMEX)  .  3%  3% 

Advertising  Agencies:  .  .  25'% 


America’s  Favorite  Youngster 

NANCY  By  Ernie  Bushmiller  daily  and  Sunday 


SLUGGO  — 
COME  OVER 
AGAIN  FOR 
LUNCH 


I  DON’T 
UNDERSTAND 
YOU—  MONDAY 
YOU  LIKED  BEANS- 


—  TUESDAY  YOU 
LIKED  BEANS 
AND  WEDNESDAY 
YOU  liked  BEANS 


AND  NOW  ON 
THURSDAY  |© 
YOU  DON'T 
LIKE  BEANS 


UNITED  FEATURE  SYNDICATE  Nlw°Ylfk,*N.Y®iooi7 

(21?)  682-3020 


EDITOR  &  PUBLISHER  for  March  5,  1977 


23 


Announcing  the  1976 
Editor  &  Publisher 
NEWSPAPER 
PROMOTION 
AWAROS 
COMPETITION 

For  the  42nd  year,  Editor  &  Pub¬ 
lisher,  in  cooperation  with  the  In¬ 
ternational  Newspaper  Promotion 
Association  is  presenting  awards 
for  the  best  newspaper  promotion, 
research,  public  relations  and  re¬ 
lated  activities.  The  awards  will  be 
presented  in  13  classifications  and 
five  circulation  groups.  The  dead¬ 
line  for  entries  is  March  10,  1977, 
with  judging  held  in  Tacoma, 
Washington. 

For  rules  and  entry  blanks,  write: 

E&P  Promotion  Contest,  c/o  Editor  &  Publisher, 
850  Third  Avenue,  New  York,  N.Y.  10022 


Foundation  aid 

(Continued  from  page  32) 


program  first  by  implementing  an  effort 
to  provide  better  writing  on  the  subject 
of  education.  They  became  underwriters 
of  the  contest  among  members  of  the 
Education  Writers  Association. 

In  the  1975  EWA-sponsored  competi¬ 
tion,  renamed  the  Charles  Stewart  Mott 
Awards  Competition,  25  persons  shared 
in  $9,500  prize  money. 

Better  education  reporting 

A  $49,250  grant  to  EWA  will  provide 
the  prizes  for  the  1976  writing  competi¬ 
tion  and  also  will  help  the  journalism  as¬ 
sociation,  which  embraces  newspapers, 
magazines,  broadcast  stations  and  spe¬ 
cial  interest  publications,  to  conduct  re¬ 
gional  workshops  for  education  reporters. 
Also  it  will  enable  the  EWA  to  publish  a 
directory  of  national  sources  for  report¬ 
ers  to  consult. 

The  improvement  of  reporting  in 
specialized  areas  has  long  been  a  pet  of 
foundations  and  business  organizations 
with  support  of  awards  and  fellowships. 
The  grant  to  EWA  was  described  by 
Homer  Dowdy,  Mott  Foundation  vice- 
president,  as  part  of  its  “mission”  on 
what  makes  people  more  effective  citi¬ 
zens. 

Dowdy  says,  “We  think  improved 
education  writing  and  reporting  will  help 
people  become  involved  in  their  com¬ 
munities.” 


Directory 

According  to  Charles  H.  Harrison,  the 
newly  named  executive  director  of 
EWA,  the  proposed  directory  will  put  a 
reporter  in  touch  with  people  “who  re¬ 
ally  know”  the  answers  to  educational 
topics.  It  will  be  sent  free  to  news  media. 
First  publication  is  scheduled  in  mid- 
1977. 

To  prepare  for  the  workshops,  Harri¬ 
son  said,  EWA  will  poll  a  sample  of  the 
American  public  to  find  out  where 
they’re  getting  their  news  about  educa¬ 
tion,  what  they’re  getting,  and  what 
news  they  want  that  they’re  not  getting 
now. 

Charles  Stewart  Mott  died  in  1973  at 
the  age  of  97.  His  business  career  began 
in  Utica,  N.Y.,  making  wheels  for  bicy¬ 
cles.  General  Motors  bought  an  interest 
in  the  company  when  it  needed  someone 
who  knew  how  to  make  automobile 
wheels  and  axles.  Mott  moved  to  Flint, 
Mich,  and  served  as  its  mayor  in  1912, 
1913  and  1918. 

Not  only  did  he  make  the  motorcar 
possible,  as  one  historian  wrote,  but  he 
left  many  legacies  to  his  adopted 
hometown — foremost  among  them,  the 
Flint  Journal  said,  was  the  famous  Mott 
Foundation. 
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Press  hit  for  catering 
to  politicians 


By  Jane  Levere 

Newspapers,  as  well  as  the  electronic 
media,  are  in  the  entertainment  business, 
creating  and  feeding  crises  to  capture 
the  public’s  attention,  Michael  C.  Jen¬ 
sen,  associate  professor  of  business  ad¬ 
ministration  at  the  University  of 
Rochester,  charged  last  week. 

Addressing  the  New  York  State  Pub¬ 
lishers  Association  winter  workshop  in 
Rochester  (February  28),  Jensen  said 
politicians  are  guilty  of  the  same  deed  as 
the  media.  He  charged  both  them  and  the 
press  with  catering  to  each  other’s 
needs. 

“Politicians  receive  enormous  benefits 
from  newspaper  publicity;  it  causes  them 
to  pay  attention  to  the  press,’’  he  said. 
“Both  politicians  and  newspapers  ben¬ 
efit  from  the  creation  of  crises,  such  as 
Watergate,  because  (doing  so)  sells 
newspapers  and  gives  politicians  an  ex¬ 
cuse  to  come  in  and  save  us.’’ 

By  acting  this  way,  the  press,  he  pre¬ 
dicted,  will  ultimately  “destroy  the  free 
enterprise  system  and  democracy.’’ 

A  participant  in  a  panel  on  improving 
business  and  economic  reporting,  Jensen 
said  the  quality  of  news  writing  is  “ap¬ 
palling,”  largely  because  low  reporters’ 
salaries  are  keeping  “high  quality  people 
out  of  the  business.” 

Ideas  stereotyped 

Donald  A.  Gaudion,  chairman  of  the 
board  of  Sybron,  Inc.,  and  the  second 
non-journalist  on  the  panel,  said  the 
press  is  “economically  illiterate.” 

Generally,  it  tends  to  “stereotype 
ideas,  to  oversimplify  concepts,”  he 
claimed.  And  editorial  pages,  he  said,  are 
“overbalanced  with  advocates,”  which 
the  average  public  needs  much  less  than 
it  does  “an  objective  adding  up  of  the 
pros  and  cons,  a  feel  for  the  complex 
issues.” 

Defending  the  performance  of  busi¬ 
ness  writers  was  John  Cuniff,  business 
news  analyst  for  the  Associated  Press, 
who  questioned  Jensen’s  thesis  that 
newspapers  will  destroy  free  enterprise. 

“Tliey  do  make  an  attempt  to  inform,” 
he  said,  “they  tend  to  at  least  generate  a 
little  bit  of  interest.” 

“1  sometimes  wonder  if  the  psycholog¬ 
ical  disposition  of  newspaper  people  is 
against  business,”  he  stated.  “And  the 
corollary  to  that  is  that  business  doesn’t 
understand  us.  It  (business)  fails  to  rec¬ 
ognize  that  the  newspaper  business  is  a 
business,  that  newspapers,  in  addition, 
tend  more  to  the  public  interest.” 

The  state  of  business  reporting  will  be 
improved,  he  suggested,  through  con¬ 
centration,  specialization,  and  coopera- 
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tion  between  business  and  the  press. 

In  a  discussion  of  retail  marketing  and 
advertising,  Herman  E.  Bulling,  vice- 
president,  sales  promotion,  of  McCur¬ 
dy’s,  a  Rochester  department  store, 
traced  his  company’s  advertising  expen¬ 
ditures  over  the  past  ten  years.  Its 
broadcast  budget  has  gone  up  200%,  its 
direct  mail  budget  300%,  but  its  news¬ 
paper  budget  has  fallen  from  85%  to  70% 
of  the  total. 

“I  see  this  trend  continuing  across  the 
country,”  he  said,  “newspapers  decreas¬ 
ing  eventually  to  50-55%  of  department 
stores’  budgets.” 

In  order  to  retain  a  “fair  share”  of 
retail  advertising.  Bulling  suggested  that 
newspapers  lower  rates,  give  greater  dis¬ 
counts  to  large  space  users,  and  improve 
the  environment  for  advertisers  by,  for 
example,  making  it  easier  to  find  ads. 
They  should,  in  addition,  “do  more  with 
what  (they)  have,”  by  passing  along  art 
techniques,  merchandising  ideas,  and 
other  advertisers’  success  stories  to  re¬ 
tailers. 

Ted  Shears,  district  manager  of  Two 
Guys  in  Rochester,  told  publishers  to 
provide  circulation  facts  that  are  more 
informative  to  the  retailer  (e.g.,  by  zip 
code),  as  well  as  uniform  column  widths 
(preferably  all  six  columns).  He  also 
suggested  the  institution  of  total  market 
coverage. 

The  editorial  product,  he  said,  should 
be  localized,  and  appeal  to  both  young 
and  old,  with  18-24-year-old  “future 
buyers”  as  the  prime  target. 

“Two  Guys  measures  success  on 
coupon  redemption,”  he  said,  “and 
newspapers  can  offer  coupons  that  ena¬ 
ble  us  to  test  market  areas.  Retailers  and 
newspapers  should  adopt  a  purposeful 
relation  because  the  industries  comple¬ 
ment  each  other;  one  can’t  live  without 
the  other.” 

Policing  supported 

Both  Jonathan  C.  Heinrich,  president, 
Heinrich  Motors,  Rochester,  and  Alan  J. 
Cameros,  chief  executive  officer,  Flani¬ 
gan  Furniture,  Rochester,  called  for 
greater  policing,  by  both  newspapers 
and  advertisers,  of  advertising  contain¬ 
ing  misleading  or  untruthful  claims. 

Heinrich  asked  newspaper  advertising 
departments  to  capitalize  on  their  ser¬ 
vices  by  offering  them  to  car  dealers,  and 
also  suggested  that  all  types  of  used  car 
advertising  be  concentrated  in  one  par¬ 
ticular  section,  not  spread  throughout 
the  paper. 

Good  retail  advertising  campaigns 
should  be  brought  back,  updated  and  re¬ 
peated  periodically,  Cameros  said,  be¬ 


cause  “the  public  has  a  short  memory.” 
And  newspapers  should  offer  advertisers 
more  help  in  proper  color  registration,  he 
added. 

Decisions  discussed 

Turning  to  the  legal  problems  facing 
publishers,  John  B.  McCrory,  of  Nixon, 
Hargrave,  Devans  &  Doyle,  Rochester, 
predicted  that  local  communities  “at  the 
justice  of  the  peace  level.  .  .  .  are  likely 
to  close  the  courtroom  (to  the  press)  in 
cases  they  feel  would  be  brutal  to  the 
public.” 

Invasion  of  privacy,  he  also  predicted, 
may  replace  libel  as  “the  format  for  re¬ 
lief,  as  a  means  of  recompense,  because 
in  such  cases  truth  is  not  a  defense.” 
Citing  the  1974  Supreme  Court  Cantrell 
ruling,  involving  compensation  for  inva¬ 
sion  of  privacy  by  the  Cleveland  Plain 
Dealer,  and  last  year’s  Virgil  v.  Time, 
Inc.  suit,  in  which  the  Supreme  Court  let 
stand  a  circuit  court  action  refusing  dis¬ 
missal  of  a  $12  million  privacy  suit 
against  Time,  he  said  the  test  in  such 
cases  might  be  “if  the  material  is  highly 
offensive  to  the  individual;  the  test  may 
be  community  mores.” 

Publishers,  McCrory  continued,  are 
not  “well  served  by  their  attorneys 
today.” 

“You  need  a  lawyer  to  serve  your  in¬ 
terests,”  he  said,  “and  not  protect  his 
hide.” 

“In  the  news  business  it’s  not  the 
lawyer’s  job  to  change  the  news  but  to 
tell  you  what  the  risks  are,’  ”  he  added. 

NYSPA  awards  for  distinguished  ex¬ 
cellence  were  also  announced  at  the 
meeting. 

In  the  over  50,000  circulation  cate¬ 
gory,  the  Rochester  Times  Union  was 
cited  for  distinguished  local  reporting; 
the  Albany  Knickerbocker  News-Union 
Star  for  distinguished  editorial  writing; 
Newsday  for  distinguished  community 
service;  and  the  Albany  papers  for  dis¬ 
tinguished  coverage  of  state  government. 

In  the  25,000-50,000  category,  the 
Poughkeepsie  Journal  was  honored  for 
distinguished  local  reporting;  the  Niag¬ 
ara  Gazette  for  distinguished  editorial 
writing;  the  White  Plains  Reporter- 
Dispatch  for  distinguished  community 
service;  and  the  Journal  for  distinguished 
coverage  of  state  government. 

Awards  in  the  10,000-25,000  category 
went  to  the  Port  Chester  Daily  Item  for 
distinguished  local  reporting;  the  New 
Rochelle  Standard-Star  for  distinguished 
editorial  writing;  the  Geneva  Times  for 
distinguished  community  service;  and 
the  Tonawanda  News  for  distinguished 
state  government  coverage. 

In  the  under  10,000  category,  the 
Tarrytown  Daily  News  was  cited  for  dis¬ 
tinguished  local  reporting  and  commun¬ 
ity  service;  the  Catskill  Daily  Mail  for 
distinguished  editorial  writing;  and  the 
NorH’ich  Evening  Sun  for  distinguished 
state  government  coverage. 


IT’S  INNER  CIRCLE  SHOWTIME 
again  in  New  York  City.  Owen 
Fitzgerald.  New  York  Daily  News  city 
hall  reporter  will  play  Mayor  Abe  Beame 
in  “The  Last  Mazel  Tov”  (Jewish  for 
luck)  at  the  $  125-event  March  5  at  the 
New  York  Hilton.  Night  before:  a  blast¬ 
off  cocktail  bash.  Tom  Poster,  New  York 
News  Albany  reporter,  is  always  good 
for  laughs  as  the  singing  Bella  Abzug. 

.  .  .  Poster,  president  of  the  New  York 
State  Legislative  Correspondents  As¬ 
sociation,  says  it's  not  long  until  the  big 
show  in  Albany  May  5.  Their  spoof  on 
state  officials  will  be  the  first  major  func¬ 
tion  in  the  new  $1  million  Rockefeller- 
built  convention  hall.  John  Moore  of  the 
Albany  Knickerbocker  News  does  Gov. 
Hugh  Carey. 


PRINTER’S  INK  RUNS  DEEP— 
“Islands  in  the  Stream”  is  a  new  movie 
released  by  Paramount  Pictures  that  is  of 
special  interest  to  newspaper  people. 
The  film  stars  George  C.  Scott,  who 
studied  journalism  at  the  University  of 
Missouri;  screenwriter  Deanne  Bart 
Peticlerc  covered  the  Korean  War  for 
UPl  and  in  his  17-year  journalism  career 
also  worked  for  Time;  producer  Peter 
Bart  is  a  former  advertising  news  colum¬ 
nist  for  the  New  York  Times  and  reporter 
for  the  Chicago  San-Times,  Wall  Street 
Journal;  Max  Palevsk,  producer,  helped 
found  The  Rolling  Stone. 

“Done  in  a  Day”  which  is  billed  as 
“100  years  of  great  writing  from  the 
Chicago  Daily  News" — has  been  re¬ 
leased  by  Field  Enterprises,  and  is  ev¬ 
erything  that  Kip  Jamison,  public  rela¬ 
tions  director,  says  it  is.  Mike  Royko, 
Lois  Wille,  Sydney  J.  Harris,  Ray  Coffey, 
Ben  Hecht,  Eugene  Field,  Carl  Sandburg 
and  Finley  Peter  Dunne  are  just  some  of 
the  names  in  it. 

*  *  ☆ 

Women  liked  our  almost  nude  (except 
for  a  tie)  photo  recently  of  Tony  Doubek 
of  the  San  Diego  Union  and  Evening 


Tribune.  One,  Lin  D.  Chaff,  a  reporter 
for  the  Huntington  (W.Va.)  Advertiser, 
wrote  to  say:  “Maybe  some  male  readers 
will  realize  how  silly  their  cheesecake 
looks  after  seeing  that.  Personally  1 
loved  it!” 

What  happened  to  Alex  Haley’s  family 
and  Henning,  Tenn.,  after  “Roots”  end¬ 
ed?  Cherry  Hill  (N.J.)  Courier-Post  re¬ 
porters  Michael  A.  Hobbs  and  Kit 
Konolige  went  to  Henning  to  find  out, 
and  did  an  interesting  series  ot  stories . . . 

■■ 

It's  now  final:  Jack  Ford,  24,  ex-Pres- 
ident’s  son,  has  been  named  to  be  assis¬ 
tant  to  Rolling  Stone  magazine  publisher 
Joe  Armstrong.  He  started  March  4  at 
the  new  New  York  headquarters  in  the 
areas  of  advertising,  circulation  and 
marketing.  A  graduate  of  Utah  State 
University  in  forestry.  Ford  will  also  be 
involved  with  Outside,  planned  for  fall. 
“1  have  always  been  interested  in  com¬ 
munications.  and  Rolling  Stone  is  the 
most  credible  publication  today.  1  was 
attracted  by  the  energy  and  personality 
of  the  people  here.”  Norm  Brokaw  of 
William  Morris,  helped  Ford  with 
negotiations. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AMERICANA 


AMERICANA  MISCELLANY.  Appeals  to 
collectors,  history  buffs  and  patriots. 
500-word  features  dealing  with  antique 
weapons,  relics,  accoutrements  and 
obscure  history  books.  Samples  avail¬ 
able.  Edward  F.  Tubbs,  Warrenton  Sut¬ 
ler,  Star  Route,  Warrenton,  Va.  22186. 


EDITORIAL  CARTOONS 


HARD-HITTING  CONSERVATIVE  politi¬ 
cal  cartoons.  This  cartoonist  has  been 
reprinted  in  newsmagazines,  books  and 
won  awards,  too!  Five  days  a  week.  Write 
for  rates  and  samples,now!  Box  334, 
Editor  &  Publisher. 


FILLERS 


FILLERS  SO  GOOD  some  of  our  news¬ 
papers  use  them  as  regular  or  periodic 
features  are  available  to  you  at  moderate 
cost.  Experience?  Our  2 1st  year.  Request 
sample  on  your  letterhead.  Robbins  & 
Associates,  P.O.  Box  780,  Seattle,  Wash. 
98111. 


GARDENING 


JOIN  GARDEN  BOOM!  Glossy  photo,  600 
word  weekly,  6th  year,  member  GWAA. 
Details:  Masson,  Box  66,  Needham, 
Mass.  02192. 


GENEALOGY 


A  FRESH  LOOK  at  the  ancient  pastime. 
A  timely  new  introduction  and  guide  to 
family  tree  climbing  aimed  aFthe  novice 
and  veteran  researcher  alike.  Send  for 
free  samples  and  low  rates.  Box  366, 
Editor  &  Publisher. 


GENERAL  INTEREST 


DAD  'N  ME— Humorous  and  serious 
times  of  a  single  father  raising  his  son 
alone.  Hard-hitting  and  high  interest. 
Samples.  J.  Bull,  802  3rd  St.,  Lewiston, 
Idaho  83501. 


_ HUMOR _ 

SQUARESHOOTER— Weekly  look  at  our¬ 
selves  and  vwrid  around  us.  Free  sam¬ 
ples.  BoJo  Jangles,  Box  317,  Patterson, 
N.Y.  12563. 

NORTH  PARIAH  DIARY:  Cheap.  $25  per 
month.  400  words  weekly.  John  Hurst, 
Box  3098,  Rochester,  N.Y.  14614,  for 
samples  and  free  street  map. 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly,  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


MONEY 


POLITICAL  CARTOONS 


A  LIBERAL  LOOK  at  the  political  arena. 
Nationally  known  cartoonist  gives  read¬ 
ers  a  behind-the-scenes  look  with  style, 
flair  and  an  unerring  eye  for  the  real  is¬ 
sues.  Samples,  rates  upon  request.  Box 
299,  Editor  &  Publisher. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World- 
travel  column  now  in  4th  year,  weekly. 
Camera-ready.  Send  for  6  free  copies, 
prices.  #1  Easy  St.,  Aptos,  Calif.  9^03 


WEEKLY  FEATURES 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


"MORE  FOR  YOUR  MONEY" 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  E.  13,  Temple,  Texas 
76501. 

TAX  TIPS  by  Mark  Stevens.  New  feature 
by  award-winning  columnist  tells  how  to 
save  money  on  Federal  taxes.  Short, 
punchy  features  can  be  clipped  and  col¬ 
lected  for  year-round  use.  Universal  ap¬ 
peal.  M.  Stevens,  172  Mill  River  Rd., 
Chappaqua,  N.Y.  10514. 


BE  YOUR  OWN 

SYNDICATE  BOSS! 

Feature  your  feature  in  FEATURES 
AVAILABLE  and  watch  your  syndicate 
sales  soar!  One  fellow  with  a  TV  column 
placed  an  ad  in  FEATURES  AVAILABLE, 
left  it  running  a  few  months,  and  re¬ 
ceived  more  than  3(X)  replies!  That,  of 
course,  doesn't  happen  in  all  cases,  but 
when  it  does,  that’s  what  we  call  being 
well  read! 


ANNOUNCEMENTS 


CONFERENCES 


AMERICA  EAST!  Newest,  most  dynamic 
Newspaper  Production  Conference  any¬ 
where.  You’re  invited.  Come  to  Hershey, 
Pa.  March  30-April  1.  Exhibit  Hall  SOLD 
OUT!  Seven  workshops!  Hotel  rooms  are 
getting  short.  It’s  action  time.  Write  or  call 
Dick  Dew,  2717  N.  Front  St.,  Harrisburg, 
Pa.  17110.  (717)  234-4067. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
M64  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  446-0871  daytime;  (813)  733-8053 
nights;  or  write  Box  3364,  Clearwater 
Beach,  Fla.  33515.  Noobligations,  of  course. 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

KREHBIEL-BOLITHO 

Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 

136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office," 

NEWSPAPERS  FOR  SALE 

P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice.”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 

FREEZING?  Buy  Florida's  fastest  growing 
established  weekly.  Priced  at  gross, 
$51,200.  Net  $24,700.  29%  cash.  Box 
248,  Editor  &  Publisher. 

STABLE  newspaper,  20  years  old.  23  is¬ 
sues  a  year.  Gross  $16,000,  paid  circula¬ 
tion.  Area  1.  Ideal  base  income  for  free¬ 
lance  couple.  Excellent  potential  for  de¬ 
sign/job  printing  business.  Quiet,  spec¬ 
tacularly  beautiful  resort  mountain  and 
lake  community.  Box  328,  Editor  & 
Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden.  Ala.  35902 

Ph.  (205)  546-3356 

IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 

Sid  Smith,  President 

Box  189,  Mount  Pleasant,  Mich.  48858 

ESTABLISHED  WEEKLY.  Zone  5. 
suburban-industrial  area,  2  universities, 
colleges.  1976  gross  $59,404.  Price 
$50,(}00.  29%  down,  balance  5  years.  Pub¬ 
lisher  retiring.  State  credentials.  Box  349, 
Editor  &  Publisher. 

WEEKLY  ADVERTISER _ Beautiful,  boom¬ 

JIMMY  CROWE 

Ownership  Changes 

Proven  Management  Systems 

23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Vvinchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348. 

ing  Idaho.  Must  sell  due  to  health.  Well 
established  fast  growing  weekly  Adver¬ 
tiser.  Good,  long  term  contract  accounts 
included.  Cash  or  terms.  Write;  Home 
Towne  Publications,  P.  0.  Box  7834, 
Boise,  Idaho  83707. 

CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED  OTHER  CLASSIFICATIONS 

IPayabto  nrfih  onfar)  fR»mittanc»  thotM  accompany 

copy  unfata  cradtt  aataMiahad}. 

4-weeks  —  $1.35  per  line,  per  issue  4-weeks  —  $2.00  per  line,  per  issue 

3-weeks  —  $1.50  per  line,  per  issue  3-weeks  —  $2.20  per  line,  per  issue 

2-weeks  —  $1.65  per  line,  per  issue  2-weeks  —  $2.35  per  line,  per  issue 

1-week  —  $1.75  per  line  1-week  —  $2.45  per  line 

Add  $1.25  for  box  service  and  count  Add  $1.25  per  insertion  for  box  service 
as  an  additional  line  in  your  copy.  and  count  as  an  additional  line  in  copy. 

Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Classified  CentrcKt  Rates  Available  On  Reqoest 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by  _ 

□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


Weeks 


Till  Forbidden 


Classification  _ 

(Please  indicate  exact  classification  in  which  ad  is  to  appear) 

Copy:  Print  or  type  copy  on  separate  sheet  of  paper 
and  attach  to  this  order  blank. 

Mail  to:  editor  L  publisher  •  iso  Tbim  A«e.  •  New  Yolli.  N.Y.  10022 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ZONE  3  growing  weekly  with  competition. 
Priced  below  gross  at  $75,000  cash.  Box 
420,  Editor  &  Publisher. 


6-FIGURE  PROFITS  from  a  weekly?  We 
have  and  you  can  with  this  lower  Zone  3 
suburban  paper.  Expanding  market  4 
miles  from  major  Southern  city.  Modern 
equipment;  excellent  staff  of  10.  Attrac¬ 
tive  terms  and  information  to  qualified 
buyers  only.  Box  377,  Editor  &  Publisher. 


WESTERN  PENNSYLVANIA— Bi-weekly 
group  of  free  newspapers  serving  unique, 
thriving  market  segments.  Compugraphic 
equipment.  $125,000  gross  last  year. 
$100,000  with  half  down.  Box  272,  Editor 
&  Publisher. 


$27,000  CASH  DOWN  buys  profitable,  ex¬ 
panding  Florida  weekly  plus  3  bed  2  bath 
house  plus  separate  office  building  plus 
huge,  screened  pool,  all  on  2V2  acres  prime 
hi^  land.  Balance  at  7V2%.  A  steal!  Box 
252,  Editor  &  Publisher. 


LEASE  PURCHASE  Zone  3  boom  area 
weekly.  Send  full  resume.  Box  414,  Editor 
&  Publisher. 


GOOD  WEEKLY  for  couple.  Offset,  printed 
out.  Priced  near  '76  gross  of  $51,000.  A 
good  first  newspaper.  Southern  part  of 
Area  7.  Terms.  Box  385,  Editor  & 
Publisher. 


AWARD-WINNING,  8-year-old,  9000  paid, 
9  issue  monthly  recreational  newspaper. 
Owner  nets  $1S,(X)()  plus  after  expenses. 
Good  for  a  one  man  operation.  Buyer  must 
be  familiar  with  sales,  editing,  paste-up 
and  makeup.  Printing  is  contracted  out. 
Work  9  months  out  of  the  year  and  enjoy  4 
seasons  living  in  beautiful  Maine.  $32,- 
500.  (207)  862-3645,  Mr.  Armstrong. 


NEWSPAPERS  WANTED 


WELL  FINANCED  GROUP  PUBLISHER 
WISHES  TO  BUY  DAILY  NEWSPAPERS  IN 
THE  10,000-20,000  CIRCULATION 
RANGE.  WE  CAN  WORK  OUT  A  DEAL 
THAT  WILL  BE  BEST  FOR  THE  SELLER. 
RESPOND  TO  BOX  190,  EDITOR  & 
PUBLISHER. 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  Job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 


NEWSPAPERS 

WANTED 

Have  substantial  investor  wanting 
to  buy  large  group  of  weeklies 
Profitable  dailies  also  considered 
Call  collect  or  contact  — 

Don  Malcolm 
Carillon  Tower  West 
13601  Preston  Road  Suite  417 
Dallas  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio  TV.  CATV  and  Newspapers 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  IN(5.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentages  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801 


2  USEDC.K.  OPTICAL  CO.  Squeeze  Lenses, 
4.5%  width  and  2%  reduction  used  on 
Chemco  Marathon  Cameras.  Contact  Pur¬ 
chasing  Dept.,  Providence  (R.l.)  Journal, 
(401)  277-7470. 


COMPUTER  REPAIR 


HARRIS  2200  USERS— Datacraft  Memory 
repair  now  at  affordable  prices.  10-day 
turn  around,  30-d^  warranty.  For  informa¬ 
tion  call  or  write  Second  Source  Comput¬ 
ers  Inc.,  3075  S.  Harbor  Blvd.,  Santa  Ana, 
Calif.  92704.  (714)  751-SSCI. 


MAILROOM 


SHERIDAN  48P  and  24P  inserters.  Spares 
included.  Very  good  condition.  Box  382, 
Editor  &  Publisher. 


STA-HI  251  Counterstacker  available  im¬ 
mediately.  Very  good  condition.  Box  415, 
Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
VERY  GOOD  CONDITION 
BOX  421.  EDITOR  &  PUBLISHER 


3  FERAG  STACKERS.  2  mechanical,  1 
hydraulic.  Accurate  count,  perfect  jog. 
Like  new,  used  only  one  year.  New  spare 
parts  at  50%  of  cost.  Mattia  Press  Inc., 
(201)  759-0600,  ask  for  Leo  Mattia. 


1975  SIGNODE  MLIEE  Strapping  Ma¬ 
chine.  Uses  plastic  strapping,  little  use 
and  in  excellent  condition.  $35(X)  firm. 
Phone  D.B.  Glasgow,  (919)  353-1171. 


FERAG  STACKER  Model  BAU-JHR,  serial 
N-R  AP440-126.  Includes  digital  Read-out 
counter.  Does  not  include  transformer.  We 
bought  it  used  and  have  decided  not  to  use 
it.  No  reasonable  offer  refused.  Phone: 
(312)  586-8800,  ext.  391. 


1900  SERIES  ADDRESSOGRAPH,  excellent 
condition,  with  Graphotype,  automatic  de¬ 
livery,  3  large  tray  storage  cabinets,  10,000 
frames  and  plates.  Asking  $3800.  Call  (203) 
567-8789. 


MUELLER  227  INSERTER  AND  231 
STACKER.  2  YEARS  OLD.  BOX  418, 
EDITOR  &  PUBLISHER. 


WEEKLY  sought  in  Long  Island,  New  York 
area.  Showing  profit.  Box  312,  Editor  & 
Publisher. 


SOUTHWEST  VIRGINIA  weekly  wanted  for 
owner/operator  buyer.  Initial  contact 
through  Butterfields'  Business  Brokers, 
5346  Peters  Creek  Rd.,  Roanoke,  Va. 
24019. 

RETIRING?  Moving  on  to  greener  pas¬ 
tures?  Have  a  small,  successful  specialty 
publication  or  weekly  newspaper?  I'm  in¬ 
terested.  Box  371,  Editor  &  Publisher. 

AGGRESSIVE  young  publisher  seeks  to 
acquire  substantial  weekly  or  chain  in  the 
greater  New  York  metro  area.  Must  have 
important  market  share  in  growing  area. 
Trade  publications  considered.  $250M 
minimum.  Principals  and  brokers  with 
written  authorizations  only.  Box  341, 
Editor  &  Publisher. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company.  Inc. 
P.  0.  Dr.  12428.  Panama  City.  Fla. 


MISCELLANEOUS 


TWO  505TC's,  new  CRT’s,  deflection  coil, 
carriage  drive  motor  assembly,  2  spare 
tension  motors,  excellent  condition.  2  Lud- 
lows  with  180  drawers  of  type  and  50  Lud¬ 
low  sticks.  6  Hammond  glider  saws.  75 
aluminum  chases,  75  steel  chases.  3  Van- 
dercook  proof  presses.  10  portable  storage 
racks.  6  stationary  storage  racks.  60  half 
magazines  for  Models  31.  32  and  35  Lino¬ 
types.  One  Elrod  strip  caster.  2  Monotype 
strip  casters.  3,  5,  10-ton  electric  or  gas 
metal  pots,  brand  new.  Over  150  fonts  of 
Linotype  mats  ranging  from  5  to  30  pt.  100 
fonts  of  foundry  type.  Many  miscellaneous 
items  too  numerous  to  mention.  For  infor¬ 
mation  contact  Lariy  Anderson  or  Frank  Lit¬ 
tle,  Youngstown  Vindicator,  Youngstown, 
Ohio  44501.  Ph;  (216)  747-1471. 


COLD  TYPE 
conversion  completed 
AVAILABLE  IMMEDIATELY 
Complete  Stereo  Department 
Mat  Rollers,  Routers,  Shears— Power  and 
foot.  Pony  Autoplates,  Pumps,  Pots. 
Casting  Boxes,  Saws,  Planers,  Trimmers 
and  formers,  etc. 

Composing  Room 

Elektrons,  Comets.  Model  33  (fully 
equipped — including  Mats,  Magazines 
and  spare  parts),  Justapes,  reperforators 
and  readers,  Hamilton  Storage  racks, 
Vandercook  SP  25  proof  press.  Trucks, 
chases  and  saws. 

Will  Sell  all  or  in  part 
For  information  Call  or  Write 
Victor  Tardue— Production  Manager 
Reading  Eagle  Company 
Box  582,  Reading,  Pa.  19603 
(215)  373-4221 
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EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


SET  JUSTOWRITERS  and  1  extra  tape  cut¬ 
ter,  plus  12  pt.  converter.  $750;  Graphotvpe 
and  Addressograph,  $250.  Leader,  Box 
50129,  Jacksonville  Beach,  Fla.  32250,  Ph: 
(904)  249-9033. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COM  PUGRAPH  1C— J  USTOWRITERS 
7200  with  line  counter— $3100.  Compu- 
writer  I,  $4300.  Keyboards— $1200.  FHN 
Business  Prod.,  Church  Rd.,  Mt.  Laurel, 
N.J.  (609)  235-7614. 


HFNDRIX  5200  Visual  Displ^  Typesetting 
unit  with  tacit  reader.  4K  of  storage  with 
an  additional  4K  auxiliary.  Purchased  in 
July  1971  and  was  used  as  a  back-up  input 
system.  It  has  three  reader  input  ports  and 
one  punch  output.  Good  for  an  editing 
terminal  on  initial  input  data.  For  further 
information  contact  Dick  Chaney  or  Don 
Wing,  North  Platte  Telegraph,  North 
Platte.  Neb.  (308)  532-6000. 


3-YEAR-OLD  COMPUWRITER  JR.,  Com- 
pugraphic  7200  Headliner.  Call  (912) 
482-3367;  PMs  242-7343. 


COMPUGRAPHIC  4961,  2  machines,  in 
good  working  condition,  $2800  each.  The 
Review,  68830  Main  St.,  Richmond,  Mich. 
48062.  (313)  727-3745. 


COMPUWRITER  JR.— 3  font  strips,  3  gear 
sets,  7  to  23  point.  Take  over  payments  or 
buy  outright.  The  Wrangell  Sentinel,  Box 
798,  Wrangell,  Alaska  99929.  (907)  874- 
3411. 


GOING  OFFSET— Compugraphic  2961  with 
fonts  and  keyboard  all  for  only  $3(X)0.  Call 
(609)  234-8275  and  see  it  working. 


FOR  SALE— LIKE  NEW 
Complete  Ciompugraphic  Typesetting  Sys¬ 
tem. 

Used  9  months  on  weekly  newspaper.  Con¬ 
sisting  of  (^mputape  II.  Correcting  KDT, 
7200  standard  display  headliner,  Compu- 
kwik  Processor,  spare  parts  kit,  spare 
reader  and  many  extras. 

Cost  $30,000  New— Will  Sacrifice. 
Laverne  Thomas— Ph:  (919)  347-5466 
Onslow  Publishing  Cximpany 
P.  0.  Box  7118 
Jacksonville,  N.C.  28540 


PLATE  PROCESSING 


FOR  SALE 

Goss  Plate  Maker,  Serial  No.  91— Model  T 

Goss  Metal  Pump  Serial  No.  101— Model 
HK 

Kemp  Metal  Pot,  Serial  No.  3  3678.  9 
Heaters  10  K.W.  230  V.  single  Phase 

Sta-Hi  Curved  Plate  Router  No.  15756 — 
Model  MR  10 

Wood  Vacuum  Mat  Former  No.  5236- 
Model  3023-R3026 

Sta-Hi  Vacuum  Mat  Former  No.  90726— 
Model  MF300 

Sta-Hi  Vacuum  Mat  Former  No.  P-6979 

Mat  Roller.  Goss  Serial  No.  161— Model 
45S 

Wood  Plate  Mounter 

2—  DM48  Master  Etchers,  each  with  Hold¬ 
ing  Tank 

Tasope  Model  600  Neutralizing  Tank 

4500  Gallon  Stainless  Steel  Acid  Storage 
Tank  with  Pump 

Contact  G.  W.  Gardner,  Florence  (S.C.) 

Morning  News,  (803)  669-1771 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
2  Goss  Community  units  for  add-on 
Goss  Community  I  unit,  folder 
^ss  Community  folders 
(^ss  Suburban  folder 
Goss  Suburban  3  units 
Goss  Suburban  5  units 
Goss  Urbanite  folder,  22% " 

Goss  Universal  6  units 
Cottrell  V-15  units,  and  presses 
Fairchild  Newsking,  units 
Fairchild  Newsking,  2  unit  press 
Color  King  2;1  folder,  model  790 
(3regg  flying  imprinter  for  Urbanite,  45V2' 
cutoff 

Wartted:  Newspaper  equiprrier)t 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


GOSS  URBANITE  4  units,  new  approxi¬ 
mately  1%4,  half  and  quarter  folder.  New 
Gregg  imprinter,  Gilmount  Vx  and  (4  fold¬ 
er.  Contact  IPEC  Inc.,  (312)  738-1200. 


FAIRCHILD  NEWSKING  2  unit  web  offset 
press  with  folder,  etc.  1967.  Call  Mr. 
Koravos,  (617)  475-3210. 


OLDER  MODEL  4-unit  web  offset  press,  4 
roll  stands  and  folder,  good  condition,  per¬ 
fect  for  small  weekly.  $18,500.  (615) 
877-1054. 


GOSS  METRO — 4/5  units,  late  model, 
available  with  flying  paster.  Box  2204, 
Editor  &  Publisher. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


HARRIS  V-15A  Web  Offset,  5  units  with 
folder  and  accumeter  paster.  Only  6 
months  old.  Will  consider  offer  on  all  or 
part.  Call  Dick  Conlon,  (713)  623-0060. 


GOSS  HEADLINER  PRESS 
23  9/ 16  CUTOFF,  EXCELLENT  CONDITION 
6  units  and  Goss  2:1  and  3:2  folders.  In¬ 
cludes  saddles  for  direct  printing.  Com¬ 
plete  accessories  and  spare  parts.  Box 
239,  Editor  &  Publisher. 


EXCELLENT  BUY.  3-year-old  Harris  4  unit 
V-15  with  V-25  heavy  duty  Vz  and  Vt  folder. 
50hp  drive.  Complete  overhaul  October 
■76.  Contact  W.  Grote,  (216)  725-4161. 


GOSS  COMMUNITY  6-unit,  SC  folder,  new 
1970.  IPEC  Inc.  401  N.  Leavitt  St.,  Chi¬ 
cago,  III.  60612.  Ph:  (312)  738-1200;  Telex 
25-4388. 


GOSS  URBANITE.  6  standard  units,  one  3 
color  unit,  two  6  position  roll  stands,  Goss 
Urbanite  folder  with  V4  fold,  two  60  hp 
drives.  Available  August,  1977. 

GOSS  COMMUNITY,  4  unit  with  S/C  fol¬ 
der,  1%9 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.  INC. 

(201)  438-3744 


WANTED  TO  BUY 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


NEWSRACKS— Coin  operated,  good  condi¬ 
tion.  Initially  need  approximately  40.  Must 
be  good  price.  (404)  875-0661.  Mr.  Brown. 


WANTED  BY  PUBLISHER:  2  or  3  unit  Goss 
Community  or  Fairchild  Newsking.  Call 
(516)  588-6600. 


NEED  A  297 1  TL,  COMPUGRAPHIC  TYPE¬ 
SETTER  IN  GOOD  CONDITION.  BOX  411, 
EDITOR  &  PUBLISHER. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad,  c  o  Editor  &  Publisher,  850 
Third  Avenue.  New  York,  N.Y.  10022. 
Please  be  selective  in  the  numtier  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Never  submit  complete  newspapers 
unless  specifically  called  for. 


EQUIPMENT  &  SUPPLIES 

WANTED  TO  BUY 

STA-HI  251,  257  or  Cutler  Hammer  Mark 

III  Stacker.  Also  SHERIDAN  24P  or  48Por 
Mueller  227  inserter.  Box  2053,  Editor  & 
Publisher. 

LATE  STYLE 

COTTRELL  V-22/25  AND  845 

BOX  1714,  EDITOR  &  PUBLISHER 

WANTED  FOR  EXPORT; 

GOSS  URBANITE  4  TO  8  UNITS. 

BOX  1548,  EDITOR  &  PUBLISHER 

USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.  L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  (3a. 
30318.  (404)  873-3257. 

GOSS  COMMUNITY  OIL  BATH  with  SC  fol¬ 
der  unit  separate.  Box  1712,  Editor  & 
Publisher. 

MUELLER  227  inserter 
and  Mueller  231  stacker. 

Box  2251,  Editor  &  Publisher. 

OLD  FILM  NEGATIVES  for  silver  recovery. 
Paying  30e  per  pound  of  film  shipped  by 
March  31.  1  pay  all  freight.  Immediate 
payment.  Your  choice:  either  money  or 
pure  silver  bars  at  market.  Phone  or  write 
for  shipping  instructions  or  I'll  pick  up 
within  1(X)  miles  of  Trenton,  N.J.  No  gold- 
enrod.  R.  Breitinger,  198  Oaklyn  Terrace, 
Lawrenceville,  N.J.  08648.  (609)  882- 
7966. 

USED  KING  add-on  unit  with  roll  stand. 
Frank  Buckley,  111  Nichols  St..  San  Mar¬ 
cus,  Texas  or  phone  (512)  392-3014  after 
noons  or  evenings. 

ONE  UNIT  with  roll  stand  for  Cottrell  V-15A 
press.  Must  be  in  good  condition.  Noble 
Welch,  Terrell  Tribune,  P.  0.  Box  669,  Ter¬ 
rell,  Texas  75160.  (214)  563-6476. 

ALWAYS  IN  THE  MARKET 

Scrap  litho  and  Polymer/aluminum  plates. 

ATLAS  IRON  &  METAL  CO. 

Dallas,  Texas  (214)  225-4221 

INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small, 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 

CIRCULATION  PROMOTION 

THINKING  of  a  telephone  sales  campaign 
or  a  boy  crew  program?  Our  company  pro¬ 
duces  new  home  delivery  customers  that 
STICK  for  some  of  the  largest  newspapers 
in  the  United  States.  We  offer  the  highest 
type  sales  promotion  people  and  the  finest 
quality  order  in  the  newspaper  industry. 
Make  us  prove  it!  Write  Dick  Levis  or  Phil 
Pfeffer,  P&L  Promotions  Inc.,  1064  Clin¬ 
ton  Ave.,  Irvington,  N.J.  07111  or  give  us  a 
call.  (201)  399-1211,  now! 

PRESS  ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering.  Rt.  2, 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 

RESEARCH  STUDIES 

DO  YOU  KNOW? 

Newspaper  audience  research  is  helping 
many  publishers  in  all  types  of  markets 

■  Increase  circulation 

•  Determine  editorial  strengths 

•  Give  advertisers  wanted  market  data 

■  Aid  advertisers  in  media  selection 

•  Improve  newspaper’s  market  position 
Do  you  know  the  cost  is  affordable?  For 
information  without  obligation  contact 

BARBOUR  &  MONROE 

Media  Research/Market  Analysis 
Orlando,  Florida  32803 
239  Pasadena  PI.  (305)  423-0509 


Help 


Wanted... 


ACADEMIC 


THE  UNIVERSITY  OF  KENTUCKY  School 
of  Journalism  seeks  an  assistant  or  as¬ 
sociate  professor  (academic  year  ap¬ 
pointment).  Required:  Bachelors  Degree, 
at  least  5  years  experience  on  high  quality 
ubiications/broadcast  news  operations, 
each  basic  and  advanced  writing  and  re¬ 
porting.  Newspaper  or  magazine  editing, 
broadcast  journalism,  or  public  relations 
would  be  useful  secondary  teaching  areas. 
Salary  dependent  on  experience  and  qual¬ 
ifications  with  $17,0(Xj  likely  maximum. 
Begin  August  1,  1977.  Application  dead¬ 
line:  April  1,  1977.  An  Equal  Opportunity/ 
Affirmative  Action  Employer;  applications 
from  women  and  minority  candidates  in¬ 
vited.  Write  Dwight  L.  Teeter  Jr..  Chairper¬ 
son,  News/Editorial  Search  Committee, 
School  of  Journalism,  University  of  Ken¬ 
tucky,  Lexington,  Ky.  40506. 


DEAN,  COLLEGE  OF  COMMUNICATION 
University  of  Arkansas  at  Little  Rock 
The  University  of  Arkansas  at  Little  Rock  is 
seeking  a  Dean  of  the  College  of  Com¬ 
munication  to  exercise  leadership  in  a 
strong  and  expanding  program  of  educa¬ 
tion  for  the  communication  arts  and  pro¬ 
fessions. 

The  College  of  Communication  was  formed 
in  July  1976  from  existing  departments  of 
Journalism  and  of  Speech  Communication 
and  a  new  department  of  Radio.  Televi¬ 
sion,  and  Film.  The  three  departments 
have  321  majors  and  25  fulltime  faculty 
members.  The  College  now  offers  bac¬ 
calaureate  degrees  in  Journalism  and  in 
Speech  Communication  and  a  masters 
program  in  Communicative  Disorders  (in 
cooperation  with  the  University  of  Arkan¬ 
sas  Medical  Sciences  Campu$),  and  is 
planning  a  baccalaureate  degree  in  Radio, 
Television,  and  Film. 

The  University  of  Arkansas  at  Little  Rock, 
a  member  of  the  University  of  Arkansas 
System,  is  a  rapidly  growing  urban  univer¬ 
sity  with  an  enrollment  of  more  than  9,000 
students  in  80  degree  programs  at  the  as¬ 
sociate,  baccalaureate,  masters,  and  pro¬ 
fessional  levels.  The  Little  Rock  metropoli¬ 
tan  area,  with  a  population  of  330,000,  is 
the  governmental,  financial,  cultural,  med¬ 
ical,  and  media  center  of  the  state. 

The  Dean  is  the  chief  administrative  and 
academic  officer  of  the  College  and  is  one 
of  eight  deans  reporting  to  the  Vice  Chan¬ 
cellor  for  Academic  Affairs.  He  or  she  will 
be  responsible  for  college-wide  curriculum 
planning,  personnel  management,  student 
development,  and  budget  preparation  for 
this  fast  growing  academic  area.  The  Dean 
should  have  knowledge  and  sensitivity  to 
the  needs  of  the  students,  faculty,  and 
staff  in  all  areas  represented  within  the 
College.  UALR  and  the  College  place  a 
strong  emphasis  on  educational  and  pro¬ 
fessional  service  to  the  urban  community. 
Desirable  qualifications  include  the  docto¬ 
rate  in  an  area  related  to  the  College,  ad¬ 
ministrative  experience,  professional  ex¬ 
perience,  and  significant  professional  or 
academic  contributions.  Salary  will  be 
competitive  and  commensurate  with  qual¬ 
ifications;  the  preferred  employment  date 
is  July  1.  197f 

Inquiries  may  be  addressed  to  Dr.  Harri 
Baker,  Office  of  the  Vice  Chancellor  for 
Academic  Affairs.  University  of  Arkansas 
at  Little  Rock,  33rd  and  University  Ave., 
Little  Rock,  Ark.  72204. 

UALR  is  an  Equal  Opportunity/Affirmative 
Action  Employer. 


THE  DEPARTMENT  OF  COMMUNICA¬ 
TION,  Utah  State  University,  seeks  a  full¬ 
time  faculty  member  with  a  minimum  of 
five  years  professional  experience  to  teach 
in  the  areas  of  newspaper  reporting  and 
editing  and  press  responsibility.  Applic¬ 
ants  should  have  at  least  a  Masters  Degree 
in  journalism,  PhD  preferred.  Salary  range: 
$12,000-$15,000  on  9-month  contract, 
beginning  September,  1977.  Send  resume 
and  names  and  addresses  of  at  least  three 
references  to  Dr.  K.  S.  Sitaram,  head.  De¬ 
partment  of  Communication,  UMC  46, 
Utah  State  University,  Lc^an,  Utah  84322, 
no  later  than  April  1,  1977.  Utah  State  is 
an  Affirmative  Action/Equal  Opportunity 
Employer. 


EDITOR  &  PUBLISHER  for  March  5,  1977 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
DISPLAY  ADVERTISING 


UNIVERSITY  OF  NEBRASKA/LINCOLN, 
SCHOOL  OF  JOURNALISM 
FOUR  FACULTY  POSITIONS 
Faculty  member  for  photography  one- 
academic-year-leave  replacement,  starting 
Fall,  1977.  Co-ordinator  of  photography  in 
News-Editorial.  Strong  professional  news 
experience  could  compensate  for  graduate 
degree.  Bachelors  required.  This  is  a  one- 
academic-year,  special  visiting  appoint¬ 
ment  and  will  not  lead  to  a  permanent 
tenure-leading  position. 

Faculty  member  for  combination  load  in¬ 
cluding  photography  and  at  least  one  other 
news-editorial  area— reporting,  editing, 
graphics,  etc.  This  is  a  special  appoint¬ 
ment  for  the  academic  year,  starting  Fall 
1977;  no  assurance  that  appointment  will 
lead  to  permanent,  tenure-leading  posi¬ 
tion. 

Two  faculty  positions,  basically  in  News- 
Editorial,  but  to  cover  the  following  areas: 
reporting,  editing,  graphics  (and/or  typog¬ 
raphy),  and  history  of  the  mass  media. 
Salaries  competitive.  Equal  Opportunity, 
Affirmative  Action  Employer.  Contact 
Neale  Copple,  Director,  School  of  Jour¬ 
nalism,  University  of  Nebraska-Lincoln, 
Lincoln,  Nebraska  68588. 


SENIOR  PROFESSOR  to  develop  under¬ 
graduate  and  graduate  programs  in  Mass 
Media  Management  and  teaching  in  allied 
academic  areas,  including  Communica¬ 
tions  Law.  Extensive  experience  in  top 
management  positions  with  prestige  media 
required.  Begin  Fall  1977.  USC  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 
Salary  and  rank  open.  Send  resume,  refer¬ 
ences,  exhibits  to:  Dean,  College  of  Jour¬ 
nalism,  University  of  South  Carolina,  Col¬ 
umbia,  S.C.  29208. 


MISSOURI  SCHOOL  OF  JOURNALISM 
seeks  associate  professor  with  MA  or 
higher  degree  and  experience  as  city 
edrtor,  and  assistant  professor  with  copy 
desk  experience.  Laboratory  is  city  daily 
Columbia  Missourian.  Opportunities  to 
work  on  advanced  degrees.  Equal  Oppor¬ 
tunity  Employer.  Call,  write  Prof.  Keith  P. 
Sanders,  (314)  882-7685,  Columbia,  Mo. 
65201. 


ADMINISTRATIVE 


PUBLISHER 

We  have  a  position  for  an  innovative  and 
creative  manager  who  is  stimulated  by  an 
opportunity  to  draw  together  resources  of 
display  and  classified  sales,  circulation 
and  promotion  into  a  professional  market¬ 
ing  thrust.  If  you  have  demonstrated  such 
capabilities  in  the  past,  we  want  you  at 
Pioneer  Press— the  market  leader  in 
Chicago's  best  suburbs,  publishers  of  17 
ABC  weekly  newspapers  for  93,(XK)  sub¬ 
scribers  in  a  unique  format.  Write  us,  de¬ 
scribing  your  marketing  education  and 
management  experience  along  with  salary 
history.  Alice  Raggi,  Pioneer  Press  Inc., 
1232  Central  Ave.,  Wilmette,  III.  60091,  a 
subsidiary  of  Time  Inc.  An  Equal  Opportu¬ 
nity  Employer,  M/F. 


GENERAL  MANAGER  needed  to  meet 
challenges  of  new  weekly  product  in  Zone 
2  resort  area.  Strong  sales  background  a 
must.  Solid  salary  commensurate  with  ex¬ 
perience  plus  incentive  and  all  company 
benefits.  Send  resume  to  Box  327,  Editor 
&  Publisher. 


MANAGER  for  South  Dakota  weekly  news¬ 
paper  group,  must  be  strong  on  ads.  Call 
Gene  Chamberlin,  (605)  845-3646. 


ARE  YOU  number  two,  but  good  enough  to 
be  the  number  one?  Are  you  stuck  at  your 
present  job,  with  no  chance  for  advance¬ 
ment?  Then  you  are  the  person  for  us!  We 
need  an  Ad  Director  for  a  daily  and  four 
associated  weeklies  who  is  willing  to  sell  as 
well  as  manage.  Located  in  central  Ohio.  If 
you  can  do  this  job,  there  is  a  chance  for 
advancement  all  the  way  to  Publisher. 
Send  resume  to:  Don  Hartley,  Madison 
Press,  30  South  Oak  Street,  London,  Ohio 
43140. 


I NDI  AN  A  advertising  feature  sales  position 
just  opening  up.  One  of  best  established 
territories  with  small  company  in  busi¬ 
ness  over  30  years.  Wonderful  draw  com¬ 
mission  for  full  time,  self-motivated  person 
willing  to  travel  several  states  initiating 
new  accounts.  Enjoy  a  growing,  unique 
company,  truly  best  in  its  field.  Low  20s  to 
start.  Please  send  resume  in  complete 
confidence  to  ^x  424,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 

needed  to  meet  the  challengess  in  growing 
Zone  4  area.  We  need  an  energetic,  goal- 
oriented  person  who  can  conceive,  plan, 
organize,  implement  and  manage  effective 
promotion,  sales,  service  and  collection 
programs.  Individual  must  be  very  strong 
in  human  relations  and  be  able  to  provide 
quality  leadership  to  circulation  staff  in 
medium  size  daily.  Position  offers  oppor¬ 
tunity  for  personal  and  professional  de¬ 
velopment,  achievement-oriented  pay  and 
excellent  fringe  benefits.  If  you  want  to 
learn  more  about  this  challenging  and  re¬ 
warding  opportunity,  send  resume  describ¬ 
ing  yourself,  education  and  experience  to 
Box  121,  Editor  &  Publisher. 


DISTRICT  MANAGER  for  Zone  6  daily  and 
Sunday.  Opportunity  for  rapid  advance¬ 
ment  to  supen/isory  position.  Must  be  an 
aggressive  self-starter.  College  degree  re¬ 
quired.  Send  resume  to  Box  306,  Editor  & 
Publisher. 


EXPANDING  SUBURBAN  MARKET  needs 
aggressive  circulation  manager.  45,000 
distribution,  mail  and  carriers.  Must  have 
carrier  motivation  and  organizational  abil¬ 
ity.  Bee  Publications,  P.  0.  Box  157.  Wil- 
liamsville,  N.Y.,  14221,  (716)  632-4^00. 


CIRCULATION 
SALES  MANAGER 

This  new  position  requires  an  enthusiastic, 
innovative,  results-oriented  individual  to 
head-up  the  home  delivery  division  of  a 
daily  and  Sunday  newspaper  published  in 
growing  metropolitan  center  in  Zone  2. 
Responsibilities  include  creation,  devel¬ 
opment,  organization,  implementation 
and  an  emphasis  on  management  in-field 
of  programs  by  which  a  force  of  60 
employees  and  2000  carriers  might  be 
motivated  toward  higher  achievement  in 
the  sales  and  service  functions  of  the  de¬ 
partment. 

Salary  in  the  20s,  excellent  fringe  benefits, 
company  supplied  car  with  2-way  radio. 
Bright  futgre  for  advancement  in  the  or¬ 
ganization. 

If  you  have  the  experience  and  personal 
qualifications  to  meet  these  challenges, 
tell  us  about  yourself,  education  and  work 
history.  Box  360,  Editor  &  Publisher. 


EXPERIENCED  CIRCULATION  DIRECTOR 
for  morning-afternoon  dailies,  Sunday  with 
20,000  circulation.  Prefer  experience  with 
combination  papers.  Salary  negotiable  and 
related  to  job  experience.  Located  in  the 
West  with  opportunities  for  all  outdoor  ac¬ 
tivities,  hunting,  fishing,  camping,  etc. 
Write,  giving  full  details  on  resume  of  edu¬ 
cation,  experience  and  compensation  de¬ 
sired  or  contact  Ron  M.  Brown,  Comptrol¬ 
ler,  Cheyenne  Newspapers  Inc.,  110  East 
17th,  Cheyenne,  Wyoming  82001,  (307) 
634-3361. 


DISTRICT  MANAGER 
Progressive  42,000-plus  daily  newspaper 
is  seeking  an  individual  to  join  our  circula¬ 
tion  staff.  Must  be  strong  on  sales  and 
promotion.  Fully  experienced  in  working 
directly  with  carriers.  Salary  to  $14,(X)0 
plus  annual  reviews  and  generous  incen¬ 
tive  plan.  Exceptional  fringe  benefits  in¬ 
cluding  investment  plan  and  dental  insur¬ 
ance. 

Write  to: 

Joseph  J.  Popp 
Circulation  Manager 
The  Beacon-News 
101  S.  River  Street 
Aurora,  Illinois  60506 


DISTRICT  MANAGERS 

Philadelphia  Inquirer,  subsidiary  of 
Knight-Ridder  Newspapers  Inc.,  has  sev¬ 
eral  management  positions  open  for  am¬ 
bitious,  capable  candidates.  You  will  have 
your  own  district  where  you  can  put  all 
your  abilities  to  work  managing  and  train¬ 
ing  carriers.  Past  sales  and/or  supervisory 
experience  required.  Must  be  flexible,  will¬ 
ing  to  work  weekends  and  split  shifts.  Posi¬ 
tion  offers  growth.  $214  a  week  base  pay 
to  start  plus  expenses,  paid  auto  insurance 
and  full  paid  benefit  package.  Also  addi¬ 
tional  incentives.  Call  (215)  854-2892  to 
arrange  appointment  for  interview. 
Philadelphia  Inquirer,  400  N.  Broad  St., 
Philadelphia,  Pa.  19101.  _ 

E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 


CIRCULATION  MANAGER  for  twice-weekly 
100,000-1-  southeast  Florida  suburban 
newspaper  group.  Strength  in  controlled 
circulation,  carrier  delivery,  voluntary  pay. 
Excellent  fringes  and  bonus  arrange¬ 
ments.  Send  resume  and  salary  require¬ 
ments  to  Box  398,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


EXPERIENCED  CLASSIFIED  Ad  Manager 
position  open  now  on  one  of  New  Eng¬ 
land’s  leading  7-day  newspapers.  Proven 
track  record  needed  to  join  aggressive 
sales  team.  Job  is  challenging,  demanding 
and  rewarding.  Top  benefits.  Salaiy  com¬ 
mensurate  with  experience.  Submit  com¬ 
plete  resume  including  salary  require¬ 
ments  to  Advertising  Director,  The  Bur¬ 
lington  Free  Press,  P.  0.  Box  10,  Burling¬ 
ton.  Vt.  05401. 


EXPERIENCED  CLASSIFIED  Ad  Manager 
position.  100,000-1-  controlled  circulation 
semi-weekly  suburban  group.  Need  help  in 
building  stronger  sections.  Southeast 
Florida.  Send  resume  and  salary  require¬ 
ments  to  Box  395,  Editor  &  Publisher. 


EXPERIENCED  CLASSIFIED  SALESPER¬ 
SON  (outside)  for  medium  size  New  York 
State  daily  located  near  the  beautiful 
Finger  Lakes.  Pay  commensurate  with  ex- 
penence.  Top  benefits  and  room  for  you  to 
grow.  Send  complete  resume  and  salary 
requirements  to  Scott  Donaldson,  Person¬ 
nel  Director.  The  Star-Gazette,  201 
Baldwin  St.,  Elmira,  N.Y.  14901. 


CLASSIFIED  ADVERTISING  MANAGER 
Immediate  Zone  9  opening  for  experienced 
Classified  Advertising  Manager  with  a 
proven  track  record,  ^plicants  must  be 
capable  of  motivating  and  managing  a 
large  staff,  developing  sales  programs  and 
directing  training  activities.  Applicants 
should.be  knowledgeable  of  computer 
typesetting  and  have  experience  in  all 
phases  of  Classified  Advertising.  Excellent 
salary  and  benefit  program.  Send  resumes 
to  Box  403,  Editor  &  Publisher. 


EXPERIENCED  CLASSIFIED  AD  MAN¬ 
AGER.  Individual  must  have  ambition  to 
move  ahead.  Our  circulation  is  70M  plus, 
and  we  are  part  of  a  group  operating  in  six 
cities.  If  you  can  adapt  to  change  and  have 
the  capability  to  tram  and  lead  a  staff  of 
17,  you'll  find  it  to  be  a  very  challenging 
opportunity.  Salary  plus  monthly  incentive 
plan.  Mailed  replies  only.  Send  resume  to 
Advertising  Director,  The  Augusta 
Chronicle-Herald,  P.  0.  Box  1988,  Augus¬ 
ta,  Ga.  30903. 


DISPLAY  ADVERTISING 


RETAIL  ADVERTISING  SALESPERSON 
The  Desert  Sun  in  Palm  Springs  is  looking 
for  an  experienced  retail  advertising  repre¬ 
sentative.  Potential  unlimited  for  right 
person.  This  is  an  exciting,  fast-growing 
newspaper.  Excellent  salary  and  benefits. 
Replyto  Bud  Nagel,  The  Desert  Sun,  615 
S.  Palm  Canyon  Dr.,  Palm  Springs,  Calif. 
92262.  (714)  325-8666. 


EXPERIENCED  SALES  LEADER  sought  for 
15M  Midsouth  daily.  Personality  and  abil¬ 
ity  to  organize  and  motivate,  and  chain  ex¬ 
perience  are  “musts."  Quality  family  living 
in  area  with  top  educational  facilities  and 
plenty  of  outdoor  recreational  opportuni¬ 
ties.  A  challenging  position  for  top  person 
in  a  rapid  growth  area.  Box  258,  Editor  & 
Publisher. 


EXPERIENCED  advertising  salesperson. 
Growing  Southern  California  daily  needs 
an  aggressive,  career  minded  display 
salesperson.  Top  pay  plus  excellent  bene¬ 
fits  for  the  right  person  with  management 
possibilities.  Send  resume  to  Box  339, 
Editor  &  Publisher. 


IN  THE  SHADOW  of  the  Grand  Tetons. 
There  is  no  finer  fishing,  hunting,  family 
paradise  in  the  world.  We  need  an  aggres¬ 
sive  ad  salesperson  to  add  to  our  staff. 
Must  have  at  least  a  year’s  newspaper  ex¬ 
perience.  We  are  located  in  a  small  conser¬ 
vative  college  town  in  a  competitive  grow¬ 
ing  market.  We  are  a  twice-a-week  news¬ 
paper  averaging  10,000  wide  (14Ms)  col¬ 
umn  inches  a  month  Position  will  require 
much  travel  in  local  region.  We  offer  a 
small  base  salary  and  commission.  Gross 
should  range  between  $700  and  $12(10 
monthly.  Call  or  write:  The  Standard  Jour¬ 
nal,  Box  10,  Rexburg,  Idaho  83440.  (2(18) 
356-5441. 


DO  YOU  HAVE  interest  and  experience  in 
advertising  sales?  Am  starting  a  sports- 
oriented  paper.  Need  goal-onented  per¬ 
sons  for  sales  management.  Zone  5.  Mar¬ 
ket  area  is  growing.  Selection  of  personnel 
is  open.  Investor  encouraged.  Box  295, 
Editor  &  Publisher. 


BUSINESS  MANAGER 
AD  DIRECTOR 

Zone  5— Six  day  daily  seeking  an  experi¬ 
enced  advertising  director  who  wants  to 
move  up.  Must  train  a  young  staff  as  well 
as  be  able  to  conduct  demographic  studies 
and  the  development  of  sales  presenta¬ 
tions.  If  you're  ready  to  move  up  in  respect 
to  a  challenging  position  in  top  manage¬ 
ment,  send  complete  resume  and  salary 
requirements  to  Box  308,  Editor  & 
Publisher. 


READY  TO  MOVE  UP?  We  are  looking  fora 
tough,  highly  competitive,  experienced 
advertising  salesman  for  a  large  metropoli¬ 
tan  daily,  located  in  the  SunBelt.  You  bring 
the  background  and  the  desire  and  we'll 
provide  a  good  salary,  great  benefits  and  a 
super  incentive  plan.  All  replies  confiden¬ 
tial.  Send  resume  to  Box.  350,  Editor  & 
Publisher. 


ASSISTANT 
RETAIL  MANAGER 
MAJOR  ACCOUNTS 

Large  South  Florida  NYSE  company  is 
looking  for  a  dynamic,  experienced  indi- 
viduaf  to  fill  this  position.  Candidates 
should  have  3-5  years  experience  in  news¬ 
paper  retail  advertising  sales.  Must  have 
the  ability  to  effectively  supervise  a  staff 
of  seasoned  and  highly  successful  sales 
representatives  handling  high  volume  ac¬ 
counts.  Planning  and  anal^ical  skills  are 
essential  and  the  individual  should  have 
the  ability  to  progress  in  management. 
Salary  negotiable,  plus  bonus  together 
with  outstanding  benefits.  Qualified  can¬ 
didates  should  send  resume  including  sal¬ 
ary  history  to  Box  376,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer,  M/F 


WORKING  AD  MANAGER  spot  on  small 
Ohio  daily.  Excellent  opportunity  for 
talented  person  to  move  up.  Box  383, 
Editor  &  Publisher. 


WORKING  ADVERTISING  MANAGER  for 
PM  daily  and  weekly  shopper.  Must  know 
retail  and  classified.  Sena  resume,  refer¬ 
ences  first  mailing  to  The  Evening  Sun, 
45-47  Hale  St.,  Norwich,  N.Y.  13815. 


SUCCESSFUL  central  Pennsylvania 
weekly  in  high  competition  area.  (Crossed 
$115,000  in  ad  sales  in  1976.  We  want 
$200,000  and  up.  Need  aggressive  profes¬ 
sional  salesman  with  lots  of  imagination 
and  proven  track  record.  Grow  with  us. 
Guarantee  plus  commission.  What  you 
earn  is  up  to  you.  Box  386,  Editor  & 
Publisher. 


NEED  AGGRESSIVE  goal-oriented  sales¬ 
person  to  join  growing  16,000  circulation 
weekly.  Salary  plus  commission.  If  you're 
looking  for  a  challenge,  contact  Bob  Gill, 
Box  5800,  Moberly,  Mo.  65270.  (816) 
263-5800. 


EDITORIAL 


NEWS  EDITOR:  35,000  AM  wants  dynamic 
person  consistent  with  snappy  layouts, 
crisp  editing,  headlines,  sense  of  organi¬ 
zation  and  discipline.  Direct  4-person 
desk,  coordinate  wire/local  news  selection, 
display  photo  use.  Bad  hours,  demanding 
managing  editor,  aggressive  newspaper. 
Send  resume,  pay  expected,  references  to 
Charles  M.  Anderson,  Managing  Editor, 
Star-News  Newspapers,  Box  840,  Wil¬ 
mington,  N.C.  28401. 


EDITOR  who  can  do  it  all  for  aggressive 
Deep  South  weekly.  $200  base.  Box  307, 
Editor  &  Publisher. 


REWRITE— National  Catholic  publication 
seeks  top-notch  rewrite  person  with  5 
years  desk  experience  and  special  knack 
for  telephone  interviewing.  Send  resume 
with  full  work  and  character  references  to 
Editor,  Columbia,  P.  0.  Box  1670,  New  Ha¬ 
ven,  Conn.  06507. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  ^x  1316,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  March  5,  1977 
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HELP  WANTED 
EDITORIAL 


MAKE-UP  EDITOR 

We  want  someone  capable  of  redesigning 
our  newspapers  so  they'll  be  the  brightest, 
most  attractive,  most  readable  in  the  na¬ 
tion.  We’re  an  80,000  morning-evening- 
Sunday  combination  in  Zone  6  that  is  seek¬ 
ing  an  exceptional  talent.  Tell  us  about 
your  philosophy  of  newspaper  make-up, 
send  comprehensive  samples  of  your  work, 
and  outline  your  experience  and  earnings. 
Box  322,  Editor  &  Publisher, 

REPORTER— Experienced  reporters  who 
can  write  clear,  crisp  copy  are  needed  to 
replenish  our  bright  young  staff  on  a  qual¬ 
ity  medium  sized  morning  and  Sunday 
newspaper  in  Zone  2.  We'll  challenge  you 
to  excel  and  we’ll  compensate  you  well. 
Send  full  resume  to  Box  314,  Editor  & 
Publisher. 

COLLECTIVELY  OWNED,  operated  pro¬ 
gressive  weekly  paper  needs  all-around 
newspaper  person.  Long  hours,  low  pay. 
N&R,  424  N.  Nopal,  Santa  Barbara,  Calif. 
93103. 

WE'RE  A  METRO  DAILY  looking  for  a  fea¬ 
tures  editor  and  superb  talents  in  editing, 
writing,  reporting,  graphics  and  makeup. 
You’ll  head  a  high-readership  area  of  our 
newspaper  and  be  responsible  for  cover¬ 
ing,  among  other  things,  television, 
movies,  books,  theater,  travel,  music,  the 
arts,  and  other  entertainment. 

You'll  need  to  combine  nuts-and-bolts 
know-how  to  produce  several  well-edited 
sections  tomorrow  with  the  creativity  and 
vision  to  plan  next  year’s  improved  news¬ 
paper. 

A  key  part  of  your  job  will  be  to  manage 
and  motivate  your  reporters  and  editors. 
And  you’ll  have  to  have  excellent  rapport 
with  your  readers,  sources  and  communi¬ 
ty. 

For  starters,  tell  us  about  yourself.  Discuss 
your  newspaper  philosophy,  especially  as 
It  relates  to  your  part  of  the  newspaper. 
How,  for  example,  would  you  attract  young 
readers?  Should  newspapers  cover  TV? 
How?  Are  “People”  columns  here  to  stay 
and,  if  so,  what  purpose  do  they  serve? 
Send  your  letter,  resume,  sample  layouts 
and  clips  to  Box  375,  Editor  &  Publisher. 

CRIME  BEAT  REPORTER  for  award- 
winning  Zone  3  PM  daily.  Least  1  year  ex¬ 
perience.  Fast,  accurate,  good  writing  and 
moxie  a  must.  Samples  to  Box  344,  Editor 
&  Publisher. 

REPORTER  for  growing  news  weekly. 
Self-motivating  general  assignment  per¬ 
son.  Photo  skills,  write  and  research  local 
news  and  features.  Zone  2.  Send  resume 
and  salary  requirements  to  Box  340,  Editor 
&  Publisher. 

THE  LIVING  IS  BETTER 
WRITER,  EDITOR,  PHOTOGRAPHER,  to 
join  staff  of  leading  national  business 
paper  published  in  the  deep  South.  Please 
furnish  samples  and  salary  resume.  Box 
348,  Editor  &  Publisher. 

WISCONSIN  WEEKLY  seeks  managing 
editor.  Emphasis:  features,  consumer 
news,  photo.  Growth  opportunity  for  right 
person.  Write:  W.  K.  Weber,  Box  267, 
Waupaca,  Wise.  54981.  Call  (715)  258- 
3207,  evenings  (715)  258-8497. 

EXPERIENCED  NEWSPERSON  needed  for 
rapidly  growing  weekly  in  rural  Alaska. 
Golden  opportunity  for  journalist  willing  to 
grow  with  the  area.  Frontier  Press  Publish¬ 
ing  Co.,  P.  0.  Box  289,  Talkeetna,  Alaska 
99676. 

HARD-WORKING,  prize-winning  40,000 
Zone  3  PM  has  a  key  spot  opening  soon  for 
the  skilled  reporter  who  is  able  to  handle 
any  assignment— from  police  reports  to  in¬ 
vestigative  features.  At  least  2  years  ex¬ 
perience  a  must.  Non-returnable  clips, 
idea  of  salary  range  needed  with  your  re¬ 
sume.  Box  365,  Editor  &  Publisher. 

COPY  EDITOR/REPORTER:  Midwest  daily 
of  20,000  circulation  has  immediate  open¬ 
ing  for  person  with  some  experience  (and 
preference)  in  copy  editing  and  layout, 
who  could  do  some  general  assignment  re¬ 
porting  and  serve  as  backup  to  sports 
editor.  Send  resume  and  clips  to  Box  363, 
Editor  &  Publisher. 

EDITOR  for  substantial  weekly  in  western 
Oinrtecticut.  All-around — report,  rewrite, 
layout,  manage  staff  of  2  covering  6  sub¬ 
urban  towns.  Write  P.  0.  Box  383,  &uth- 
bury.  Conn.  06488. 
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HELP  WANTED 
EDITORIAL 


CITY  EDITOR  for  25,000  daily  community 
newspaper  in  highly  competitive  South 
Jersey  market.  Aggressive  attitude  and 
dedication  to  local,  people-oriented  news  a 
must.  Top  editing  skills  required  but  ability 
to  guide,  manage  and  motivate  staff  is 
prime  responsibility.  Familiarity  with  New 
Jersey-style  government  essential.  Send 
resume,  references  and  salary  needs  to: 
Ed  (^nale,  Gloucester  County  Times,  309 
S.  Broad  St.,  Woodbury,  N.J.  08096. 

SOUTH  FLORIDA  AM  needs  skilled  editor 
who  can  polish  copy,  write  snappy  heads 
and  layout  an  imaginative  local  section  on 
a  daily  basis.  We’re  also  hunting  for  a 
hard-working  reporter  who  knows  how  to 
find  local  news  in  small  cities  and  can  tell 
readers  what  it  means  to  them.  Minimum 
2  years  experience.  Send  resume,  clips, 
tearsheets  to  Box  400,  Editor  & 
Publisher. 

WORLDWIDE  NEWS  ORGANIZATION  spe¬ 
cializing  in  commodities,  finance,  ne^s 
aggressive  No.  2  person  in  busy  New  York 
bureau.  Wire  service,  VDT,  financial  and 
editing  experience  desired.  Send  resume 
and  clips  in  confidence  to  Ojmmodities 
News  Service,  2  World  Trade  Center,  Room 
2224,  New  York,  N.Y.  10048.  An  Equal 
Opportunity  Employer,  M/F. 

COPY  EDITOR 

Excellent  opportunity  to  work  for  a  pro¬ 
gressive  newspaper  syndicate.  Want  com¬ 
petent  person  to  edit  columns,  comics  and 
other  features.  Should  have  a  degree  in 
Journalism  or  related  fields.  Work  experi¬ 
ence  a  plus.  Salary  commensurate  with 
experience  and  ability.  Send  resume  with 
salary  history  to  Box  384,  Editor  & 
Publisher. 

DESKPERSON,  SOME  MAKEUP. 

New  York  financial  weekly. 

Box  393,  Editor  &  Publisher. 

RECENT  JOURNALISM  GRADUATE,  entry 
level  job.  New  York  financial  weekly.  Box 
3%,  Editor  &  Publisher. 

EDITOR  for  monthly  tabloid  business 
publication.  Zone  5.  Must  do  it  all — write 
edit,  ad  sales,  layout,  photo,  proof  and 
clear.  Possible  opportunity  to  buy  in  for 
hard-worker  who  will  produce.  Clips  and 
resume  to  Box  370,  Editor  &  Publisher. 

NATIONWIDE  GROUP.  Opportunities  all 
bases  of  daily  newsroom  operations, 
end  resume,  references.  Box  390,  Editor 
&  Publisher. 


COPY  EDITOR 

Leading  suburban  daily  in  metropolitan 
New  York  area  has  opening  for  a  desk  per¬ 
son  on  the  night  shift.  Only  applicants  with 

2- 4  years  of  reporting/copy  desk  experi¬ 
ence  will  be  considered.  Excellent  salary 
and  benefits  plus  night  shift  differential. 
Box  405,  Editor  &  Publisher. 

EDITOR  for  8000  PM  daily  in  Zone  2. 
Applicant  must  be  a  pro  equipped  with 
writing,  editing  and  managerial  skills. 
Send  resume,  clips,  references  first  letter 
to  David  Dillon,  The  Evening  Sun,  45-47 
Hale  St..  Norwich,  N.Y.  13815. 

WISCONSIN  DAILY  seeks  reporter  for 

3- person  women’s  desk.  Recent  J-grad  or 
weekly  experience  preferred.  Full  range  of 
duties  with  emphasis  on  features,  layout, 
strong  use  of  photos.  Outstanding  pay, 
working  conditions.  Box  410,  Editor  & 
Publisher. 

EXPERIENCED  COPY  EDITOR  as  top  rim 
person  on  universal  copy  desk.  We  want 
constructive  and  creative  editing  of  local 
copy  and  lively,  imaginative  and  attractive 
headlines.  Makeup  and  layout  ability  im¬ 
portant  but  not  critical.  VDT  experience 
helpful.  Send  letter,  resume  and  work 
samples  to  Editor,  Globe-Gazette,  Box 
271,  Mason  City,  Iowa  50401. 

NIGHT  EDITOR  sought  by  morning  25,000 
daily  in  Area  5.  Seek  seasoned  editor  to 
assume  major  daily  editing  responsibility 
with  judgment,  maturity,  administrative 
ability  and  sharp  editing  skills.  Box  396, 
Editor  &  Publisher. 

AGGRESSIVE  18M  DAILY  in  New  Hamp¬ 
shire  capital  city  seeks  experienced, 
take-charge  city  ^itor  to  supervise  17- 
member  staff,  handle  layout,  edit  copy  on 
electronic  system,  brainstorm  local,  re¬ 
gional  coverage.  Send  resume,  references 
to  Robert  Norling,  Concord  Monitor,  Con¬ 
cord,  N.H.  03301. 


HELP  WANTED 
EDITORIAL 


CITY  EDITOR  for  progressive  Eastern  PM 
in  medium  circulation  class.  We’re  looking 
for  an  imaginative  idea  man  (or  woman) 
who  can  lead  a  young,  talented  staff.  Un¬ 
usual  opportunity  for  professional  growth 
and  satisfaction.  Send  comprehensive  re¬ 
sume  and  other  pertinent  information  to 
Box  404,  Editor  &  Publisher. 

IMMEDIATE  OPENING  for  person  with 
managing  or  city  editing  experience  as 
managing  editor  of  16M  Michigan  daily. 
Direction  of  young  talented  staff  top  prior¬ 
ity,  plus  strength  in  developing  story  and 
editorial  ideas.  Send  full  resume  including 
salary  requirements  to  Jim  Barnhill,  Pub¬ 
lisher-Editor,  The  Ypsilanti  Press,  a  Harte- 
Hanks  Newspaper,  P.  0.  Box  280,  Ypsilan¬ 
ti,  Mich.  4819^ 

FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass.  01608 


_ FREELANCE _ 

OPPORTUNITY  KNOCKS  TWICE  A 
MONTH.  "Freelancer’s  Newletter”  Exclu¬ 
sive  job  listings,  markets,  news.  6  issues 
$5.  1  year  (22  issues)  $20.  Satisfaction 
guaranteed.  Dept.  EP,  P.O.  Box  128, 
Rhinebeck,  N.Y.  12572. 

MISCELLANEOUS 

FLORIDA  MAGAZINE 
We  are  recruiting  a  staff  for  a  first-class 
specialized  golf  and  tennis  magazine  cov¬ 
ering  state  of  Florida.  We  need  experi¬ 
enced  people  for  editing,  advertising,  cir¬ 
culation,  photography,  art,  promotion  and 
management.  Excellent  opportunity  for 
the  ri^t  people.  Contact  Jack  Sneiderman 
or  Neal  Barwick,  ProMedia  Associates, 
3840  Inverrary  Blvd.,  Lauderhill,  Fla. 
33319.  Phone  (305)  733-8550. 


_ PRESSROOM _ 

EXPERIENCED  LETTERPRESSMAN, 
northwest  suburban  Chicago.  Send  re¬ 
sume  and  references  to  Bill  Schoepke,  2 17 
W.  (^mpbell,  Arlington  Heights,  III.  6C)006. 


PRODUCTION 


PRODUCTION  ASSISTANT 

Major  metropolitan  newspaper.  Zone  2. 
Must  have  production  management  ex¬ 
perience  in  union  environment  and  high 
technical  ability  with  new  equipment  with 
special  emptasis  on  multi-press  operation. 
BS  Degree  in  Printing  or  equivalent  pre¬ 
ferred.  Must  be  famiTiar  with  day  to  day 
operations  of  newspaper  production  de¬ 
partment,  and  coordination  with  related 
departments,  (tompensation  commensu¬ 
rate  with  qualifications.  Send  resume  and 
salary  history  and  requirements  to'  Box 
380,  Editor  &  Publisher. 

COMPOSING  ROOM  Shift  Supervisor  for 
2d  shift.  Experience  in  newspaper  photo¬ 
composition  necessary.  Supervisory  back¬ 
ground  and  ability  tq  handle  job-related 
paperwork  a  must.  We  are  an  Equal  Oppor¬ 
tunity  Employer.  Send  resume  to: 

Litho  Type/Midwest  Press 
16710  Chicago  Avenue 
Lansing,  III.  60438 

PRODUCTION  MANAGER— 15,000  daily 
needs  working  foreman  with  experience  in 
all  phases  of  photocomposition  production 
including  machine  maintenance.  Send  re¬ 
plies  to  The  News  Tribune,  P.  0.  Box  69, 
Ft.  Pierce,  Fla.  33450,  Marvin  DeBolt. 


PUBLIC  RELATIONS 

Wanted:  CHICAGO  PUBLIC  RELATIONS 
PRO  to  handle  special  project  demanding 
considerable  promotion  and  publicity  in 
Chicago  from  now  through  May.  Must  de¬ 
vote  at  least  half-time  to  project.  Can  sup¬ 
ply  office  space  and  secretarial  help.  Im¬ 
mediate  results  required.  Chicago-based 
only  need  apply.  For  appointment  call  Mrs. 
Sorkin  at  341-1370. 

EDITOR 


Positions 
Wanted  »  » « 

ACADEMIC 


WRITER,  EDITOR,  owner  of  advertising- 
public  relations-publishing  agency,  part 
time  instructor  in  university  Communica¬ 
tions  Department,  seeks  teaching  position; 
extensive  professional  experience;  good 
academic  background.  Box  378,  Editor  & 
Publisher. 


ADMINISTRATIVE 


GENERAL  MANAGER-MARKETING  EX¬ 
ECUTIVE  OR  AD  DIRECTOR— Seasoned, 
goal  oriented,  budget  and  bottom  line  con¬ 
scious  executive  with  strong  competitive 
background  in  dailies  and  large  subur¬ 
bans.  A  top  administrator  that  can  pro¬ 
duce  in  all  areas  and  also  has  depth  and 
vision  along  with  excellent  experience  and 
reliability.  Box  109,  Editor  &  Publisher. 

PUBLISHER  or  EXECUTIVE  EDITOR  posi¬ 
tion  sought  by  newspaperman  in  40s  with 
21  years  experience  in  news,  ads,  circula¬ 
tion  on  New  York  State  dailies;  last  6  years 
in  publicity,  production,  administration. 
Active  in  community,  hard  worker,  family- 
man.  Box  372,  Editor  &  Publisher. 

R(X)M  AT  THE  TOP?  18  years  manage¬ 
ment  experience  news,  labor,  business, 
advertising,  circulation,  personnel.  Know 
production.  Pranger,  714  Higgins  Rd., 
Park  Ridge,  III.  60068.  (312)  692-7956. 

AD  MANAGEMENT— Productive  adman, 
experienced  in  classified  and  display, 
equally  competent  in  both.  Metro  daily 
background.  Business  Management  De¬ 
gree.  Excellent  layouts  and  copywriting. 
Sell  co-op,  color,  special  promotion.  Can 
motivate,  lead  and  teach.  Box  407,  Editor 
&  Publisher. 

YOUNG  NEWSPAPER  MANAGER  with  de- 
grees  seeking  progressive  group  to  grow 
with.  Box  391,  Editor  &  Publisher. 


CARTOONISTS 


EDITORIAL  CARTOONIST,  syndicated  na¬ 
tionally,  seeks  permanent  position  with 
daily.  Any  Zone.  Mike  Konopacki,  233 
Dunning  St.,  Madison,  Wise.  53704. 

CARTOONIST,  26,  experience  with  edito¬ 
rial,  general  or  caricatures,  now  on  weekly, 
seeks  challenge  of  daily,  anywhere.  For 
samples  write  Box  253,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  EXECUTIVE.  Career  circu¬ 
lation  executive  with  19  years  experience 
in  all  phases  of  circulation.  Strong  in  pro¬ 
motion,  training  and  independent  mer¬ 
chant  programs.  Would  like  to  relocate  in 
Zone  8  or  9,  available  immediately.  Re¬ 
sume  on  request.  Box  281,  Editor  & 
Publisher. 

MR.  PUBLISHER 

If  you  are  looking  for  a  seasoned  Circula¬ 
tor,  my  record  will  prove  I  can  give  you; 

Modern  marketing  techniques  with 
circulation  increase;  Prompt  collections 
Excellent  delivery  service 
Computerization  of  circulation  records 
A  department  with  high  morale 
Experience  on  SOM  to  200M  Newspapers. 
Resume  sent  by  return  mail.  Box  425, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 

ADVERTISING 

EXECUTIVE 

Looking  for  a  new  challenge.  Currently 
employed  as  CLASSIFIED  DIRECTOR  with 
emphasis  on  sales  and  development  and 
supen/ision  of  ad  takers  for  voluntary  bus¬ 
iness. 

Excellent  track  record.  Successful  innova¬ 
tion  and  new  business  generator.  Aggres¬ 
sive,  energetic  and  personable. 

CAN  FUNCTION  IN  ANY 
SALES  POSITION 

Must  stay  in  Greater  New  York  area.  Box 
354,  Editor  &  Publisher. 

&  PUBLISHER  for  March  5,  1977 


Positions  Wonted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


DISPLAY  ADVERTISING 

EDITORIAL 

EDITORIAL  \ 

FREELANCE 

AD  SUPERVISOR  and  active  account  rep 
300M  daily.  14  years  experience,  high 
goals — achiever!  Age  40,  family  man,  seek¬ 
ing  challenging  management  or  sales  posi¬ 
tion  Zone  3,  4,  6,  8.  References.  Box  268, 
Editor  &  Publisher. 

WORKING  AD  MANAGER,  30,  looking  tor 
more  responsibilities  with  weekly  shopper 
in  Zone  8  or  9.  Send  inquiries  to  P.O. 
Box  311,  New  Haven,  Conn.  06510. 

ADVERTISING  SALES  position  wanted  in 
Zone  7.  8,  9.  14  years  experience,  college 

fraduate,  presently  employed.  Box  39/, 
ditor  &  Publisher. 

CONSCIENTIOUS,  enthusiastic  and  able! 
Broadly  experienced  Ad  Director  of  daily 
newspaper  for  quality  organization.  Box 
426,  Editor  &  Publisher. 


IF  YOU  ARE  A  sports  editor  who  realizes  WRITER/EDITOR— Newswoman,  with 
that  your  section  is  a  newspaper's  most  wide-ranging  experience,  skilled,  facile  ' 
read  portion,  we  agree.  If  you  believe  that  writer,  thorough  reporter,  seeks  post  with 
sports  should  be  creative,  controversial  daily  or  weekly;  top  references.  Box  401, 


and  more  than  public  relations  work.  I'd 
like  to  talk  with  you.  If  the  accuracy  and 
appearance  of  your  product  is  as  impor¬ 
tant  as  the  profits.  I'd  like  to  work  for  you.  I 
am  the  sports  editor  of  an  8000  circulation 


Editor  &  Publisher.  | 

COLUMBIA  JOURNALISM  graduate  with  a 
year's  professional  experience,  mostly  AP, 
ready  to  get  back  on  the  street  as  a  repor- 


daily,  with  awards  in  writing,  layout,  ter.  Box  394,  Editor  &  Publisher  or  call 
photography  and  general  excellence,  (419)  447-8307. 

whose  publisher  believes  in  none  of  the  - 

above  statements.  Box  301,  Editor  &  WRITER-RESEARCHER 

Publisher.  Experienced  in  features,  interviews  and 

- reviews,  entertainment  trade  and  psychol- 

TOP  TEN  daily  desk  editor  seeks  new  life  ogy.  MA  Psychology;  degree  film  making. 


away  from  3-hour  commuting.  Age  39, 
newsman  20  years.  Desires  job  as  manag¬ 
ing  editor  or  assistant,  or  as  news,  layout,  FAST,  ACCURATE  writer,  10  years  dailies, 
city,  wire  or  business  editor.  Box  361,  Son  173,000  PM  staff.  All  beats,  plus  art. 
Editor  &  Publisher.  Seeking  general  assignment  or  bureau  in 

-  Zone  9  or  Western  Zone  7.  Box  387,  Editor 

SPORTSWRITER,  25.  now  on  30,000  &  Publisher. 


Box  419,  Editor  &  Publisher. 


FREELANCE  SCIENCE/MEDICINE  as¬ 
signments  wanted.  Researching,  inteview- 
ing,  writing,  editing.  Also  photography. 
Biomedical  scientist-turned-journalist. 
Awards.  Peter  L.  Petrakis,  PhD,  12115 
Bluhill  Rd.,  Wheaton,  Md.  20902. 

PHOTOJOURNAUSM 

PHOTOGRAPHER/PHOTO  EDITOR— Young 
man  with  9  years  experience  including  New 
England's  largest  daily  and  largest  weekly 
seeks  position.  Will  relocate.  Resume,  etc. 
upon  request.  Box  310,  Editor&  Publisher. 

NUMBER  2  tries  harder.  Second  place 
1976  state  press  association  contest 
wants  shot  at  Number  1.  Resume, 
portfolio.  Box  286,  Editor  &  Publisher. 


_ EDITORIAL _  I 

YOUNG  writer-editor-photographer  seeks 
position  with  management  potential. 
Superb  business  background.  Box  423, 
Editor  &  Publisher. 

BUSINESS  EDITOR/WRITER— Strong 
background  major  dailies.  Sharp  editor, 
analyst,  writer.  Box  422,  Editor  & 
Publisher. 

ENERGETIC  REPORTER,  24,  seeks  posi- 
tion  on  medium-large  Zone  9  daily.  ZVz 
years  experience  on  medium  size  daily. 
Has  covered  a  variety  of  beats.  Versatile 
and  enterprising,  expert  with  in-depth 
pieces,  spot  news  and  features.  Box  254, 
Editor  &  Publisher. 

SEASONED  daily  general  assignment  re¬ 
porter/photographer  seeks  same,  editor 
post  or  public  relations  work.  Box  256, 
Editor  &  Publisher. 

FIRST-CLASS  FILM  CRITIC/feature  writer, 
30,  seeks  metro  daily.  Overachiever.  5 
years  experience,  top  background.  Box 
259,  Editor  &  Publisher. 


ENERGETIC  young  black  woman  with  1 
year  reporting  experience  with  a  25,(XX) 
daily  paper  seeks  new  challenge.  Any 
Zone.  Box  267,  Editor  &  Publisher. 


ENERGETIC  woman,  30,  wants  challeng¬ 
ing  career  in  news,  edit,  photo,  travel,  PR 
or  combination.  Prefer  New  'York  metro 
area.  Box  287,  Editor  &  Publisher. 


COUPLE,  who  staff  weekly,  seek  reporting 
positions.  He — managing  editor,  MAJ, 
news,  photo,  sports.  She— feature  spe¬ 
cialty,  hard  news  and  layout,  too.  As  a  pair, 
we  come  on  sale.  The  O'Connors,  Rt.  1, 
Box  607,  Waupaca,  Wise.  54981.  (715) 
258-9120. 


SPORTS  BACKGROUND,  former  sports 
reporter-editor,  staff  photographer  seeks 
return  to  newspaper,  sports  information  or 
public  relations  field;  VDT  experience,  over 
8  years  with  daily  papers.  Box  294,  Editor  & 
Publisher. 

SPORTSWRITER,  27,  seeks  sports  editor¬ 
ship  or  position  handling  prep  sports. 
Bright  columnist,  feature  writer.  VDT  ex¬ 
perience.  Box  309,  Editor  &  Publisher. 

MONEY  IS  UNIMPORTANT  TO  ME— Just 
the  chance  to  work  as  a  beginning  reporter 
anywhere  in  the  USA.  BA  in  Journalism; 
ace  with  a  camera;  own  car.  Box  318, 
Editor  &  Publisher. 

EDITOR/REPORTER— BA  in  English 
(magna  cum  laude.  Phi  Beta  Kappa),  MAJ, 
2V2  years  of  experience  with  medium  sized 
Midwestern  daily.  Seeking  news-feature 
beat  or  copy-editing  position  with  metro 
daily.  Excellent  references.  Box  319, 
Editor  &  Publisher. 

AWARD-WINNING  WRITER  and  editor,  38, 
seeks  challenging  management  position 
on  medium  size  daily.  Knows  how  to  moti¬ 
vate  staff  to  reach  maximum  potential.  BA 
Journalism,  MA  Political  Science.  Box  389, 
Editor  &  Publisher. 


HUMANISTIC  REPORTER/editor  43,  seeks 
progressive  publication,  wherever  you  are. 
Awards,  degrees,  commitment  andcarnera, 
too.  Box  427,  Editor  &  Publisher 


morning  daily,  interested  in  relocating. 
Single,  BA  Journalism,  experienced  with  I 
VDT  computer.  Clips  available.  Box  316,  I 
Editor  &  Publisher. 


INVESTIGATIVE  REPORTER  with  experi- - ^ - 

ence  and  law  degree.  Seeking  reporting  COPY  EDITOR.  Recent  grad  vvith  strong 


&  Publisher  CONSISTENT  award-winning  Chief 

Photographer  with  5  years  plus  experi- 

Sama''f2*vea'J?^neZ*'e®xn'l7en^  a^^"®ZoTe''Ve\"um?°ln^"po%S,o 

SreSiJI  ItVn  Sl^kgS"  BOX  413.  Editor  ^Publisher. 

358,  Editor  &  Publisher.  _ 


job  with  managerial  possibilities.  Box  362, 
Editor  &  Publisher. 

EDITORIAL  WRITER/COLUMNIST— Con¬ 
servative,  well-informed,  freedom-orient¬ 
ed,  31,  married.  Knows  what's  going  on  in 
Washington  and  doesn't  like  it.  Seeks 
new  home  on  medium-large  daily  in  Sun¬ 
belt.  Box  379,  Editor  &  Publisher. 

SEEKING  CHALLENGING  position  with 


background  in  English  and  business.  Per¬ 
ceptive  reader  good  gramrnarian  wen-  ASSISTANT  pressroom  foreman  for  large 
60x416,  metropolitan  daily  seeks  challenging  posi- 

tonor  &  ruDiisner. _  jlpp  gj  pressroom  foreman  or  superinten- 

NEED  a  reporter/copy  editor?  Check  high  d®"*,-,  with  strong  leadership 

honors  J-gr^  with  2  years  campus  desk.  !"  all  pressropm  procedures.  Exper«rice 
Box  406,  Editor  &  Publisher.  includes  multipress  operation,  evaluating 

_ ; _  production  records,  arbitration  cases  and 

AGGRESSIVE  FEMALE  REPORTER  with  2  conversion  to  pjastic  plates.  Excellent  rec- 


PRESSROOM 


NEED  a  reporter/copy  editor?  Check  high 
honors  J-grad  with  2  years  campus  desk. 
Box  406,  Editor  &  Publisher. 


years  experience  on  medium  sized 
Midwest  daily  desires  position  on  similar 


major  daily  paper  or  consumer  magazine.  7  iviiawest  oaiiy  oesires  position  on  sirniiai 
years  experience  as  sportswriter  and  editor  daily;  no  geographic  preference.  Box  417, 
with  urban  daily.  Willing  to  relocate.  Box  Editor  &  Publisher. 


346,  Editor  &  Publisher.  — TT";; - - 

_  EDITOR/REPORTER  with  4  years  experi- 

BEGINNING  REPORTER,  23,  will  go  any-  e^ce  in  all  phases  on  award-winriing 


ord  in  production  and  quality.  Box  321, 
Editor  &  Publisher. 


PRODUCTION 


where.  Berkeley  English  grad,  campus  weekly  seeks  position  on  daily  or  weekly 
newspaper  plus  election  campaign  staff  ®'^®®'  -I'Sfad.  Bi 

experience.  Hungry.  John  Gaines,  2500  Q  ’99,  Editor  &  Publisher. 

St.,  #209  N.W.,  Washington,  D.C.  (202)  ,,  , - 

337  0921  DESKMAN,  26,  BA  (English),  3  years  1 


MCP  FOR  HIRE  '  ' 

That's  Mighty  Capable  Person.  Controver¬ 
sial,  nationally  known  sports  scribe.  Desk  , 
wizard  too.  Any  Zone.  Etox  23,  Stevenson,  VDT  SPORTS  EDITOR,  written  manual  on 
Md.  21153.  I  formatting,  award-winning  layout  man  and 

NSBA  sportswriting  winner,  wants  medium 
EXPERIENCED  SPORTS  EDITOR  and  col-  to  large  sports  editorship  or  No.  2  spot  in 
umnist  seeks  position  on  medium  size  big  operation.  The  future  is  in  electronic 
daily.  Box  285,  Editor  &  Publisher.  journalism  and  I  have  system  to  where  it 

_  works — all  through  my  formatting.  Let's 

EDITORIAL  WRITER— MA  Economics,  talk  salary,  but  first  let's  talk  about  how  to 
Russell  Sage  Fellow.  Painstaking  re-  improve  your  VDT  sports  operation.  Box 
searcher,  bnght  “with-it”  style,  strong  on  412,  Editor  &  Publisher. 

layout.  Pragmatic,  liberal-humanitarian  - 

outlook,  laced  with  optimism,  humor.  Seek  NEWS  EXECUTIVE,  shirtsleeve,  innova- 
chief  editorial  writer  slot  or  would  join  tive,  demanding;  blends  prize-winning 
team  on  major  daily.  Box  353,  Editor  &  hard  news  coverage  with  features  that 
Publisher.  make  paper  necessary  to  reader.  2C  years 

- daily  experience,  17  in  management,  some 

SCIENCE/ENERGY  reporter,  34,  seeks  metro;  strong  layout,  packaging.  Award¬ 
writing  job  with  large  daily  or  magazine.  5  winning  writer,  BA  Journalism.  Zone,  size 
years  experience  with  national  magazine,  not  important;  good  news  product,  chal- 
BS  Degree  (Physics/English);  grad  studies  lenge  is.  Box  402,  Editor  &  Publisher. 


ence  in  all  phases  on  award-winning  PRODUCTION  MANAGER— Executive 
weekly  seeks  position  on  daily  or  weekly  in  Foreman.  Proven  record  in  cost,  personnel 
Baltimore-Washington  area.  J-grad.  Box  reduction;  labor  relations,  cold  type  con- 
399,  Editor  &  Publisher.  versions;  VDT  operations.  Knowl^geable 

-  in  all  departments,  front  to  back.  Box  168, 

DESKMAN,  26,  BA  (English),  3  years  on  Editor  &  Publisher. 

daily,  seeks  desk  job  on  metro  or  slot  on  - 

smaller  paper.  Box  392,  Editor  &  COMPOSING  ROOM  Foreman-Assistant 


BS  Degree  (Physics/Engl 
in  Journalism.  SDX.  Bi 
Publisher. 


Production  Manager,  experienced  in  cold 
type.  Cost  conscious.  6  years  in  manage¬ 
ment  field.  Box  251,  Editor  &  Publisher. 


PROMOTION 


DECEMBER  BJ  desires  position  in  promot¬ 
ing  as  a  manager  or  assistant.  Have  ex¬ 
perience  in  media  promotion.  Contact 
Mike  Fuhnnan,  2110  McKee,  Columbia, 
Mo.  65201.  (314)  474-7074. 


PUBLIC  RELATIONS 


CAPABLE  WOMAN  PRO  long  on  newspa¬ 
per,  fund-raising,  health  care,  governmen¬ 
tal  experience.  Journalism-EngTish  degree; 
44  hours  postgrad.  Top  references.  Box 
359,  Editor  &  Publisher. 


ox  356,  Editor  & 


CURIOUS  REPORTER,  MA  in  Journalism 
and  5  years  experience,  will  go  anywhere, 
but  prefer  to  use  knowledge  of  Spanish. 
Have  specialized  in  education,  but  any 
beat  will  be  covered  aggressively.  Box  351, 
Editor  &  Publisher. 

CHANGED  TRADITION  for  community 
good;  Reports  opened  2  boards'  closed 
sessions  (suit  ruling  in  3rd  case  pending). 
Features,  columns,  layouts  opened  minds. 
5Vz  years,  MA,  family  man  seeks  writing- 
editor  slot,  any  size.  Zone  8,  2,  1,  3.  (215) 
866-4960. 

POLISHED  EDITOR-Writer-Photograph- 
er.  Strengths;  roto  layouts,  liaison  to  pho¬ 
to,  art  departments.  Good  with  people 
and  dogs.  Box  347,  Editor  &  Publisher. 

ENTERTAINMENT  WRITER.  24,  Rutgers 
MFA  in  Theater  Criticism,  student  intern 
with  Village  Voice,  3  years  university  teach¬ 
ing  experience.  Any  Zone.  Box  409,  Editor 
&  Publisher. 


REPORTER,  27,  MA  (Missouri),  2y2  years 
with  major  metro  daily,  wants  feature  as¬ 
signment  with  prestige  daily.  Any  Zone. 
Box  408,  Editor  &  Publisher. 
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From  coal  and  cars  come 
funds  to  aid  journalism 

Fifth  of  a  series 


Two  foundations  created  by  men  in 
industries  as  far  removed  from  news¬ 
paper  publishing  as  coal  mining  and  au¬ 
tomobile  manufacturing  are  taking  a  spe¬ 
cial  interest  in  journalism  programs. 

A  few  years  ago  the  administrators  of 
the  John  &  Mary  Markle  Foundation  de¬ 
cided  to  transfer  its  primary  concern 
from  the  fields  of  social  welfare  and  med¬ 
ical  research  to  the  role  of  the  mass 
media  in  education.  The  original  charter 
in  1927  stated  broadly  that  the  founda¬ 
tion’s  purpose  was  “to  promote  the  ad¬ 
vancement  and  diffusion  of  knowledge 
and  ...  the  general  good  of  mankind.” 

Now  the  purpose  of  the  foundation’s 
grants  is  “to  strengthen  the  educational 
effects  of  the  media  and  communications 
technology.” 

For  better  service 

“It  is  apparent,”  the  foundation’s 
president,  Lloyd  N.  Morrisett  declared 
in  the  1973-74  program,  “that  many 
people  feel  the  media  could,  and  should, 
render  better  service.” 

In  1972-73  the  Markle  Foundation  ap¬ 
propriated  more  than  $2  million  for  the 
support  of  projects  to  improve  mass 
communications.  Substantial  sums  were 
given  to  four  studies  and  programs  de¬ 
signed  to  encourage  “a  high  standard  of 
journalism  in  this  country.” 

On  the  theory  that  the  press  is  its  own 
best  critic,  a  panel  of  journalists  sur¬ 
veyed  the  performance  of  New  England 
newspapers  with  the  hope  that  an  evalua¬ 
tion  by  their  peers  would  lead  to  self- 
improvement.  The  findings  were  pub¬ 
lished  in  a  book  which  has  received  wide 
attention.  A  grant  of  $76,252  from  the 
Markle  Foundation  paid  the  bill. 

The  Foundation  also  contributed 
generously  ($40,000  a  year)  to  keep  the 
Columbia  Journalism  Review  alive  for 
informed  and  comprehensive  criticism  of 
the  mass  media.  Another  grant  of 
$89,000  was  put  into  a  pool  with  funds 
from  the  Carnegie  Corporation  and  the 
Rockefeller  Brothers  Fund  to  develop 
the  Southern  Project  for  Investigative 
Journalism.  This-  enabled  competent 
journalists  to  engage  in  scrutiny  of  social 
issues  in  the  South  and  opened  markets 
for  the  results  of  their  projects. 

Satisfied  that  other  fields  of  social  wel¬ 
fare  which  were  the  immediate  interest 
of  the  founder,  John  Markle,  a  coal 
miner’s  son,  had  continuing  support 
from  numerous  other  philanthropic  or¬ 
ganizations,  the  Markle  Foundation  di¬ 
rectors  expressed  a  need  to  help  jour¬ 
nalism  with  modest  initial  grants  in  1971 
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to  a  study  of  college  newspapers  and 
periodicals  and  to  a  program  to  advance 
investigative  writing. 

Program  is  broadened 

In  1973-74  the  Markle  Foundation  un¬ 
dertook  a  full-scale  investment  in  the 
examination  of  communications  ser¬ 
vices.  Among  the  projects  it  financed 
were  a  study  of  special  interest  audi¬ 
ences  for  public  television;  the  feasibility 
of  offering  performances  of  the  Lincoln 
Center  for  the  Performing  Arts  on  pay- 
tv;  nationwide  arts  programming  on 
cable-tv;  Spanish-language  audiences  for 
tv;  a  communications  law  program  at  the 
University  of  California,  Los  Angeles; 
and  public  access  to  the  mass  media. 

Other  grants,  some  for  more  than  one 
year,  have  several  university  projects 
looking  into  the  lack  of  television  in 
South  Africa  and  the  Pacific  Islands,  ad¬ 
vertising  of  drug  information  and  how 
18-year-old  voters  participated  in  presi¬ 
dential  elections. 

The  Markle  Foundation  was  an  origi¬ 
nal  supporter  of  the  National  News 
Council  and  has  made  additional  grants 
of  $225,000  to  it  in  the  expectation  that 
its  review  of  complaints  about  press  per¬ 
formances  will  enhance  the  First 
Amendment. 

Relationship  between  the  government 
and  the  news  media  is  the  scope  of 
another  project  at  Stanford  University 
which  is  financed  by  Markle  grants. 

A  two-year  $60,000  grant  supports  the 
Fund  for  Investigative  Journalism, 
Washington-based,  which  assists  people 
involved  in  in-depth  reporting  of  subjects 
of  wide  public  interest. 

The  Markle  Foundation  also  provided 
$106,000  to  the  American  University, 
Washington,  for  a  study  by  Ben  Bagdik- 
ian  of  the  trends  relating  to  newspaper 
failures.  The  facts  in  his  published  report 
were  described  by  the  Markle  Founda¬ 
tion  as  “alarming”  with  absentee  owners 
controlling  two-thirds  of  all  U.S.  dailies. 

Joint  ownership  study 

For  1974-75  the  Foundation  granted 
$20,425  to  the  University  of  North 
Carolina  to  determine  the  effects  of 
cross-media  ownership  on  state  and  local 
news  content — “whether  it  has  a 
homogenizing  effect  on  the  news  output 
of  newspapers  and  broadcast  stations 
that  are  jointly  owned. 

Markle  funds  in  1975-76  extended  the 
Bagdikian  study  for  analysis  of  the  man¬ 
agement  practices  of  five  metropolitan 
newspapers  that  failed,  and  encouraged 


the  National  News  Council  to  deflate 
“unfair  criticism  of  the  press  by  careful 
investigation  of  charges  of  bias  or  inac¬ 
curacy.” 

A  Duke  University  research  team  and 
a  Syracuse  University  professor,  fi¬ 
nanced  by  two  grants,  totaJling  $461,0(X), 
studied  interaction  between  the  Presidential 
candidates  and  the  national  media.  They 
are  interested  in  the  ways  that  media 
leaders  establish  an  “agenda  of  national 
attention”  through  the  candidates  and  is¬ 
sues  they  decide  to  pay  attention  to  be¬ 
ginning  in  the  primaries.  The  effects  of 
the  media  on  voters  will  be  measured  in 
statistical  data. 

Through  a  Markle  grant  a  program  for 
training  minority  journalists  which  was 
discontinued  at  Columbia  University  has 
been  moved  to  the  University  of  Califor¬ 
nia  at  Berkeley. 

$2  million  a  year 

Annual  reports  have  indicated  that  the 
John  &  Mary  Markle  Foundation  direc¬ 
tors  will  pursue  the  policy  of  supporting 
projects  that  benefit  the  public  through 
mass  communications.  These  may  reach 
from  basic  studies  of  the  media  to  the 
possible  effects  of  computers  on  dis¬ 
semination  of  knowledge. 

From  a  beginning  with  $3  million  the 
Foundation’s  principal  fund  portfolio  has 
grown  to  a  v^ue  of  more  than  $50  mil¬ 
lion.  Grants  exceed  $2  million  each  year. 

John  Markle  was  bom  in  1858.  As  a 
youth  he  lived  in  Hazleton,  Pa.  and 
earned  a  degree  in  mining  engineering  at 
Lafayette  College.  At  the  age  of  21  he 
was  put  in  charge  of  his  father’s  com¬ 
pany,  one  of  the  largest  independent  an¬ 
thracite  operators  in  the  country.  By 
1902  he  was  a  very  wealthy  man.  He  and 
his  wife,  the  former  Mary  Robinson, 
moved  to  New  York  where  he  devoted 
the  rest  of  his  life  to  financial  interests 
and  philanthropy.  He  died  in  1933. 

A  new  direction 

With  $400  million  of  assets,  the 
Charles  Stewart  Mott  Foundation  of 
Flint,  Mich,  has  just  begun  to  tiptoe  into 
the  field  of  journalism.  Its  administrators 
see  it  as  a  new  direction  for  the  founder’s 
dedication  to  the  improvement  of  com¬ 
munity  life  and  educational  oppor¬ 
tunities.  An  extensive  program  of  sup¬ 
port  for  research  and  development  has 
evolved  from  the  first  Mott  contribution 
to  pioneering  physical  education  classes 
in  the  Flint  schools. 

As  a  boy  Charles  Stewart  Mott  helped 
his  father  put  the  fizz  in  soda  water. 
When  he  became  a  rich  man  as  a  General 
Motors  Co.  executive  he  concerned 
himeslf  with  the  preparation  of  leaders 
for  business. 

Because  of  this  abiding  interest  in  the 
school  system,  the  Mott  Foundation  di¬ 
rectors  decided  to  enlarge  its  grants 
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"CONVERTING  TO 

offset  VI^S 
A  BIG  J%- , 
BUT  WE  HAd4^ 


Merle  F.  Yeager 
Production  Manager 
The  Daily  Breeze 
Torrance,  California 


"As  you  can  imagine,  converting  a  plant  like  fhj 
ours  from  letterpress  to  offset  is  a  monumental 
job.  But  one  big  area  we  didn't  have  to  worry 
about  was  our  plateroom— we  just  turned 
that  over  to  Western^ 

This  is  Merle  Yeager  of  the  Daily  Breeze 
speaking— and  the  Daily  Breeze  is  another 
smooth-running  operation  that  Western  Litho 
Plate  had  the  pleasure  of  helping  during  their 
trying  days  of  conversion. 

If  you  are  converting  to  offset  or  Di-Litho, 
you  might  want  to  consider  Western's  complete 
plateroom  conversion  package.  We'll  lay  out  and 
design  your  plateroom— train  your  people  and 
supply  you  with  everything  you  need— machinery, 
plates  and  chemistry  .  .  .  and  follow-up  service, 
too— co#»t//ff/a/ follow-up  service  to  keep  you 
operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  or  call  our 
toll-free  number  800/325-3310.  We  will  send 
you  a  package  of  literature— or  have  a  Technical 
Representative  call  if  you  wish. 


Merle  Yeager  inspecting  plates  with  Gene  Alexander. 
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The  newspaper  was 
the  medium. 

The  people  were 
the  reporters. 

The  result  was  an 
innovative  20-page 
environmental  report. 

he  was  looking  for  a  "special  medium  which 
would  allow  these  people,  not  professional 
writers,  to  tell  the  story.  .  .a  medium  with  wide 
reach,  quick  delivery  and  an  affordable  price 
that  would  put  these  feelings  in  front  of  as 
many  people  as  possible,  at  one  time." 

The  Post  was  "a  natural."  The  tabloid  was 
included  in  The  Post  on  a  Saturday,  a  high 
circulation  day.  It  also  was  distributed  to  select¬ 
ed  non-subscribers  the  same  day. 

According  to  Coleman,  this  was  the  first 
report  ever  published  dealing  with  the  environ¬ 
ment  "from  the  plain  folks'  point  of  view." 

The  unstated  hope,  of  course,  is  that  the 
report  will  have  an  impact  on  urban  planners, 
city  officials,  architects  and  all  the  people  who 
make  decisions  affecting  the  future  of  these 
hills.  .  .and  this  community. 


The  Cincinnati  Post 

Cincinnati's  Largest  Daily  Newspaper 


Cincinnati  has  been  called  the  "city  of  seven 
hills."  And  if  you've  ever  been  to  Cincinnati, 
it  looks  like  we've  got  a  lot  more  than  seven. 

In  fact,  our  steep  inclines,  spectacular  river 
views  and  overhanging  dwellings  enliven  our 
lives—  in  housing,  street  repair,  shopping,  trans¬ 
portation,  city  parks  and  growth. 

In  an  unusual  venture  with  a  local  civic 
action  foundation  called  Cincinnati  Institute, 

The  Post  recently  printed  and  distributed  a 
tabloid  section  which  exclusively  addressed  the 
subject  of  Cincinnati  hillsides. 

Called  "A  Topography  of  the  Mind,"  the 
20-page  tabloid  was  a  collection  of  taped 
interviews  with  92  people  from  all  over  the 
city,  each  one  revealing  personal  feelings  and 
opinions  about  this  environment. 

Pope  Coleman,  president  of  the  Institute,  said 
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